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Stuart  Sherman  Believes 
In  Gov’t  Use  of  Paid  Space 

Chicago  Advertising  Agency  Head  Says  Gov¬ 
ernment  Messages  Should  Be  Placed  Before 
People  .  .  .  Sees  Increased  Food  Copy 
By  GEORGE  A.  BRANDENBURG 


going  to  see  the  thing  out  in  terms  of 
aggressive  advertising,”  he  added. 

He  predicted  that  as  far  as  medium- 
priced  consumer  goods  are  concerned, 
namely  in  the  food  and  drug  field, 
there  is  not  likely  to  be  any  great 
curtailment  in  advertising.  In  the  in¬ 


consumer  purchasing  indexes  which 
I  have  seen  are  not  keeping  pace  with 
factory  sales,  even  taking  into  account 
increased  inventories.  The  spread  be-* 
tween  drug  and  food  consumer  sales, 
for  instance,  and  factory  sales,  point 
to  a  minor  switch  in  retail  outlets. 


dustrial  or  heavy  goods  field,  there  A  lot  of  business  is  going  to  general 
appears  to  be  a  fair  volume  of  what  stores  and  stores  supplying  the  armed 


IADVERTISING’s  “No.  1  Job”  today 
is  still  to  sell  goods  and  services. 
"When  advertising  stops  selling 

(foods  it  has  lost  its  value.  When  it 
fiils  to  perform  its  basic  service  it 
bis  lost  everything.  In  my  opinion, 
dat  is  the  basic  conception  of  adver- 
ng  which  most  advertisers  have. 

great  force  is  going  to  continue 
ough  the  war.” 

Thus,  Stuart  Sherman,  36-year  old 
sident  of  Sherman  &  Marquette, 

,  Chicago  advertising  agency, 
his  sincere  belief  in  advertising 
its  place  in  a  world  at  war,  in 
interview  with  Editor  &  FhJBLisHER 
week. 

Mr.  Sherman  was  not  speaking  as 
oracle  of  the  advertising  profes- 
Bon,  but  as  a  dynamic  young  man  who 
kn  been  more  than  moderately  suc- 
ewful  in  selling  merchandise  through 
^  medium  of  advertising  sales  mes- 
■|es,  both  written  and  spoken.  He 
possesses  a  contagious  enthusiasm  in 
the  ability  of  advertising  to  help  win 
war  and  to  keep  the  American 
•tonomic  system  on  an  even  keel. 
Approves  Gov't  Paid  Space 
Perhaps  it  would  be  well  at  the  start 
to  point  out  that  Stuart  Sherman 
hnds  an  advertising  agency  which 
in  the  short  space  of  four  years  has 
Moeased  its  billing  from  $500,000  to 
•ore  than  $5,000,000.  He  and  his  part¬ 
ner,  Arthur  F.  Marquette,  are  begin¬ 
ning  their  fifth  year  as  agency  prin- 
d^s.  The  remarkable  success  of 
tis  gency  rests  not  alone  with  the 
ount  of  billing  it  has  attained,  but 
from  the  fact  that  this  tremendous 
frttease  came  from  clients  who  orig¬ 
inally  started  with  Sherman  and  Mar- 
fiette  four  years  ago. 

This  doesn’t  mean  that  they  are  not 
frdly  aware  there  is  a  titanic  war  in 
IWgress.  Quite  to  the  contrary,  they 
keenly  alert  to  the  distressing 
•arid  situation  and  would  like  to 
•nntribute  their  talents  to  a  successful 
^nnecution  of  the  war  so  that  this 
•nwitry  and  its  allies  may  achieve  vic- 
and  restore  peace  to  the  world. 
In  this  connection,  we  asked  Mr. 
iberman  if  he  believed  that  the  U.  S. 
♦•emment  should  adopt  a  policy  of 
•ing  paid  advertising  to  help  speed 
np  this  country’s  war  efforts.  He 
phatically  replied:  “Definitely,  yes!” 
"Tn  the  first  place,  I  think  that  ad- 
■rtising  written,  published  and  paid 
I**  by  the  government  would  have 
I  nitely  more  effect  on  the  public 
a  second-hand  donation  from 
advertiser,”  he  asserted.  “It  is 
rely  logical,  if  the  government  is 
ng  to  spend  money  for  advertis- 
to  obtain  Navy  enlistments,  ap- 
ently  believing  it  is  a  good  way 
get  men  into  the  Navy,  that  it 
ould  use  paid  advertising  to  enlist 
support  of  civilians  in  the  war 
art.” 


Aside  from  the  fact  that  the  effec¬ 
tiveness  of  government  advertising 
would  be  materially  increased,  if  con¬ 
trolled  and  paid  for  by  Uncle  Sam, 
Mr.  Sherman  voiced  the  opinion  that 
he  does  not  think  it  is  “fair  or  reason¬ 
able  for  the  government  to  expect 
newspapers,  radio  and  other  media  to 
assume  that  loss  in  revenue  through 
the  donation  of  space  or  time.” 

“The  government  has  so  much  to 


Stuart  Sherman 


say,  it  is  missing  a  big  bet  in  not  em¬ 
ploying  the  use  of  paid  advertising  in 
effectively  placing  its  message  before 
the  American  people,”  he  declared. 

“As  far  as  I  am  concerned.  I  haven’t 
seen  an  open  desire  on  the  part  of  the 
government  to  solicit  the  talents  of 
the  advertising  profession  to  do 
the  job  it  is  qualified  to  do,”  he  con¬ 
tinued. 

He  pointed  out,  for  instance,  that 
any  advertising  undertaken  by  Uncle 
Sam  should  be  on  the  basis  of  a  sus¬ 
taining  program,  not  an  occasional 
full-page  splash.  “Not  only  should 
the  government’s  advertising  efforts 
be  sustaining  on  every  single  thing 
it  has  to  put  over,”  he  added,  “but 
the  copy  ought  to  be  created  by  the 
most  skillful  in  the  profession — ^by 
those  who  have  demonstrated  that 
they  can  sell  ideas  to  the  public.” 

At  the  outset  of  the  interview,  we 
asked  Mr.  Sherman  what  advertisers 
can  do  to  maintain  public  acceptance 
of  brand  names  where  rationing  or 
priorities  threaten  to  eliminate  or 
greatly  reduce  the  supply  of  products. 
He  answered  with  what  he  termed  to 
be  an  “old  chestnut,  but  true.” 

“Your  production  can  be  over-sold, 
but  vour  product,  never.” 

“Most  of  the  advertisers  I  know  are 


he  chose  to  call  “Look  what  we’re 
doing”  institutional  advertising  which 
serves  as  a  “justification”  with  the 
public  of  that  industry’s  inability  to 
serve  the  consumer  and  at  the  same 
time  to  go  “all-out”  in  war  produc¬ 
tion. 

“There  seems  to  be  more  worry  than 
actual  curtailment  in  many  lines  of 
advertising,”  he  significantly  pointed 
out. 

Mr.  Sherman  believes  there  is  still 
“a  hell  of  a  lot  of  American  ingenuity” 
which  will  demonstrate  itself  in  solv¬ 
ing  the  packaging  problem  as  far  as 
tin  and  other  shortages  are  concerned. 
He  is  firmly  convinced  that  manufac¬ 
turers  will  find  ways  of  selling  their 
products  in  new  containers  and  that 
packaging  processes  will  actually  ad¬ 
vance  and  improve  under  our  war 
economy. 

Newspapers  can  expect  to  get  their 
share  of  increased  advertising  in  the 
food  and  drug  fields,  he  said  in  answer 
to  our  question  as  to  where  news¬ 
papers  can  turn  for  revenue  to  offset 
the  losses  in  automotive,  refrigerator 
and  electrical  appliance  linage.  He 
confidently  expects  to  see  increases  in 
everyday  consumer  goods  in  the  me¬ 
dium  price  field,  even  including  luxury 
items  in  the  drug  and  cosmetic  classi¬ 
fications. 

Asked  if  a  new  copy  technique  was 
being  developed  to  meet  advertisers’ 
needs  during  war  time,  he  replied; 

“Fundamentally,  war  or  no  war,  I 
doubt  whether  the  basic  principles  are 
going  to  change  due  to  world  condi¬ 
tions.  There  is  evidence  of  a  more 
humorous  treatment  in  advertising 
copy,  not  as  a  result  of  the  war,  but 
in  keeping  with  the  copy  cycle  we  are 
now  in.  It  is  a  natural  development 
in  copy  technique  which  has  evi¬ 
denced  itself  in  a  lighter  touch,  more 
noticeable,  perhaps,  in  radio  where 
singing  commercials,  jingles  and  vari¬ 
ous  adaptations  of  the  cartoon  type 
are  now  in  vogue.” 

Mr.  Sherman  expressed  doubt  as  to 
whether  agencies  would  give  serious 
consideration  to  a  more  condensed 
style  of  copy  until  the  newsprint  sit¬ 
uation  becomes  more  acute  as  far  as 
curtailment  is  concerned.  “Americans 
will  wait  until  they  are  forced  to  do 
such  things,”  he  explained. 


forces. 

Mr.  Sherman  commented  favorably 
upon  the  comparatively  large  volume 
of  educational  copy  now  being  run  bv 
national  advertisers.  He  said  such 
advertisements  were  not  so  much  in 
the  nature  of  “excusing”  the  manu¬ 
facturer’s  inability  to  fill  consumer 
needs,  but  were  rather  aimed  at  in¬ 
structing  the  consumer  on  what  to 
look  for  in  a  “cooperative  spirit  en¬ 
listing  the  patience  of  the  buyer.” 

Stuart  Sherman  comes  from  a 
publishing  family.  His  father  was 
formerly  senior  vice-president  of 
Simmonds-Boardman,  publishers  of 
Railway  Age,  American  Builder  and 
a  number  of  other  trade  papers;  his 
uncle,  Sam  Sherman,  was  publisher  of 
the  Denver  Rocky  Mountain  News;  his 
uncle,  John,  was  editor  of  the  old 
Chicago  Inter-Ocean;  and  his  aunt, 
Mabel,  author  of  several  best  sellers. 

Became  Interested  in  Radio 

Instead  of  following  in  their  foot¬ 
steps,  however,  young  Sherman  chose 
advertising  and  selling  as  his  profes¬ 
sion  upon  graduation  from  Williams 
College.  After  a  brief  but  warm  ex¬ 
perience  before  the  open  hearth  fur¬ 
naces  of  the  American  Steel  Foundries, 
he  began  his  rapid  climb  in  the  world 
of  selling.  He  first  became  identified 
with  Colgate-Palmolive-Peet,  serving 
as  district  manager  of  the  Buffalo  of¬ 
fice.  Later  he  was  divisional  sales 
manager  in  the  Chicago  territory.  It 
was  while  with  Colgate-Palmolive- 
Peet  that  he  first  became  interested 
in  radio  as  an  advertising  medium. 

After  making  a  house-to-house 
canvass  in  southern  Illinois,  Mr.  Sher¬ 
man  was  convinced  that  the  soap 
manufacturer  could  switch  its  popular 
“Clara,  Lu  ’n’  Em”  evening  radio  series 
to  a  morning  hour  and  reach  a  larger 
number  of  potential  users  of  Super- 
Suds.  As  a  result  of  the  study,  the 
program  was  shifted  to  a  daytime  spot, 
a  daring  thing  to  do  in  those  days,  but 
which  worked  out  successfully,  to  Mr. 
Sherman’s  credit. 

In  1934,  he  joined  Lord  &  Thomas 
as  account  executive  contacting  the 
Pepsodent  and  Kleenex  accounts.  His 
ability  as  an  account  man  soon  won 
the  special  attention  of  the  Pepsodent 
Company.  At  the  age  of  30,  he  stepped 
from  the  vice-presidency  of  Lord  & 


In  answer  to  the  question  of  whether  Thomas  to  the  position  of  vice-presi 


or  not  there  is  likely  to  be  a  swing 
to  newspaper  advertising  under  war 
conditions,  he  said  there  is  a  possi¬ 
bility  that  newspapers  may  profit  from 
other  media.  Long-term  commitments 
arising  out  of  the  use  of  radio,  and 
reduction  in  auto  traffic  on  highways, 
may  result  in  greater  use  of  news¬ 
papers  because  of  their  flexibility. 
Without  anticipating  a  decrease  in 
radio  or  billboard  advertising,  he  im¬ 
plied  that  newspapers  may  come  in 
for  a  certain  amount  of  business  from 
other  media. 

Directing  his  attention  to  the  agency 
business  itself,  Mr.  Sherman  predicted 
many  changes  are  ahead.  “There  is 
going  to  be  a  major  revolution  in  buy¬ 
ing  and  selling,”  he  declared.  “All 


dent  of  the  Pepsodent  Company.  Four 
years  ago  he  stepped  back  into  the 
agency  field.  This  time  he  and  his 
colleague.  Art  Marquette,  formed  their 
own  advertising  agency  with  four  key 
accounts.  They  are  still  devoting  a 
major  share  of  their  talent  and  energy 
to  these  acounts — Sterling  Products, 
Quaker  Oats,  Colgate-Palmolive-Peet 
and  Fitger  Brewing  Company,  to¬ 
gether  with  a  campaign  for  the  gov¬ 
ernment  on  selling  bonds.  The  agency 
engages  in  a  diversified  use  of  adver¬ 
tising  media,  using  newspapers,  maga¬ 
zines,  and  radio  extensively. 

Mr.  Sherman  spends  his  few  leisure 
hours  with  his  wife,  daughter  and  son 
in  their  Winnetka,  Ill.,  home.  Hunt¬ 
ing  is  his  favorite  hobby. 
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War  Problems  Confront 
New  York  Conventions 


PROGRAMS  of  the  first  wartime  con-  Basildon  Room,  from  4  to  8  p.m.  Dele- 
ventions  of  the  nation’s  editors  and  gates  also  may  register  there  starting 
publishers  held  since  1918  were  near-  at  8  a.m.  Thursday.  First  session  will 
ing  completion  this  week.  The  diffi-  be  at  9  a.m.  Thursday  in  the  Astor 
cult  times  faced  by  newspapers  under  Gallery,  with  Dwight  Marvin,  Troy 
censorship  and  in  their  operations  un-  (N.  Y.)  Record  newspapers,  ASNE 
der  a  war  economy  were  reflected  in  president,  and  other  officers  present- 
th»  speakers  and  topics  announced  for  ing  their  annual  reports.  Speakers 
the  series  of  New  York  meetings  to  be  will  be  Byron  Price,  Director  of  Cen- 
held  between  April  16  and  24.  Ses-  sorship,  and  the  Army  and  Navy  pub- 
sions  of  the  four  principal  conventions  lie  relations  officers.  General  A.  D. 
are  to  be  at  the  Waldorf-Astoria  Hotel.  Surles  and  Admiral  Arthur  J.  Hep- 
The  American  Society  of  Newspaper  burn. 

Editors’  19th  annual  meeting,  starting  At  Thursday’s  luncheon,  in  the  Jade 
Thursday,  April  16,  will  be  the  open-  Room  at  12:30  p.m.,  the  speakers  will 
ing  event  of  Convention  Week — ex-  be  Eugene  Wilson,  president.  United 
tended  this  year  to  nine  days  because  Aircraft  Corporation,  and  Mrs.  Oveta 
overcrowded  conditions  in  Washing-  Culp  Hobby,  wife  of  the  Houston  Post 
ton  compelled  a  shift  of  the  ASNE’s  publisher  and  now  chief  of  the  Worn- 
traditional  capital  meeting  to  New  en’s  Interests  Section,  Planning  and 
York.  Highlights  of  the  editors’  pro-  Liaison  Branch,  Bureau  of  Public 
gram  include  talks  by  the  nation’s  Relations,  War  Department, 
principal  censors,  f)ersonal  experiences  Talks  by  three  foreign  correspon- 
of  returned  war  correspondents,  and  (jents  recently  returned  from  the  war 
the  inside  story  of  the  British  Com-  feature  Thursday  afternoon’s  ses- 
mandos.  The  ASNE  meeting  will  end  gion  starting  at  2:15  in  the  Astor  Gal¬ 
on  Saturday,  April  18.  lery.  Lynn  Heinzerling,  AP;  Wallace 

MocLeish  AP  Luncheon  Speaker  Carroll,  United  Press,  and  Pierre  J. 

Archibald  MacLeish,  Director  of  Huss  International  News  Service,  wfll 
the  Office  of  Facts  and  Figures  and  Li-  be  the  speakers.  All  have  had  wide 
brarian  of  Congress,  will  address  K 

members  of  the  Associated  Press  at  Y  u  ; 

their  annual  luncheon  Monday.  April  ^y  ffie  National  Broadcastmg 

20.  The  annual  AP  meeting,  to  be  Company  at  Radio  City, 
held  before  and  after  the  luncheon,  Friday’s  program  will  be  opened  by 
will  be  one  of  the  most  important  in  a  shop  talk  breakfast  in  the  East  Foyer 
years.  The  members  will  act  upon  at  which  more  than  a  score  of  new 
proposed  drastic  changes  in  the  by-  members  will  be  introduced.  At  the 
laws,  including  one  to  broaden  the  session  starting  at  9  a.m.  in  the  Jade 
opportunity  for  acquisition  of  AP  Room  Arthur  T.  Robb,  editor  of  Edi- 
memberships.  The  AP  members  also  *'OR  &  Publisher,  will  speak  on  “The 
will  elect  six  directors  and  act  upon  American  Newspaper  in  Wartime.” 
applications  for  membership  by  Mar-  Other  speakers  will  include  John  L. 
shall  Field,  Chicago  Sun,  for  the  night  Forston,  director.  Federal  Council  of 
report;  Eleanor  Medill  Patterson,  Churches  of  Christ  in  America. 
Washington  Times  Herald,  for  the  day  Inside  Stuff  on  Commandos 

and  night  reports,  and  the  Tribune  At  Friday’s  luncheon,  in  the  East 
Company,  Chicago  Evening  Tribune,  Foyer  at  12:30,  the  story  of  the  Brit- 
for  the  day  report.  The  Evening  Trib-  ish  Commandos  will  be  told  by  Major 
une  is  the  new  paper  which  Col.  R.  R.  Robert  Verelst  Boyle  of  the  Loyal 
McCormick  plans  to  publish  if  he  gets  Regiment,  who  recently  arrived  in  the 
an  AP  membership.  All  three  applica-  u,  s.  and  at  present  is  a  member  of 
tions  involve  “protest  rights”  under  the  British  Army  staff  in  Washing- 
the  present  by-laws.  ton.  While  abroad  Major  Boyle  was 

The  56th  annual  convention  of  the  of  the  headquarters  staff  charged  with 
American  Newspaper  Publishers  As-  Commando  raids.  Another  speaker 
sociation,  starting  Tuesday,  April  21  tentatively  scheduled,  according  to  the 
and  closing  Thursday,  April  23,  will  ASNE  program  chairman,  Wilbur 
consider  numerous  war  problems  and  Forrest,  assistant  editor.  New  York 
discuss  the  general  attitude  of  pub-  Herald  Tribune,  is  Mr,  MacLeish, 
lishers  toward  advertising  by  the  gov-  Discussion  of  various  issues  of  im- 
emments.  Innovations  include  the  ad-  portance  to  the  editors  will  occupy  a 
dition  of  a  New  Ideas  Forum  and  one  considerable  part  of  the  2:15  session 
for  answers  to  previously  submitted  Friday  in  the  Jade  Room,  How  far 
questions  involving  supplies,  at  the  the  newspaper  should  go  in  criticizing 
■Tuesday  session  devoted  to  publish-  the  government  in  wartime,  and  the 
ers  of  papers  in  the  imder  50,000  cir-  latitude  to  be  given  columnists  and 
culation  group.  The  Bureau  of  Ad-  contributors  in  this  sphere  are  among 
vertising’s  wartime  program  for  ad-  the  topics.  A  talk  on  taxes  by  John 
vertising  development  will  be  out-  W.  Hanes,  former  Undersecretary  of 
lined  at  the  advertising  session  the  Treasury,  will  be  followed  by 
Wednesday  afternoon.  questions  and  discussion  of  that  sub- 

The  National  Newspaper  Promotion 
Association  will  hold  its  13th  annual  —  ■ 
meeting  Saturday,  Sunday  and  Mon¬ 
day,  April  18,  19,  20,  with  new  linage 
ideas  the  principal  topic. 


EDITOR  &  PUBLISHER 
CALENDAR 

April  11-12 — Pacific  South¬ 
west  Mechanical  Conference, 
Elks  Temples,  Los  Angeles. 

April  13-14  —  Circulation 
Managers  Assn.,  semi-annual 
meeting.  Hotel  Ten  Eyck,  Al¬ 
bany. 

April  16-18 — Wisconsin  Press 
Assn.,  89th  annual  convention. 
Hotel  Schroeder,  Milwaukee. 

April  16-18  —  Illinois  Press 
Assn.,  spring  meeting,  Leland 
Hotel,  Springfield. 

April  16-18  —  American  So¬ 
ciety  of  Newspaper  Blditors,  con¬ 
vention,  Waldorf-Astoria.  New 
York  City. 

April  17 — ABC  Board  of  Di¬ 
rectors’  meeting.  Hotel  Astor, 
New  York. 

April  18-20 — National  News¬ 
paper  Promotion  Managers 
Assn.,  13th  annual  convention, 
Waldorf  -  Astoria,  New  York 
City. 

April  20 — Associated  Press, 
annual  meeting  and  luncheon, 
Waldorf  -  Astoria,  New  York 
City. 

April  21-23 — ANPA,  conven¬ 
tion,  Waldorf-Astoria,  New  York 
City. 

April  24-23  —  South  Texas 
Press  Assn.,  meeting,  San  An¬ 
tonio. 


Donald  M.  Nelson,  chairman  of  the 
War  Production  Board;  Dr.  Hu  Shih, 
Chinese  Ambassador  to  the  U.  S.,  and 
Sir  Girja  Shankar  Bajpai,  agent  gen¬ 
eral  for  India  in  the  U.  S.,  will  speak 
at  the  annual  banquet  Friday  night 
in  the  Starlight  Roof.  W.  S.  Gilmore, 
editor,  Detroit  News,  is  the  banquet 
chairman. 

On  Saturday  the  editors  will  inspect 
New  York  City’s  anti-aircraft  de¬ 
fenses,  the  interceptor  command  and 
Army  and  Navy  cooperation  for  the 
city’s  defense.  At  Governor’s  Island 
in  the  bay  they  will  meet  Lieut.  Gen¬ 
eral  Hugh  A.  Drum,  commanding  gen¬ 
eral,  Eastern  Defense  Command  and 
First  Army,  who  will  speak  to  them 
off-the-record.  Luncheon  at  the  mili¬ 
tary  reservations  and  other  features 
have  been  planned  by  Mr.  Forrest. 

ASNE  officers  and  directors  will  be 
elected  Friday. 

The  AP  board  of  directors  will  meet 
during  the  week  preceding  the  annual 
AP  membership  session.  Robert  Mc¬ 
Lean,  Philadelphia  Bulletin,  president 
of  the  AP,  will  preside  at  the  mem¬ 
bers’  luncheon  scheduled  for  the 
Grand  Ballroom  at  1  p.m.  At  the  AP 
sessions  the  principal  business  will  be 
consideration  of  the  lengthy  report  of 
the  Special  Committee  for  Revision  of 
the  By-Laws,  whose  recommendations 


The  annual  report  of  Kent  Cooper, 
general  manager,  to  the  board  of  di,! 
rectors  will  be  read  to  the  AP  mem¬ 
bers  at  the  Monday  meeting.  Sessions 
will  be  at  11  a.m.  and  2: 30  pjn.  in  the 
Starlight  Roof. 

The  ANPA  convention  will  get  un¬ 
der  way  Tuesday  at  10  a.m.  in  the 
Jade  Room,  with  many  war  topics 
scheduled  for  consideration  at  the  tra¬ 
ditional  small  paper  session.  Another 
session  continuing  the  discussion  of 
topics  of  interest  to  papers  under  50,- 
000  circulation  will  be  held  at  2  pm.  in 
the  Jade  Room.  Among  the  outstand¬ 
ing  questions  among  nearly  60  sched¬ 
uled  are  the  following: 

What  is  giiing  to  happen  to  botli  local  lal 
national  advertising  during  the  war?  WW 
can  a  news|iai>er  do  to  promote  new  s<iurce»  el 
advertising  in  a  period  of  war  emergenejr? 

What  are  newspapers  under  50,000  cirai 
lation  doing  or  planinng  to  do  to  offset  limit 
losses  due  to  war? 

What  publishers  have  increased  local  lin^ 
through  cooperation  with  and  increased  scllhg 
to  local  food  advertisers? 

To  continue  to  exist  and  serve  readers,  wb: 
prices  will  pafters  have  to  get  within  the  net 
12  to  18  months  per  single  copy?  Per  lii 
issue  week?  Per  seven  issue  week?  For  1! 
issues?  For  how  many  pages  per  week? 
How  is  voluntary  censorship  working? 

In  case  of  greater  retrenchment  of  ne«s 
print,  is  it  advisable  for  a  publisher  to  prk 
fewer  pages  or  to  print  a  tabloid?  Is  the  Ul- 
loid  or  the  large  |>age  more  economical 
What  is  the  general  attitude  of  publisher 
toward  ailvertising  by  the  government? 

Door  Will  Prtsido 

At  the  ANPA’s  general  sessiot 
Wednesday  at  10  a.m.  in  the  Graul 
Ballroom.  President  Walter  M.  Dew. 
Jersey  City  Jersey  Journal,  will  pre¬ 
side  and  make  his  annual  address. 
The  2  pjn.  session  will  be  under 
direction  of  the  Bureau  of  Advertising, 
with  Frank  E.  Tripp,  Gannett  News¬ 
papers,  chairman  of  the  Committee  in 
Charge  of  Bureau,  presiding.  Several 
outside  speakers,  including  a  wdl- 
known  industrialist,  are  scheduled  n 
addition  to  two  Bureau  executives, 
William  A.  Thomson,  managing  direc 
tor,  who  will  present  the  Bureiu's 
report,  and  Fred  Dickinson,  sales  nan- 
ager,  who  will  summarize  its  wartime 
program  for  advertising  development 
Members  of  the  Bureau  who  are  wt 
ANPA  members  and  publishers’  rep¬ 
resentatives  of  one  or  more  Bureau 
newspapers  have  been  invited  to  at 
tend. 

Another  general  session  of  tht 
ANPA  will  be  held  at  10  a.m.  Thurs 
day.  The  annual  election  will  tab 
place  at  noon.  An  afternoon  sessk® 
has  not  been  scheduled  definitely 
Successors  to  all  four  officers  and^ 
directors  whose  terms  are  expiritg 
will  be  chosen  at  the  election.  It 
Dear  was  elected  president  last  y«-' 
and  in  line  with  the  ANPA  policy  it  “ 
considered  likely  that  he  will  be  re 
elected  for  a  second  term. 

The  Committee  in  Charge  of  the  Bu¬ 
reau  of  Advertising  will  hold  its 


were  sent  to  all  members  recently  (for  - 

summary  see  E.  &  P.,  March  28,  pp.  5,  Tiual  meeting  on  Tuesday  at  the  Bu- 
40,41).  reau.  The  Committee  will  elect  its 

Tlie  meeting  also  will  act  upon  an  own  chairman  Thursday  or  Fri^ 
amendment  to  the  by-laws,  Article  The  Bureau’s  chairman,  Mr.  'nfr 
III,  Section  1  (election  of  members),  will  preside  at  the  Bureau  dinne" 
adopted  by  the  board  of  directors. 


1 ,600  at  Feor  Convoiitieii* 

An  aggregate  attendance  of  nearly 
1,600  is  estimated  for  the  WaldoH 
events,  although  many  publishers,  edi¬ 
tors  and  other  newspaper  executives 
attend  two  or  more  of  the  four  con¬ 
ventions.  Approximate  attendance 
figures  are:  ASNE,  250  to  300;  AP 
and  ANPA,  more  than  600  each,  and 
NNPA,  about  100. 

Registration  for  the  ASNE  meeting 
will  start  Wednesday,  April  15,  in  the 


//eut5  4^i^klijku  off  tko  Wook 


STUART  SHERMAN  believes  in  Gov¬ 
ernment  use  of  paid  space.  (Page  3) 
MARINES  plan  editorial  coordination 
program.  (Page  8) 
TRANSPORTATION  advertising  hit 
by  war.  (Page  9) 

PRESS  WIRELESS  may  speed  up 
Australian  news.  (Page  22) 

ADV  EKTISERS  urge  more  training 
for  ^ace  salesmen.  (Page  28) 
KANSAS  CITY  JOURNAL  is  sus¬ 
pended.  (Page  30) 


6: 45  p.m.  Thursday  in  the  Grand  Bil-' 
room.  Mr.  Thomson  said  the  spe«^ 
and  toastmaster  would  be  announ^ 
later.  Richard  W.  Slocum,  PhUai^' 
phia  Bulletin,  is  chairman  of  the  li®' 
ner  committee. 

A  preconvention  meeting  of 
ANPA  directors  will  be  held  Apri- 

The  NNPA  program  theme  will*j 
“Newspaper  Promotion  Faces  a 
time  Job.”  Study,  exchange  and 


Doportmoats 

The  Advertising  Survey .  9 

Advertisers,  Advertising  Agencies.  12 

Promotion  .  14 

Short  Takes  .  16 

Bright  Ideas  .  16  velopment  of  ideas  for  new  linage^'- 

Editorial  .  18  be  discussed,  according  to  Ivan 

Personals  .  19  New  York  Times,  program  chain*^ 

Photography  .  24  The  board  of  directors  of  the 

Syndicates  .  25  Buieau  of  Circulations  also  will 

Circulation  .  27  in  New  York  April  17  at  the 

Shop  Talk  at  Thirty .  32  Astor. 


rOR  APRIL  4,  1942 

Office  Of  Censorship’s  Newspaper  Division 


Nat  R.  Howard,  assistant  to  John  H.  Sor¬ 
rells  in  the  newspaper  division,  is  checking 

Ttii  three  dominant  figures  in  the  Office  of  Censorship.  Byron  Price,  left,  director,  with  John  H.  Sorrells,  assistant  director  in  a  paper  to  observe  compliance  with  the 
charge  of  the  newspaper  section,  at  right,  and  John  H.  Ryan,  assistant  director  in  charge  of  the  radio  division.  Mr.  Price,  on  leave  censorship  code.  He  is  on  leave  as  editor 
18  esecutive  news  editor  of  the  Associated  Press,  selected  Ryan  and  Sorrells  Dec.  31  as  his  first  organizational  move.  Sorrells,  a  of  the  Cleveland  News.  It  would  be  a  mat- 
newspaperman  of  wide  experience,  has  been  since  1930  executive  editor  of  the  Scripps-Howard  Newspapers.  Ryan  is  vice-presi-  ter  for  the  Justice  Department  if  the  code 
dent  and  general-manager  of  the  Fort  Industry  Company.  Toledo,  O..  owners  and  operators  of  six  widely  scattered  radio  stations. were  ignored  continually  by  a  newspaper. 


Frank  Clough,  managing  editor 
of  the  Emporia  Gazette,  now 
«  censor's  contact  with  Wash¬ 
ington  correspondents. 


William  H.  Mylander,  from  the 
Washington  bureau  of  Paul 
Block  Newspapers,  a  contact 
man  for  correspondents. 


Theodore  G.  Koop,  assistant  to 
the  director,  formerly  in  the 
AP  Washington  Bureau  and 
National  Geographic. 


Jack  Lockhart,  managing  edi¬ 
tor  of  the  Memphis  Commer¬ 
cial  Appeal,  in  charge  of  the 
censorship  night  staff. 


William  Steven,  managing  edi¬ 
tor  of  the  Tulsa  (Okla.)  Trib¬ 
une,  acting  as  a  press  contact 


Voluntary  wartime  censorship  of  put  into  effect  by  publications  on  a 
press  was  set  in  motion  Dec.  16  voluntary  basis. 

»ith  the  Presidential  appointment  of  Indication  that  Price,  as  a  newspa- 
oyron  Price.  perman,  knows  how  to  handle  news- 

first  direct  action  by  the  Censor  papermen,  was  that  the  code  “asks” 
the  release  Jan.  15  of  a  code  of  or  “requests”  that  certain  things  be 
'wartime  practices  for  newspapers,  done  and  that  nowhere  is  there  a 
'aagazines  and  other  periodicals.  It  mandatory  paragraph.  Parts  of  the 
*as  pointed  out  that  the  code  em-  code  have  since  been  clarified  by  fur- 
braced  many  of  the  practices  already  ther  statements  and  a  code  for  radio 


broadcasting  was  subsequently  issued,  it  forms  the  apex  of  the  Federal  Mall) 
The  censor’s  office  is  on  a  24-hour  at  Pennsylvania  Avenue  and  Seventh 
basis.  Price  has  stuck  to  his  intention  Street.  The  personnel  of  approxi- 
of  keeping  the  Office  of  Censorship  a  mately  200  persons  utilizes  about  a 
policy  making  body  and  not  a  direct  dozen  offices,  plus  large  rooms  for  the 
censor  of  news.  He  maintains  an  stenographic  pool  and  the  procure- 
overall  supervision  and  is  the  “court  ment  and  mailing  sections.  Censored 
of  last  appeal.”  cable  and  mail  material  is  handled  in 

The  office  occupies  the  top  floor  of  an  “overflow  office”  recently  vacated 
the  APEX  building  (so  called  because  by  the  alien  registration  bureau. 
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Til*  news  room  where  the  Office  of  Censorship  receives  the  teletype  reports  of  all  the 
major  U.  S.  news  services.  Standing  at  the  ticker  is  Nat  Howard;  seated  at  desk  at 
left  is  King  Rice  who  resigned  soon  after  this  picture  was  taken;  W.  Holden  White 
in  the  background,  and  Frank  Tighe,  seated  at  right  desk,  former  editor  of  Automotive 
Trade  Journal  and  in  charge  of  trade  paper  problems. 


Clipping  items  from  U.  S.  newspapers,  W.  Holden  White,  executive  assistant  in  the 
press  section  and  formerly  with  the  Cleveland  Plain  Dealer,  keeps  an  eye  open  to 
determine  newspaper  observance  of  censorship  rules.  Mr.  Sorrells,  who  handles  all 
direct  relations  with  the  press,  has  stated  that  the  cooperation  shown  by  the  newspapers 
in  adhering  to  the  voluntary  censorship  code  has  been  "splendid." 


% 
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EDITOR  &  PUBLISHER  If 


\A7ritArc  “  sroup  of  Sayre’s  employes  who  ^ 

OQlUUXl  VV  1  O  failed  to  escape  from  the  city.  The 

M  1_  H  X  1"  attache  said  the  last  time  he  saw  I 

Xl©ClCxl  xxUStlTClilCt  Hewlett  the  reporter  was  living  in  an  ^  _ 

officer’s  bungalow  on  Corregidor 

In  Dash  on  Ship 

Lee  ol  AP  and  Jacoby  oi 

*  March  30  issue  of  Life  and  told  of  his 

Time  Elude  Jap  Patrols  •  .  •  plans  to  leave  by  boat.  Jacoby  quoted 
Reuters  Mon  Also  Escapes  Filipinos  to  leave  Manila  as 

declaring  that  3,000  Americans  are 
By  WALTER  E.  SCHNEIDER  confined  in  Santo  Tomas  University 

Clark  Lee.  Associated  Press,  and  campus  and  are ‘  now  toped  meals  by 

Melville  Jac;by.  Time  and  Life,  ac-  JfP  Torture  of 

•  j  u  t  Don  Bell,  Manila  radio  commentator, 

S.rr;iSacirSfuroirorB^^^^^  ^y  ^mg  h^wiffi  cigarette  butts 

eluded  Japanese  patrol  ships  and 

pUnes  in  a^  by  boat  to  Australia.  becat^  he  had  b^n  tell- 

where  they  filed  cautious  stories  of  truth  too  long  for  the  Japa- 

tlieir  trip  April  2  after  a  three-day  "^^e.  was  reported  by  Jacoby,  but 
censorship  delay.  A  dispatch  sent  „  u  -r-  Official  D.  s.  Navy  PhotoKraph  “8^  the  high  preference  ratmg  of 

March  31  from  Australia  by  Curtis  F.  Tdlman  Durdm,  New  York  Times,  „  THPCI"  A-5  to  enable  manufacturers  to  obtain 

Hindson,  Reuters’  reporter  formerly  ^as  left  Australia  and  is  on  his  way  BRING  ON  THE  JAPS!  the  materials, 
on  Bataan,  indicated  that  he  made  the  ^  ,  Joe  James  Custer,  United  Press  corre- 

trip  on  the  same  ship.  -^  Exchange  Telegraph  correspond-  was  one  of  two  reporters  who  quarter  compared  to  19tt, 

“Our  trip  was  tame  compared  with  ent,  Gordon  Holman,  accompanied  the  accompanied  the  U.  S.  Navy  task  force  '^se  of  the  followmg  materials  in 
MacArthur’s,”  Lee  wrote.  He  de-  Commandos  in  their  raid  on  the  Nazi  ^hich  eHacked  Japanese  forces  on  Wake  the  manufacture  of  prmtmg  u^: 

scribed  the  dash  as  “rather  unevent-  *^“val  base  at  St.  Nazaire  recently.  His  and  Marcus  Islands.  Custer  is  shown  above  chrome  yellow  and  oranges,  molybdate 

ful,”  but  this  description  was  belied  vivid  eye-witness  account  was  carried  at  his  battle  station  in  the  sky  control  orange,  chrome  green,  orange  mineral 

by 'his  account  of  being  chased  by  a  t)y  American  services  March  29.  The  tower  of  an  aircraft  carrier  taking  notes  on  and  organic  pigments. 

Japanese  ship  which  was  outdis-  launch  in  which  Holman  was  a  pas-  the  Marcus  Island  action.  His  eye-witness  Blues 


WPB  Issues 
Order  on 
Ink  Manufacture 

Limits  Use  of  Scarce  Mate¬ 
rials  Like  Chrome  Yellow, 
Organic  Pigments 

Washington,  D.  C.,  April  1 — Orders 
designed  to  assist  the  printing  and 
publishing  industry  to  obtain  printing 
inks  have  been  issued  by  the  War  Pro¬ 
duction  Board. 

An  M-53  order  limits  in  varying 
percentages  the  amoimt  of  scarce  ma¬ 
terials  which  can  be  used  in  the  manu¬ 
facture  of  inks,  and  a  P-94  order  as- 
Officiai  D.  s.  Navy  Photograph  signs  the  high  preference  rating  of 
A-5  to  enable  manufacturers  to  obtain 

•BRING  ON  THE  JAPS!"  the  materials. 

-s  .  1 1  ..  I  I,  The  first  of  these  mandates  limits  to 


Joe  James  Cusfer,  United  Press  corre- 


accQunr  ot  Tne  ocrion,  ana  ina  ai»uai%.no»  •  *  •  i-i 

v-aUU  iU-.  Trik.mah  Othor  provisions  are:  iron  blue  may 

patrols,  playmg  hid..»,d-^k  with  ^VluioutTscrrA.  1"  l^d  lid  :..t  be  usad  in  .mou.,ta  up  to  100%  of  1941 

an  enemy  destroyer  m  PhUippme  e-capea  wimoui  a  scraicn.  Washington  announcement  of  the  uses;  use  of  soluble  toners  m  any 

waters,  and  ducking  into  a  ram  squall  QTAUTMaiM  lUrr^TTPrt  Marcus  and  Wake  attacks.  black  ink  or  news  ink  is  prohibited; 

to  elude  a  convoy  in  the  distance.  0 1 /\rUal  JYl^  V  CmU  alkali  blue  or  other  organic  toner  in 

Had  Lucky  Breaks  Washington,  D.  C.,  March  31 — Com-  black  ink  is  restricted  to  8%  by  weight 

Lee  said  in  hm  first  dispatch  from  ^Silfe  GILLINGHAM  CALLED 

Australia  that  the  story  was  delayed  Navy  duty,  has  been  trans-  Washington,  D.  C.  March  30-  to  to  iT 

?.  r  j  „  aetoi^  carniot  be  pub  assistant  inspector  of  formation  of  the  Federal  Communica-  substitutes  available 

l^^ata”^‘?or  r^a^^lf  >^«=>^ttog  for  toe  V-1  officer  pro-  tions  Co^ission,  former  pubUcist  JhVa-S  preference  rating  extends 

no^  £  d£clo2d  eS  to  2y  toe  ITT’  headquarters  at  for  toe  Tenness^  Valley  Authority, 

?oLev  w^  (teLtelv  ^  NashvU  e,  Term.  Commander  Stahl-  ^'^^er  ^  °  ^  Vfi  A  °R  7®  19^1  of  toe  inorganic  colorsLidor- 

toe  war  4  had  sein  since  S  this  type  of  recruiting  wl  to  W.rid  pigments.  The  total  amount  of 

»  actmty^oncemtog  young  men  to  these  substances  to  be  made  available, 

T  ^  A  “A  flu  1,;  ciaiifo/t  IIS  college,  who  may  enlist  and  imder  ^o.  1  alma  mater  toe  Chemical  gj,  jpHicated  above  is  70%  of  1941  uses. 
Lee  said:  Another  ship  sighted  us  ^ato  conditions  comnlete  coursps  Warfare  Service— as  a  captain.  ^  maicatea  above,  m  <0 /o  ot  1341  urn 

and  began  a  pursuit,  but  we  proved  conoiiions  complete  courses  i'  Iron  blues,  zmcated  resins  and  ester 

toe  faster  fortunately,  since  we  were  the  current  year— m  seven  south-  a  gum  may  be  purchased  imder  the 

unprotected  against  surface  attacks.  TADQ  r'PT  WrtPQP  T  BTTr'M  preference  rating  up  to  80%  of  1941 

That  day  we  spent  eight  hours  making  •r^  TITP^  LxCii  xlLJnOCi  IjaU  V:rn  use. 

a  wide  circle  to  avoid  the  converging  L/1C.O  ^  March  14,  the  Fort  Producers  will  be  required  to  report 


Marcus  and  Wake  attacks. 


black  ink  or  news  ink  is  prohibited; 
alkali  blue  or  other  organic  toner  in 
black  ink  is  restricted  to  8%  by  weight 
in  paste  form  or  4%  in  the  form  of  dry 
color;  use  of  glycerol  phtoalate  or 


jg  v-uiiiiiiioaiuii  a  ai  me  same  time  a  «iap  army  marcnes  rtas  no  terminal  aaie.  iveimer  piaco 

monitoring  service  has  found  frequent  into  London.  The  cut  was  almost  a  any  restriction  as  to  how  a  manufac- 
echoing  of  Mr.  Dies’  attacks  on  com-  half-page  in  depth  and  dominated  the  turer  of  printing  ink  shall  use  the 


Lee^id:  “Another  ship  sighted  us  enlist  and  under  —  cantain  as  indicated  above,  is  70%  of  1941  uses 

and  began  a  pursuit,  but  we  proved  conditions  complete  courses  P  Iron  blues,  zincated  resins  and  ester 

toe  faster  fortunately,  since  we  were  the  current  year— m  seven  south-  a  gum  may  be  purchased  imder  the 

unprotected  against  surface  attacks.  TADQ  r'PT  WrtPQP  T  BTTr'M  preference  rating  up  to  80%  of  1941 

That  day  we  spent  eight  hours  making  •r^  (""PM^OR  FITP^  LxCii  xlLJnOCi  IjaU  V:rn  use. 

a  wide  circle  to  avoid  the  converging  L/1C.O  ^  March  14,  the  Fort  Producers  will  be  required  to  report 

point  of  a  number  of  Japanese  supply  W^hington,  D.  C.,  April  2— -A  \Yorth  Press  gave  toe  horse  laugh  to  monthly  to  WPB,  and  a  form  to  be 

routes.  We  passed  numerous  Japa-  crackdown  on  Chairman  Martin  Dies  Japs  by  publishing  a  three-column  known  as  PD-345  will  be  available 
nese  air  and  naval  bases  at  pretty  House  Investigating  Commit-  picture  of  a  horse  laughing,  under  a  shortly  after  April  1. 

close  range  but  our  luck  held.  After  f®®  indicated  today  when  the  Tokyo  dispatch  stating  the  Jap  fleet  Both  orders  are  immediately  effec- 

leavtog  the  danger  area  toe  trip  be-  White  House  announced  that  the  Fed-  would  hold  maneuvers  off  New  York  tive.  P-94  expires  June  30,  and  M-53 

came  monotonous.  We  passed  the  time  *  .  Communication  Commission’s  at  the  same  time  a  Jap  army  marches  has  no  terminal  date.  Neither  places 

playing  cards.”  monitoring  service  l^s  found  frequent  into  London.  The  cut  was  almost  a  any  restriction  as  to  how  a  manufac- 

Lee’s  only  possessions  were  a  port-  echoing  of  Mr.  Dies’  attacks  on  com-  half-page  in  depth  and  dominated  the  turer  of  printing  ink  shall  use  the 

able  typewriter,  one  pair  of  shorts,  munism  over  axis-broadcast  stations,  first  page  of  that  edition.  materials  he  can  obtain  nor  any  re- 

two  shirts  and  a  pair  of  tennis  shoes.  — - — — -  striction  on  end  uses  of  inks  so  pro- 

SSir**?.'  PLANS  "THE  YANK"  AS  NEW  AEF  PAPER 

Australia.  Lee  viailed  MaeArthur  to  Sr™'  .“Pf '  “P  Stripes"  famed  service  news|a^r  McGAHAN  AOVANGED 

congratulate  him  and  learn  details  of  of  the  first  World  War,  will  be  revised  soon  under  a  new  name— “The 

the  general’s  trip  by  PT  boat  and  Yank.”  Secretary  of  War  Stimson  has  directed  toe  Special  Services  Section  Washington,  D.  C.  March  30— Ma- 
plane.  Lee’s  dispatch  did  not  men-  ^h®  Department  to  lay  plans  for  publication  with  world  wide  circu-  jor  Paul  J.  McGahan,  for  30  years 
tion  toe  type  of  boat  to  which  his  iation.  Special  editions  will  be  prepared  for  major  task  formations,  using  a  member  of  the  staff  of  toe  Phila- 
trip  was  made,  but  it  named  two  mats  which  will  be  flown  from  Washington.  The  paper  will  be  written  by  delphia  Inquirer,  has  been  appointed 
American  business  men  as  passengers,  and  for  soldiers,  staffed  largely  by  enlisted  men  with  newspaper  background,  assistant  public  relations  officer  of  the 
He  did  not  refer  to  Hindson,  but  the  Editions  will  appear  weekly,  carrying  no  advertising  copy.  The  plan  to  Third  Corps  Area.  Major  McGahan 
Reuters  man’s  dispatch  was  similar  to  revive  the  world  war  publication  was  developed  by  a  subcommittee  of  the  born  in  Philadelphia  to  1888  am 

many  details  and  he  indicated  the  joint  army  and  navy  advisory  committee  under  the  chairmanship  of  Egbert  b®83>^  newspaper  career  on  tm 
5,000-mile  trip  was  made  in  a  large  White.  Mr.  White,  vice-president  of  BBD&O,  was  iissociated  with  “Stars  and  Fhil^elj^ia  Press  in  1904.  In  191a 
vessel.  Stripes”  as  was  also  another  member  of  the  subcommittee,  Adolph  S.  Ochs,  ^  joined  toe  re^rtorial  staff  of 

Two  Left  on  Bataan  general  manager  of  toe  Chattanooga  Times.  Serving  on  toe  committee 

On  Bataan,  Dean  Schedler,  formerly  with  Messrs.  White  and  Ochs  were  Robert  M.  Fouss,  managing  editor  of  ^^been 

financial  editor  of  toe  Manila  Bulletin,  Saturday  Evening  Post,  and  Adolph  C.  Strasser,  art  editor  of  Liberty  „  member  nf  the  <!taff  of  toe  Wash- 

who  succeeded  Lee  as  AP  correspond-  magazine.  The  publication  will  not  be  competitive  with  the  approximately  jpafon  bureau  for  20  vears 
ent  there,  and  Frank  Hewlett,  350  papers  now  issued  in  camps  and  military  units.  Emphasis  will  be  placed,  ■ 

MaeArthur  s  forces  torougmut  toe  jjj  news  columns,  on  training  programs,  army  regulations,  sports  and  VOIDS  INSURANCE 
^nmsular  batUes,  were  t  e  oh  y  g^Qj.jgg  service  leaders.  The  publication  plan  calls  for  generous  use  of 

*^*"*0^^  fp-  ®  pictures  and  features  and  all  of  the  techniques  of  modern  newspaper  publi-  Austin,  Tex.,  March  29  Attorney 

war.  -^e  New  York  Times  has  not  ^  ^  General  C.  Mann  Saturday  ruled 

heard  from  its  string  correspondent,  an  opinion  to  the  Texas  insurance 

Nat  Hindson,  since  Feb.  24.  RETAIL  SALES  TOP  '41  BY  5®/o  commission,  that  attempted  contracts 


materials  he  can  obtain  nor  any  re¬ 
striction  on  end  uses  of  inks  so  pro¬ 
duced. 


war.  The  New  York  Times  has  not 


AUC  Awtv  .......  ..........  ueneral  u.  Mann  Saturday  ruiea  «■ 

heard  from  its  string  correspondent,  an  opinion  to  the  Texas  insurance 

Nat  Hindson,  since  Feb.  24.  RETAIL  SALES  TOP  '41  BY  5®/o  commission,  that  attempted  contracts 

Mrs.  Virginia  Hewlett,  wife  of  toe  t-c-dottauv  qatttc  •  ii  ♦  i  ♦  ijor  r  ♦»,  by  several  newspapers  in  larger  Texas 

U.P.’s  Bataan  correspondent,  has  been  FEBRUARY  m  all  retell  stores  were  5%  higher  than  for  toe  same  furnish  insurance  policies 

interned  by  the  Japanese  in  Manila,  a  month  m  1941,  according  to  figures  released  th^  week  by  the  Depart-  connection  with  circulation-promo- 
Stete  Department  attache  who  accom-  nient  of  Commerce.  February  sales  were  estimated  at  $3,715,000,000  which  activities,  are  void  The  contracts 
panied  U.  S.  High  Commissioner  tolls  below  toe  $4,211,000,000  mark  for  January  of  this  year.  Excluding  ^ould  make  newspapers  insurance 
Francis  B.  Sayre  from  the  Philippines,  automotive  stores,  sales  in  February  were  21%  above  February  of  last  agents,  within  toe  meaning  of  Texas 
told  toe  U.P.  in  San  Francisco  April  2.  year.  The  department’s  figures  show  that  the  prices  increase  for  12  months  law,  while  the  law  forbids  any  cor- 
Mrs.  Hewlett,  previously  reported  was  far  greater  than  toe  sales  increase.  Physical  volume  in  retail  sales,  poration  to  act  as  an  insurance  agent 
serving  as  a  nurse  on  Bataan,  was  in  however,  were  10%  down  over  last  year  for  February.  the  ruling  held. 
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IMPORTANT  PHASES  OF  THE  WAR  AS  SEEN  THROUGH  CARTOONISTS'  EYES 


Says  Newspapers 
Not  Subject  to 
ni.  Retailers'  Tax 

Court  States  They 
Are  a  Service 
In  Chicago  Ruling 

Chicago,  March  31  —  Newspapers 
and  magazines  are  a  service  and  as 
such  are  not  subject  to  the  Illinois 
sales  or  retailers’  occupation  tax, 
Judge  Harry  M.  Fisher  ruled  in  Cir¬ 
cuit  Court  here  yesterday. 

Judge  Fisher  ruled  in  the  case  of 
the  Calumet  Publishing  Company, 
publishers  of  the  Daily  Calumet,  and 
oAer  concerns,  against  the  Illinois 
director  of  hnance  and  the  state  treas¬ 
urer.  At  the  same  time,  the  judge’s 
ruling  severed  the  newspapers’  case 
from  that  of  the  other  concerns  in¬ 
volved.  The  newspapers  had  filed 
intervening  petitions  in  the  original 
case  which  involved  sheet  music  and 
books  as  well  as  magazines. 

Books  Subject  to  Tax 

In  his  decision,  Judge  Fisher  held 
that  books  are  subject  to  the  tax. 
“Books,”  he  said,  “are  purchased  for 
long  continued  use.  We  put  them  on 
our  shelves.  We  keep  them  for  refer¬ 
ence  and,  in  fact,  for  the  decoration 
of  our  homes.” 

In  explaining  the  difference  between 
'■he  position  of  the  newspaper  pub¬ 
lishers  and  dealers  and  those  dealing 
in  other  commodities.  Judge  Fisher 
stated: 

“It  b  the  position  of  the  complain- 
®nb  (newspapers)  that  the  newspa¬ 
per  dealers  and  distributors  render 
service  to  the  public  and  that  the  sale 
of  the  newspaper  for  some  trifling 
ft'nsideration  b  simply  incidental  to 
^e  business  of  disseminating  news 
^4  information.  It  also  is  claimed 
®at  there  are  no  sales  of  tangible 
^sonal  property  within  the  meaning 
*  the  (sales  tax)  act;  that  what  b  in 
^  sold,  if  there  b  a  sale,  by  the 
“Istributor  b  not  the  paper  and  ink 
intelligence,  information,  which 
“  intangible  property  that  the  pur- 
“^^r  buys  and  pays  for. 

The  position  of  the  defendant 
(state)  b  that  since  the  paper  b 
J^ething  that  can  be  perceived  may 
^  seen  and  felt  and  has  body,  that 


it  is  tangible  property,  and  therefore 
tile  sale  of  it  comes  within  the  mean¬ 
ing  of  the  act. 

“It  is  hard  to  escape  the  conclusion 
tliat  the  publishing  and  selling  of 
newspapers  b  primarily  a  service  oc¬ 
cupation,  and  that  the  thing  that  b 
being  sold  is  gathered-up  material  for 
the  enlightenment  or  entertainment  of 
those  who  purchase  the  newspaper; 
that  the  paper  upon  which  the  ma¬ 
terial  is  printed  b  simply  the  vehicle 
or  the  instrument  by  which  the  in¬ 
formation  b  passed  on  from  the  pub¬ 
lisher  who  gathered  it  to  the  person 
who  seeks  it. 

Cites  Free  Press  History 

“As  a  matter  of  fact,  to  say  that 
the  newspaper  b  a  business  included 
under  any  such  general  definition  as 
contained  in  the  retailers’  occupational 
act  is  to  ignore  the  hbtory  of  nearly 
400  years  replete  with  struggles  cal¬ 
culated  to  take  the  newspaper  out  of 
(he  ordinary  manufacturing  or  mer¬ 
cantile  classes  of  enterprises,  would 
mean  we  would  have  to  ignore  the 
fact  that  our  constitution  and  law 
have  set  the  papers  aside  as  a  unique 
and  dbtinct  enterprise,  for  which 
special  guarantees  (have  been  given). 

“It  is  not  a  manufacturing  enter- 
prbe  devoted  to  profit  making,  even 
though  it  may  be  a  very  profitable 
enterprise;  it  b  not  a  mercantile  es- 
tablbhment  devoted  to  the  purchase 
of  a  unit  at  one  price  and  selling  it 
'^t  another.  ...  If  the  legislature  in¬ 
tended  that  such  an  enterprise  be 
taxed,  it  would  have  specifically  in¬ 
cluded  it  in  the  act.” 

“It  (the  newspaper)  not  only  edu¬ 
cates  the  public  on  contemporary 
evenb  .  .  .  but  it  b  the  mirror  which 
reflects  public  opinion,  universal 
strivings  of  mankind,  conflicb  be¬ 
tween  nations,  and  within  a  nation 
or  community.  ...  It  b  the  watchful 
eye  of  the  community  on  the  conduct 


cf  its  officers;  it  evaluates  their  work, 
criticizes  and  exposes  their  shortcom- 
i’lgs.  In  short,  it  is  performing  such 
functions  without  which  no  democ¬ 
racy  can  survive.” 

“To  say  that  an  institution  per¬ 
forming  such  functions  b  neverthe¬ 
less  in  the  business  of  selling  tangible 
personal  property  at  retail  involves 
the  deliberate  disregard  of  the  great 
service  the  rendering  of  which  is  the 
primary  purpose  of  those  who  are 
engaged  in  the  business  and  which 
alone  gives  it  life  and  guarantees  ib 
survival.” 

GRAMLING  MARRIED 

Oliver  Gramling,  assbtant  general 
manager  of  Press  Association,  Inc., 
Associated  Press  subsidiary,  and  the 
former  Mrs.  Meuriana  Smillie,  director 
of  the  Barbbon  School,  New  York 
City,  were  married  in  Mbmi  March  30. 
Mr.  Gramling,  author  of  “AP — The 
Story  of  News,”  was  executive  assbt¬ 
ant  in  charge  of  the  AP  membership 
department  before  he  joined  Press 
Association. 

■ 

SALISBURY  PROMOTED 

Harrison  E.  Salisbury,  former  as¬ 
sistant  foreign  news  editor,  this  week 
was  appointed  radio  news  manager 
of  United  Press,  it  was  announced  by 
Hugh  Baillie,  president  of  the  U.P. 
Salbbury  will  succeed  A.  L.  Bradford, 
who  becomes  general  radio  manager. 
Salisbury  has  been  with  the  U.P.  for 
12  years. 

CHARGE  FOR  COMICS 

The  Sayre  (Okla.)  Daily  Headlight 
has  announced  that  the  eight-page 
section  of  colored  comics  distributed 
with  the  Sunday  edition  of  the  paper 
will  be  distributed  only  to  persons 
paying  an  extra  assessment  of  75 
cents. 


CRUDE  RUBBER  USE  LIMITED  TO  80% 

WASHINGTON,  D.  C.,  April  1 — The  War  Production  Board  has  sharply  lim¬ 
ited  use  of  crude  rubber  in  the  manufacture  of  a  Ibt  of  items  calculated 
to  save  more  than  1,000  tons  each  month.  Using  the  year  ended  March  31, 
1941,  as  the  base,  the  Board  will  permit  80%  use  in  the  manufacture  of 
fingerprint  rolb  and  rubber,  cutting  rubbers,  offset  and  newspaper  blankeb, 
printing  plates  (including  cemenb  but  excluding  rubber  stamps,  box  dies, 
band  daters,  and  toy  stamps),  printers’  rollers,  suction  cups  for  printers’ 
equipment,  rubber  solution  for  wet  plate  negatives.  Cut  to  40%  of  the  base 
year  use  are  engravers’  rubbers,  including  necessary  cemenb  but  excluding 
rubber  stamps,  box  dies,  band  daters  and  toy  stamps.  Other  items  on  which 
variable  percentage  reductions  were  ordered  runs  into  hundreds. 


OFFs  First  Radio 
Subject  Is 
Coal  Shortage 

Washington,  D.  C.,  April  1 — The 
threatened  coal  delivery  shortage  has 
been  selected  as  the  first  subject  for 
radio  concentration  in  the  OFF  plan 
for  topical  emphasis  during  periods 
allocated  for  government  appeals  over 
broadcast  facilities. 

It  was  revealed  last  week  that  OFF 
has  conducted  samplings  of  war  propa¬ 
ganda  carried  by  selected  network 
and  local  stations  and  had  found  too 
many  federal  agencies  competing  for 
available  periods  and  “spob,”  with 
the  result  that  some  campaigns  were 
being  oversold,  others  slighted. 

William  B.  Lewis,  chief  of  the  OFF 
radio  division,  proposed  to  experiment 
with  the  idea  of  “priority”  for  a  single 
theme  over  a  given  period.  And  this 
week  was  chosen  for  emphasb  on  the 
point  that  householders  had  better 
buy  coal  for  next  winter’s  use  before 
April  15,  or  they  may  find  it  impos¬ 
sible  to  obtain  supplies  in  the  fall  and 
winter  when  the  demand  for  freight 
space  for  materials  of  war  is  increased. 

The  U.  S.  Department  of  the  Interior 
prepared  and  sent  to  broadcast  sta¬ 
tions  serving  areas  removed  from  the 
coal  mining  regions  a  set  of  transcrip¬ 
tions  stressing  the  wisdom  of  “buy 
now.  Supplemenbl  information  was 
sent  along,  to  be  used  as  a  basis  for 
appeals  to  be  interlarded  in  sponsored 
programs,  and  sustaining  features. 

Radio  stations  anxious  to  build  a 
“log”  which  would  prove  their  opera¬ 
tions  to  be  “in  the  public  interest,” 
were  assured  there  is  no  compulsion; 
they  may  use  the  appeals  in  whatever 
form  suits  their  operations,  or  they 
may  ignore  them.  But  they  had  the 
implied  guarantee  that  rejection  of 
other  federally-sponsored  campaigns 
to  give  way  to  the  “priority”  material 
would  be  an  approved  procedure. 

The  method  employed  is  basically 
the  same  as  is  used  in  Canada  and 
EIngland,  where  government  coordi¬ 
nators  choose  a  theme  to  be  stressed 
over  the  air  during  a  fixed  period. 
But  in  those  countries  the  government 
purchases  the  time.  Likewise,  they 
carry  the  theme-emphasis  idea  into 
newspaper  columns  in  paid  space. 
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EDITOR  &  PUBLIS  H  ErI^ 


Marines  Plan  Editorial 
Coordination  Program 

District  Staffs  to  Supply  Details 
For  Feature  Stories  and  Editorials 
On  Organization  and  Duties 


By  STUART  HAYDON 

THERE  NEVER  has  been  any  ques¬ 
tion  that  the  United  States  Marine 
Corps  has  guts.  In  its  167  years  of 
existence,  the  Marines  have  estab¬ 
lished  a  history  of  combat  and  heroism 
unequalled  by  any  other  military 
organization  in  the  world. 

TTiey  make  news  and  history  in  their 
stride. 

That  is  why  Marines  are  a  favorite 
subject  of  newspaper  editors.  Their 
history,  dating  prior  to  the  Declaration  : 
of  Independence,  is  indicative  of  the  : 
American  way.  Their  unique  status  > 
of  being  a  military  unit  permitted  on 
foreign  soil  under  arms  without  a 
declaration  of  war  and  their  tradi¬ 
tional  esprit  de  corps  and  colorful 
uniforms,  partly  explain  their  popu¬ 
larity. 

Dcpeadenco  on  Nowtpaptrs 

Being  an  absolute  fighting  force, 
first  into  action  by  virtue  of  their  du¬ 
ties,  U.  S.  Marines  have  made  head¬ 
lines  and  editorials  since  the  dawn  of 
tlie  daily  press.  Newspapers  have  long 
since  recognized  the  Marines  as  the 
symbol  of  combat  power. 

Nor  have  the  Marines  ever  failed  to 
recognize  their  dependence  upon  the 
newspapers  of  America.  While  not 
directly  carrying  news  calling  for  en¬ 
listment  in  the  corps,  newspapers  and 
wire  services  carry  news  of  the  corps’ 
activities,  therein  creating  a  desire  in 
red-blooded  young  Americans  to 
join  that  branch  of  our  armed 
services. 

The  Marine  Corps  Division  of  Public 
Relations  is  set  up  to  permit  the  maxi¬ 
mum  of  cooperation  with  newspapers 
at  the  soturce.  Under  command  of 
Brig.  General  Robert  L.  Denig,  there 
are  four  field  public  relations  officers. 
They  are  attached  to  the  Division  Re¬ 
cruiting  Commanders  who  have  the 
authority  to  speak  for  the  corps  on 
most  matters  without  clearance  from 
Washington.  The  exception  to  this,  of 
course,  is  on  matters  under  general 
censorship. 

General  Denig  is  one  of  those  almost 
legendary  Marines.  With  citation  and 
campaign  ribbons  three  bars  deep  over 
his  left  breast  pocket,  the  general 
epitomizes  the  fact  that  a  Marine  is  a 
fighting  man.  And  he  never  neglects 
to  learn  the  full  name  of  every  Marine 
to  whom  he  talks. 

Appreciation  of  Nows 

His  appreciation  of  news  value  is 
the  result  of  36  years  of  making  news. 
One  of  his  strongest  contentions  is 
that  military  men,  as  such,  certainly 
are  not  oracles  on  news  and  public 
relations.  “One  of  the  outstanding 
lessons  to  be  learned  immediately  from 
this  war  is  that  psychological,  all-out 
war  requires  news,  radio  and  public 
relations  specialists  with  as  much 
jurisdiction  in  such  affairs  as  field 
commanders  require  in  their  baili¬ 
wicks.” 

The  Marine  Corps’  set-up  in  public 
relations  makes  for  speedy  and  effi¬ 
cient  contact  with  newspapers.  Also, 
this  dual  role  of  recruiting  chief  and 
divisional  public  relations  responsi¬ 
bility  places  observation  and  result 
at  the  source. 

Another  unique  program  is  in  pre¬ 
liminary  stages,  Ei>rroR  &  Publisher 
was  advised.  General  Denig,  with 
Captain  John  V.  Sandberg,  his  public 


relations  officer  in  the  Central  Divi¬ 
sion,  are  setting  up  an  editorial  co¬ 
ordination  plan.  This  will  use  district 
Marine  staffs  to  furnish  details  for 
feature  stories  or  editorial  data  con¬ 
cerning  the  corps’  organization  and 
duties.  This  will  be  available  to  edi¬ 
tors  very  soon. 

“We  want  to  be  available  for  any 
form  of  questioning  within  the  lati¬ 
tude  of  censorship,”  General  Denig 
said  in  explanation.  “In  fact  this  is 
not  our  own  idea  completely.  It  is 
one  of  those  developments  of  cir¬ 
cumstance. 

“Shortly  following  the  Wake  Island 
stand,  our  recruiting  officers  in  prac¬ 
tically  every  district  received  many 
requests  from  newspaper  editors  and 
writers  for  some  specific  data.  It  was 
given  to  the  best  of  our  ability;  and 
we  considered  it  something  we  should 
set  up  as  a  regular  activity.” 

Appreciation  of  Editoriois 

High  Command  Marine  Corps  offi¬ 
cers  express  profound  appreciation  of 
the  editorials  written  about  the  valiant 
stand  of  Marines  on  Wake  Island.  In 
this  connection.  General  Denig  pointed 
out,  “I  have  since  come  to  the  con¬ 
clusion  our  duty  to  newspapers  is  to 
make  all  background  information  im¬ 
mediately  available.” 

A  good  example  of  cooperation  is  in 
the  Central  Recruiting  Division.  This 
division  comprises  13  states  in  the 
middle  west  with  headquarters  in  Chi¬ 
cago.  Colonel  R.  M.  Montague  is  the 
officer  in  charge. 

In  this  division  the  parents  or  near¬ 
est  of  kin  of  a  new  recruit  are  pre¬ 
sented  with  a  gold  certificate  of  enlist¬ 
ment  signed  by  the  district  recruiting 
officer.  This  is  not  only  a  token  of 
appreciation  to  the  families,  it  also 
makes  news  stories  in  smaller  com¬ 
munities  where  personal  items  consti¬ 
tute  much  of  the  local  news.  ’These 
presentations  are  supplemented  by 
notifying  the  managing  editors  of 
newspapers  concerned.  The  presenta¬ 
tions  are  either  mailed  or  presented 
to  the  new  soldiers  by  the  local  re- 
cruiting  officer. _ 


Russ  Stewart 
Named  M.E.  of 
Chicago  Times 

Chicago,  March  30 — Russ  Stewa.- 
who  has  been  circulation  prumotio: 
manager  of  the  Chicago  Times  sins 
1935  and  general  manager  of  the  Times 
Syndicate  since  its  inception  tir. 
years  ago,  has  been  appointed  man¬ 
aging  editor  of  the  Chicago  tabki; 
to  succeed  Marvin  McCarthy,  who  hs 
reported  for  active  duty  in  the  U.  S 
Navy  as  a  lieutenant,  senior  grade 

Mr.  McCarthy,  formerly  sports  edi¬ 
tor  of  the  Times,  was  named  manaj- 


MANILA  HERALD  FIRE 

Raiding  Japanese  planes  dropped  bombs 
which  started  this  fire  in  the  Kdanila  Herald 
Building  on  Dec.  27  and  destroyed  the 
plant.  The  newspaper  and  the  adjoining 
Latran  School,  both  inside  Manila’s  famed 
walled  city,  were  hit  after  General  Mac- 
Arthur  had  declared  Manila  an  open  city. 
The  newspaper  building  was  used  by  three 
Filipino  papers  in  addition  to  the  Herald. 

Censor  Issues 
Rules  on  Maps 

Washington,  D.  C.,  April  1 — Rules 
governing  newspaper  publication  of 
new  maps  or  charts  have  been  issued 
by  Censor  Byron  Price. 

No  reference  to  military  depots  or 
war  production  plants  will  be  per¬ 
mitted.  ’That  ban  extends  to  air, 
quartermaster,  or  ordnance  depots, 
key  war  production  plants,  arsenals, 
ammunition  or  explosive  plants  of  any 
kind,  munition  dumps,  restricted  army 
or  naval  areas. 

It  will  be  permissible  to  publish 
maps  showing  the  general  theater  of 
war  or  large-scale  zones  of  action 
because  they  do  not  furnish  any  in¬ 
formation  to  the  enemy. 

Maps  already  in  existence  are  not 
afiected  by  this  action  if  they  show 
names  and  locations  of  military 
camps,  posts  and  stations,  provided 
that  no  indication  is  given  of  Uieir 
size  or  strength. 

AUSTRALIAN  NEWSPRINT 

Further  rationing  of  newsprint  will 
become  effective  in  Australia  Wednes¬ 
day,  Customs  Minister  Richard  V. 
Keane  announced.  He  said  that  cur¬ 
rent  imported  stocks,  plus  domestic 
production,  would  meet  Australia’s 
needs  for  about  two  years. _ 


STERN  SUPPORTS  PAID  U.  S.  AD  PLAN 

J.  DAVID  STERN,  publisher,  Philadelphia  Record,  wrote  EDITOR  &  PUBLISHER 
this  week  as  follows  in  taking  issue  with  the  New  York  World-Telegram 
editorial,  "Wo  Want  No  Bundles,”  and  supporting  EDITOR  &  PUBLISHER’S 
advocacy  of  government  use  of  paid  space  in  newspapers  to  aid  the  war  effort: 

"What  you  get  for  nothing  usually  costs  too  much.  That  is  an  old  rule 
In  private  business  which  applies  equally  well  to  public  business.  The  govern¬ 
ment  should  not  receive  gifts  of  services  or  goods  from  anyone.  The  same 
rule  should  apply  to  dollar-a-year  men  and  free  advertising. 

”1  have  been  surprised  when  various  government  bureaus  applied  for  free 
advertising  on  the  same  basis  as  charitable  organixations.  The  government 
has  entered  many  lines  of  business  and  it  should  conduct  its  publicity  along 
business  lines.  This  does  not  preclude  publishers  giving  generous  support  to 
government  projects  in  news  and  editorial  columns. 

"The  World-Telegram  editorial  was  misleading  in  that  it  confuses  the 
proposition  that  the  government  should  pay  for  the  advertising  it  needs  with 
the  idea  that  government  should  subsidize  newspapers  to  compensate  for 
advertising  which  has  been  eliminated  by  war  restrictions. 

"Because  it  confuses  these  issues,  the  World  Telegram  talks  of  a  huge 
sum,  such  as  $340,000,000  as  a  possible  appropriation  for  newspaper  adver¬ 
tising.  The  government  could  not  legitimately  and  profitably  use  one-tenth, 
or  one-twentieth,  of  this  amount.  It  could  and  should  pay  for  from  $5,000,000 
to  $10,000,000  of  paid  advertising  a  year.  It  should  do  it  through  established 
advertising  agencies,  like  any  other  business.” 


Russ  Stewart  Mel  Barker  ] 

ing  editor  last  September  when  he  ' 
succeeded  Capt.  Gail  Borden,  «hc 
entered  the  U.  S.  Army  Air  Corps 
at  that  time. 

Mel  Barker,  formerly  advertisiii 
promotion  manager,  has  been  named 
Times  promotion  manager  in  charge 
of  the  combined  advertising  and  cir¬ 
culation  promotion  departments. 

Thirty-two-year-old  Russ  Stewar 
began  newspaper  work  in  1926  as « 
reporter  on  the  Bridgeport  (Conn. 
Times-Star  and  was  a  U.P.  repxjrte 
there.  He  subsequently  worked  as  a 
reporter,  rewriteman  and  correspon¬ 
dent  for  the  New  York  Times,  Net 
York  American,  Birdgeport  (Conn) 
Post-Telegram  and  the  Los  Angelo 
Express.  In  1932,  he  left  newspaper 
work  to  enter  the  publicity  depart¬ 
ment  of  Metro-Goldwyn-Mayer  mo¬ 
tion  picture  company  in  Hollywood 
Mr.  Stewart  was  placed  in  charge  d 
press  relations  for  a  world  tour  d 
a  M-G-M  movie  unit.  He  left  M-G-H 
in  1935  to  join  the  Times  as  circulation 
promotion  manager. 

Mr.  Barker  began  newspaper  work 
as  a  classified  advertising  salesman  for 
the  Chicago  Daily  News.  He  joined 
the  Times  advertising  staff  one  month 
after  the  tabloid  was  started  in  the 
fall  of  1929.  He  was  named  adver¬ 
tising  promotion  manager  in  1932. 

■ 

Census  Bureau 
Issues  Radio  Data 

Washington,  D.  C.,  April  2 — Nearly 
three-fourths  of  the  homes  had  radk* 
in  a  total  of  30  selected  states  and  the 
District  of  Columbia,  according  fo 
data  from  the  Census  of  Housing  d 
1940,  released  today  by  the  Census 
Bureau. 

Radio  ownership  was  highest  o 
Connecticut  and  Rhode  Island  where 
radios  were  reported  in  95.7%  of  tb( 
occupied  dwelling  units.  Less  that 
two-fifths  of  the  homes  in  Mississippi 
reported  radios. 

’The  proportion  of  homes  with  radk< 
was  highest  in  the  urban  areas  of  the 
selected  states,  in  which  85.1%  of  ^ 
dwellings  had  radios  as  compared  with 
71.5%  in  the  rural-nonfarm  areas  aw 
52.4%  in  the  rural-farm  areas. 

It  should  be  noted,  the  Census  Bu¬ 
reau  pointed  out,  that  few  of  the 
larger  states  are  included  in  the  Ifo* 
and  that  the  percentages  based  on  the 
resulting  totals  are  not  representative 
of  the  United  States  as  a  whole. 
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THE  ADVERTISING  SURVEY 


tain  the  goodwill  of  the  public  until 
after  the  war. 

To  do  this,  straight  recreational  and 
vacation  copy  will  be  cut  to  a  mini¬ 
mum.  In  its  place  will  be  run  service 
and  goodwill  copy.  An  example  of 
this  is  the  exu-rent  New  York  Central 
newspaper  campaign  which  lists  six 
ways  in  which  the  public  can  co¬ 
operate  with  the  railroad  in  improv- 


Travel  Linage  Hit  By  War; 
New  Type  Copy  Expected 

By  R.  M.  DOBIE 

transportation  advertising  this  they  are  doing  a  100%  essential  de¬ 
year  will  be  doing  well  if  it  comes  fense  job,  and,  at  the  same  time,  main- 
inywhere  near  its  normal,  peacetime 
volume. 

This  is  the  consensus  of  advertising 
lod  travel  men  who  would  like  to  see 
it  make  a  much  better  showing.  There 
lie  some  who  think  it  will,  and  others 
who  take  a  more  pessimistic  outlook. 

But  no  one  expects  an  increase  in 
total  volume. 

Resort  advertising  is  expected  to 
hold  up  better  than  transportation  but  ing  their  service  and  insuring  a  com- 
is  bound  to  feel  the  pinch  of  travel  fortable  trip. 

antailment.  Resort  linage  depends  This  type  of  ad  serves  a  useful  pur- 
10  much  on  local  conditions  that  gen¬ 
eralities  are  difficult.  Some  areas,  like 
New  York,  are  looking  for  an  almost 
normal  year.  Others,  far  from  metro¬ 
politan  centers  and  with  inadequate 
transportation  facilities  now  that  cars 
and  tires  and  gasoline  are  precious 
commodities,  will  be  hard  hit. 

Situation  Changing 
The  war  situation,  as  it  affects  trans¬ 
portation  and  hotel  advertising,  is 
changing  from  day  to  day.  The  rail¬ 
road  that  today  has  ample  equipment 
for  recreational  travel,  may  be  loaded 
to  capacity  tomorrow  with  troop 
movements. 

The  airlines  can’t  look  comfortably 
two  weeks  ahead,  and  the  bus  lines 
have  an  equipment  problem  which 
may  change  overnight. 

From  this  uncomfortable  predica¬ 
ment,  however,  the  newspapers  can 
take  some  assurance.  One  of  the  few 
definite  aspects  of  the  present  situation 
is  that  no  railroad,  or  airline,  or  bus 
company  is  willing  to  make  any  long 
time  commitments.  So,  whereas  they 
might  have  used  radio  or  magazines 
in  the  past,  today,  when  they  think 
of  advertising,  they  think  of  newspa¬ 
per  copy,  placed  almost  on  a  day-to- 
day  buis. 

There  is  a  definite  consensus  by  the 
transportation  and  resort  business  that  pose,  builds  goodwill,  and  meets  gov 
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This  is  an  example  of  the  war-time  copy 
that  Greyhound  will  run  in  2000  daily  and 
weekly  newspapers  to  stress  the  importance 
of  the  bus-line  in  national  defense. 


newspapers  will  get  a  larger  percen¬ 
tage  of  their  advertising.  But  whether 
the  total  volume  equals  that  of  last 
year,  depends  largely  on  war  develop¬ 
ments. 

For  instance,  if  during  the  summer 
another  mass  movement  of  troops, 
shnilar  to  the  one  after  Pearl  Harbor, 
becomes  necessary,  there  will  be  no 
room  on  the  trains  for  vacationists. 
Approximately  600,000  troops  were 
moved  to  the  West  Coast  on  coaches 
Md  Pullmans  in  December,  and  there 
*s  no  reason  to  believe  that  another 
such  movement  may  become  neces¬ 
sary. 

N.  Y.  Hotel  Situatioa 

Or,  to  use  another  example,  the 


ernment  approval.  However,  if  one 
of  the  airlines  or  railroads  launched 
a  campaign  based  exclusively  in  an 
appeal  to  the  public  to  go  south  this 
summer  and  play  in  the  sand,  it  would 
leave  both  the  government  and  the 
public  in  the  impression  that  it  is  not 
100%  essential  to  the  war  effort. 

Caro  in  Copy  Appeals 
This  is  particularly  true  of  the  air¬ 
lines  which  have  to  be  extremely  care¬ 
ful  in  what  they  say.  An  ad  soliciting 
more  passengers  easily  leads  the  pub¬ 
lic  to  ask  why  more  planes  aren’t 
turned  over  to  the  government  if  there 
is  that  much  vacant  space  available. 
For  this  reason,  most  airline  copy  is 
either  strictly  institutional  or  stresses 


to  take  over  the  mid-western  line 
which  had  refused  an  order  from 
Washington  to  iron  out  its  labor  trou¬ 
bles. 

On  the  other  hand,  the  government’s 
operation  of  the  railroads  in  the  last 
war  was  none  too  satisfactory  and 
quite  a  few  transportation  men  feel 
that  complete  government  operation 
would  come  only  as  a  last  resort. 

The  railroads  are  well  aware  that 
with  the  curtailment  of  auto  travel, 
their  potential  business  this  summer  is 
better  than  ever  before.  Their  prob¬ 
lem,  of  course,  is  to  find  the  equipment 
to  accommodate  both  military 
and  vacation  passengers  during  the 
summer  week-ends. 

Joseph  B.  Eastman,  director  of  de¬ 
fense  transportation,  has  warned  that 
neitlier  the  railroads  nor  bus  lines  will 
be  able  to  handle  all  the  traffic  all  the 
time.  He  adds,  however,  that  although 
some  conventions  may  have  to  be 
postponed  indefinitely,  no  general  ra¬ 
tioning  of  tickets  is  “contemplated  for 
the  immediate  future.” 

Stagger  Vacations 
Mr.  Eastman,  who  is  in  a  position 
to  treat  any  railroad  president  as  an 
office  boy  and  get  away  with  it,  says 
that  he  is  highly  sympathetic  with 
efforts  to  have  summer  vacations  stag¬ 
gered  over  four  or  five  months  to 
avoid  mid-summer  congestion,  and 
that  he  also  favors  the  encouragement 
of  mid-week  travel  for  as  many  pas¬ 
sengers  as  possible. 

The  U.  S.  Travel  Bureau  has  been 
conducting  an  aggressive  campaign  to 
put  over  the  idea  that  the  government 
favors  travel  as  one  of  the  recreations 
necessary  to  an  effective  defense  ef¬ 
fort.  President  Roosevelt,  Ickes,  Mc¬ 
Nutt,  Surgeon  General  Parran,  and 
other  government  bigshots  have 
stressed  the  need  for  recreation  and, 
at  present,  the  Travel  Bmeau  is  going 
to  some  trouble  to  refute  a  rtimor  that 
the  National  Parks  will  be  closed  this 
summer. 

There  is  no  truth  to  this,  although 
transportation  facilities  to  and  in  the 
parks  will  be  curtailed. 

Nevertheless,  all  these  happy  state¬ 
ments  mean  nothing  if  troop  move¬ 
ments  and  other  defense  activities 
break  at  vacation  time.  Realizing 
this,  the  railroads  are  proceeding  cau¬ 
tiously  with  their  advertising.  Most 
of  what  they  do,  will  go  in  newspa¬ 
pers.  With  the  good  will  of  the  pub¬ 
lic  tested  by  daily  inconveniences, 
public  relations  advertising  is  more 
important  than  ever.  Therefore,  re¬ 
gardless  of  what  happens  to  the  sea¬ 
sonal  travel  copy,  the  railroads  will 
maintain  their  regular  advertising  in 
on-line  cities. 

States  Maintain  Advertising 

This  copy  is  often  small,  but  it  is 
consistent  and  newspapers  have  come 
to  depend  on  it.  They  can  continue 
to  do  so,  according  to  the  men  who 
handle  the  railroads’  advertising. 

The  best  example  of  what  the  bus 
lines  can  be  expected  to  do  is  seen  in 
the  Greyhound  lines  new  series  of  ads. 


Nazis  may  decide  to  launch  a  nuisance  the  point  that  during  war  it  is  more  One  set  tells  what  the  lines  are  doing 


au-raid  on  New  York.  At  present 
New  York  hotels  are  expecting  a  good 
*6ason.  Several  hotels  report  advance 
Mokings  ahead  of  last  year  and  the 
rouvention  schedules  are  sizable.  But 


NIW  YORK  CINTRAL 


to  help  national  defense.  Another,  is 
designed  to  educate  the  public  to  the 
proper  use  of  bxis  lines  during  the  war. 
One  way,  an  ad  explains,  is  to  plan 
mid-week  instead  of  week-end  trips. 


important  than  ever  to  save  time. 

Because  of  the  government’s  action 
in  the  last  war,  there  have  been  rumors 
that  the  railroads  will  be  taken  over 
again  by  Washington.  But  none  of 

one  Nazi  bomb  dropped  in  New  York  these  seem  to  be  well  fovmded  and  by  whenever  possible.  Other  ads  point 
Would  blow  up  most  convention  plans  now  the  Administration  seems  to  have  out  the  economy  of  bus  travel  as  com- 
>nd  empty  the  hotels  of  most  of  their  convinced  the  railroads  that  no  such  pared  to  touring  in  automobiles, 
tourist  trade.  action  is  contemplated — so  long  as  the  Significantly,  none  of  the  Grey- 

The  airlines,  railroads,  and  bus  lines  railroads  continue  to  play  ball.  What  hound  ads  feature  vacation  travel,  al- 
oave  certain  common  problems.  The  happens  when  a  line  refuses  to  play  though  it  b  mentioned  in  some. 

important  one,  of  course,  is  how  ball,  was  clearly  illustrated  recently  There  b  some  encouraging  news  for 
to  keep  the  government  satbfied  that  when  the  President  did  not  hesitate  newspapers  in  a  survey  made  recently 


The  New  York  Central  uses  newspapers  in 
key  cities  on  its  line  to  give  travelers  six 
tips  on  how  to  cooperate  with  the  railroad 
during  war. 

by  the  National  Association  of  Travel 
Officials  to  determine  how  the  war  has 
affected  the  promotional  campaigns  of 
the  separate  states.  Replies  repre¬ 
senting  29  states  were  received  and 
almost  all  of  these  reported  that  their 
budgets  would  equal  those  of  1941. 
Seven  replies  indicated  increases. 
These  budgeb,  however,  were  made  up 
before  Pearl  Harbor. 

Joint  advertbing,  either  by  the  rail¬ 
roads,  airlines  or  bus  companies,  will 
not  be  extensive  because  the  lines  are 
affected  differently  by  war  conditions. 

A  recent  survey  of  New  York  hotel 
guesb  made  by  Cornell  University  and 
Needham  &  Grohmann  advertbing 
agency,  reveals  that  most  vacationbb 
will  stay  closer  to  home  thb  year,  and 
will  travel  by  rail  instead  of  auto. 

A  Chicago  check-up  reveab  that 
railroad  and  airline  advertbing  is 
likely  to  continue  on  about  the  same 
basb  as  last  year,  with  newspaper 
schedules  being  released  on  a  month - 
to-month  plan.  There  b  some  indica¬ 
tion  that  railroads  and  airlines  are  re¬ 
ducing  then  magazine  advertising,  but 
maintaining  newspaper  schedules  on 
a  par  with  those  of  a  year  ago. 

United  Air  Lines  b  continuing  its 
full  newspaper  program,  but  it  has, 
however,  temporarily  suspended  mag¬ 
azine  advertbing.  “The  many  uncer¬ 
tain  factors  in  our  business  today 
makes  it  difficult  to  freeze  our  adver¬ 
tbing  copy  in  magazines  and  still  have 
our  advertisements  up  to  date  when 
they  are  published,”  explained  Robert 
Johnson,  United  advertbing  manager. 
“However,  the  Air  Transport  Associa¬ 
tion  b  continuing  its  campaign  in  mag¬ 
azines.” 

Lucia  Lewb,  Chicago  Daily  News 
travel  editor,  says  a  recent  siurvey 
among  100  leading  travel  advertbers 
indicated  that  a  majority  will  con¬ 
tinue  in  newspapers  on  at  least  the 
same  basb  as  in  1941,  with  a  few  re¬ 
porting  a  reduction  in  magazine  ad¬ 
vertbing. 

San  Francbco  area  advertbing  men 
are  optimbtic  over  the  prospects  of 
transportation  advertbing  and  resort 
linage  for  thb  spring  and  summer,  as 
far  as  the  situation  applies  domes¬ 
tically. 

Southern  Pacific  Railway  copy  will 
(Continued  on  page  12) 
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100  Newsmen  at 
Wilson-Reuther 
Press  Conference 


By  ROBERT  L  PERRY 


and  Reuther  opening  statements,  and  career,  yet  his  assignments  were  the 
Detroit  Free  Press  threw  out  its  pic-  kind  newspapermen  dream  about.  He 
ture  page  to  carry  in  its  place  as  scored  many  scoops.  His  sensational, 
much  as  possible  of  the  complete  world-wide  beat  on  the  Ethiopian 
transcript.  territorial  concession  in  1935,  under 

The  following  out-of-town  news-  which  Emperor  Hailie  Selassie  deeded 
paper  and  magazine  writers  attended:  to  American  interests  more  than  half 
John  C.  Smith,  New  York  Herald  of  Abyssinia  for  the  exploitation  of 
Tribune;  A.  H.  Raskin,  New  York  mineral  and  petroleum  resources. 


Radio  Executive 
Urges  Use  of 
Newspaper  Ads 


Because  newspapers  are  cutting 


Detroit  March  31  —  The  epochal  Times;  Ralph  W.  Cessna,  Christian  caused  diplomats  of  two  hemispheres  ® j  ® 

joint  press  conference  of  C.  E.  Wilson,  Science  Monitor;  W.  L.  Wayers,  Chi-  to  rub  their  eyes.  Only  other  news  of  practically  every  other  dei^rtment  d 

president  of  General  Motors  Corp.,  cago  Journal  of  Commerce;  Ralph  the  deal  available  was  a  100-word  Jhe  paper,  Albert  Dale,  ^C  press  re- 

and  Walter  P.  Reuther,  director  of  Izard,  Chicago  Sun;  Louise  Potter,  official  communique  issued  by  the  lations  man,  suggested  that  radio  sta- 

the  GM  Department  of  the  UAW  Chicago  Sun;  I.  F.  Stone,  PM;  John  Abyssinian  government  some  30  hours  give  serious  consideration  to 

(CIO)  on  the  merits  and  folly  of  the  W.  Love,  Cleveland  Press;  R.  L.  Mar-  after  Mills  broke  the  story.  Mills  later  buying  paid  space  to  advertise  their 

Reuther  plan  played  to  an  interested  tin,  Flint  Journal;  D.  E.  Johnson,  disclosed  he  had  helped  to  frame  the  programs.  Mr.  Dale  addre^d  IM 

audience  for  six  hours  today  and  Flint  News  Advertiser;  Kathleen  communique.  midwest  radio  crocials  from  10  state 

ended  as  it  began,  on  a  note  of  har-  Smallzried,  Columbus  Ohio  Citizen;  Mills  was  not  only  a  great  reporter,  ^  two -day  conference  witii 

mony.  Gaston  E.  Marque,  South  Bend  In-  but  a  fine  photographer  as  well.  He  NBC  executive  in^  Chicago  last  wed 

More  than  100  newspaper  men  regis-  diana  Tribune;  Robert  Pierskel,  sent  thousands  of  striking  pictures  cour^,  there  s  no  ^e  hiding  our 

tcred  with  General  Motors  for  the  Michigan  Daily,  Ann  Arbor,  Mich.;  back  from  many  queer  corners  of  the  heads  and  ignoring  the  fact  that  many 

event  and  Army,  Navy  and  govern-  Hal  Wilson,  Michigan  Daily;  Angus  earth.  Mills  probably  knew  Mahatma  newspapers  have  been  blind  to  fte 

ment  representatives  attended,  filling  Munro,  Windsor  Daily  Star;  M.  S.  Gandhi  better  than  any  other  corres-  destiny  of  radio  in  our  daily  lift" 

tlie  long  tables  in  General  Motors  Pitzele,  Business  Week;  Dan  Lawder,  pondent  in  the  world.  said  Mr.  Dale.  “But  radio  has  proved 


Building  Auditorium. 

Time  Out  for  Lunch 

George  V.  Denny,  Jr.,  moderator 
of  the  Town  Hall  of  the  Air,  was  mod¬ 
erator  of  the  session,  which  began  at 
10  a.m.,  recessed  for  lunch  after  three 
hours,  and  then  ran  on  to  5  p.m. 

The  noted  spokesmen  for  labor  and 
management  had  both  expressed  a 
desire  at  the  opening  that  this  would 
not  be  an  opening  of  old  wounds,  but 
would  instead  be  a  means  to  increas- 


New  Yorker  magazine. 


Tames  A.  Mills 
Dies;  Famed  AP 
Foreign  Writer 


“One  of  Great  Reporters 
Of  All  Time,"  Soys  Cooper 
.  .  .  Traveled  350,000  Miles 


ing  war  production.  They  concluded 

with  the  agreement  that  what  m  best  mtt  t  c  co  i  j  u  College  where  he  was  awarded  broadcasting  business  entertain  tbe  I 

for  their  country  is  best  for  both,  and  JAMES  A.  MILLS,  58,  ranked  by  idea  of  naving  cash  for  disnlav  sn««  I 


I  know  the  Indian  leader  so  well,”  itself,  and  I  believe  practically  every 
Mills  once  said,  “that  I  have  even  newspaper  owner  is  ready  to  admit  it 
slept  with  him — but  only  on  the  floor.  The  next  step  is  to  prove  to  him  that 
and  then  only  to  get  some  good  pic-  the  future  of  the  press  and  radio  art 
tures.”  linked,  and  that  we  ought  to  do  our 

He  was  the  last  person  to  speak  fighting  side  by  side  instead  of  oi 
to  Gandhi  before  the  apostle  of  India’s  opposite  sides.” 
freedom  entered  Poona  jail  in  Jan-  Referring  to  the  fact  that  a 
uary,  1932 — and  the  first  to  greet  him  many  radio  stations  and  newspapers 
on  his  release  17  months  later.  have  arrangements  under  which  they 

Native  New  Yorker  swap  time  on  the  air  for  space  in  fte 

Bom  in  New  York  City  June  20,  continues 

1883,  Mills  attended  New  York  public  ,  ,  stations  pay  cash  for  every- 

schools  and  the  New  York  Commercial  thing  else  but  remarkably  few  in  the 


lor  meir  country  is  oest  lor  ooui,  ana  ^  oo,  ranxea  oy  ceniRcates  in  phonetics  idea  of  paying  cash  for  display  space 

togethw^  wo  mus  wor  an  pan  tpewriting,  business  practice  and  Yet  what  radio  station  rnan  does  M 

^  three  different  systems  of  shorthand,  envy  the  pictures  and  the  publicity 


together, 

“We  can  win  this  war,”  Reuther  great  reporters 
said  in  his  summary,  “if  labor  and  of  all  tim^e,”  died 
management  will  rise  above  their 
past,  work  together  and  fight  together.” 

Wilson  concluded  in  this  wise:  “I 
regret  so  much  talk  about  manage¬ 
ment  and  labor,”  he  said.  “I  think 
our  country  comes  first.” 

There  were  those  who  Sedd  at  the 
luncheon  recess  that  Reuther  had 
won  the  first  round  hands  down,  and 
there  were  those  who  said  at  the  con¬ 
clusion  that  the  Reuther  Plan  was 
buried  in  the  reams  of  transcript. 

Censorship  Bars 

More  important,  perhaps  than  any¬ 
body’s  view  was  the  fact  that  man 


Ventura 
(Cal.)  hospital 
March  27  after 
suffering  a  stroke 
the  preceding 
day. 

His  byline  had 
ridden  the  wires 
over  stories  from 
more  than  50 
countries.  But 
he  was  known 
as  “Jim”  to 
princes  and  peas- 


James  A.  Mills 
ants,  kings  and  scores  of  commoners. 


In  1910,  he  joined  the  AP  in  New  P>®ture  theaters  and 

York  City  as  secretary  to  Charles  H.  legitirnate  theaters  get  in  every 
Boynton,  then  general  superintendent  PaP®*"  United  States.  Howeve. 

of  the  service,  and  served  later  in  a  ^”®Y  ^  bring  themselves  to 

similar  capacity  under  Melville  Stone,  '■®®*'^®  that  theater  and  motion  picture 
first  general  manager  of  the  AP.  When  operators  use  advertising  space,  and 
the  U.  S.  entered  World  War  I,  Mills  Plenty  of  it,  every  day  in  the  year 
joined  the  Red  Cross  and  served  with  Maybe  I  am  off  on  the  wrong  foot 
the  rank  of  major  in  Rumania,  Rus-  when  I  suggest  that  one  probably  sure 
sia,  Serbia,  Albania,  Montenegro,  nieans  of  assuring  better  and  fuller 
Greece,  Italy  and  France.  At  the  end  newspaper  cooperation  with  radio 
of  the  war.  Mills  returned  to  the  AP  would  be  more  attention  to  local  use 
— but  never  to  a  home  assignment,  of  display  space  by  the  stations.  Pos- 
During  the  1935  revolt  in  Crete  and  ®lhly  the  notion  comes  to  me  f^o^  * 
Greece  which  returned  King  George  longer  training  in  the  newspaper  field 
to  the  Hellenic  throne.  Mills  disap-  l^han  in  radio,  but  I  still  feel  that  it 


or„i  i^Knr-  iinilfwt  fn  talk  •^Ini  Mills,”  Mr.  Cooper  said,  “was  peared  across  the  Grecian  border  and  ^  worthy  of  our  consideration.  A  f« 
tv.  f  Kiomc  of  war  nrnHiiption  ^  Correspondent  for  the  AP  when  there  was  no  word  of  him  for  three  ‘lollars  well  spent  in  this  direction 
?'®^  ,  f  ?  ,  ori^witVir,iit  a  fl^®  wars  he  reported  seemed  as  far  days  and  three  nights.  Finally,  a  mud-  7*® tremendous  dividends. 

1^  t^e  moon  to  many  of  his  caLd  figure  appeared  at  the  Yuglo-  ‘‘Perhaps  you  wonder  why  NBC 

responsible  Pr^sjff  MliwpH  readers.  Nevertheless,  he  had  the  slavia  border.  It  was  Mills— he  had  does  not  spend  money  in  newspapen 


anri  fnllnwoH  rvaacrs.  iveverweiess,  ne  naa  me  siavia  ooraer.  ii  was  miiis — ne  naa  - - - r-- 

♦v,a^r^i,/0,in+ariW  There  was  frank  el^dity  of  intriguing  reader  interest  lost  an  automobile  over  a  cliff,  ridden  o^r  Programs.  One  reawn  b 


in  those  very  wars  and  in  many  of  a  horse  until  the  animal  collapsed  di^f  rn  many  cases  we  would 

the  bizarre  occurrences  on  the  other  and  made  the  last  few  miles  on  foot  spending  ^  money  with  papers  whicn 

side  of  this  world.  Memories  of  his  to  bring  out  the  first  eye-witness  cwn  radio  stations,  thereby  puttinj 

work  will  emphasize  that  no  matter  account  of  the  fighting.  ^^e  position  of  paying  a  paper 

what  personal  danger  or  privation  While  covering  the  Italian-Ethio-  promote  the  programs  of  its  oOT 


them  voluntarily. 

talk  in  the  press  conference  that 
couldn’t  appear  in  the  printed  page 
today. 

And  the  interest  in  it  was  expressed 

in  numbers.  Paul  W.  Garrett,  General  involved  in  getting  the  news,  pian  war  he  had  another  narrow  es-  station.  In  other  words,  we  would 

*9  P^®^*  ®*^  .  ®  ^^e  o  suffered  both — but  he  always  got  cape  from  death.  Nineteen  Italian  really  be  giving  more  money  to  news- 

^^e  stop^.  His  life’s  work  was  an  bombers  raided  a  town,  setting  fire  to  Poper  stations  than  comparable  sta- 
larger  group  of  AP  the  American  hospital,  killing  56  na-  tions  not  newspaper-owned.” 
men  who  are  following  in  his  foot-  tives  and  injuring  about  200.  “Three  Mr.  Dale  pointed  out  that  prograre 
steps  in  reporting  the  news  of  this  Italian  bombs  fell  within  a  few  feet  advertising  would  not  necessarily  re 


that  the  session  “is  perhaps  larger 
than  the  press  conferences  that  the 
President  himself  ordinarily  has.” 

The  head  table  was  well  stocked 
with  loud  speakers  through  which 
newspaper  men  could  come  forward 
and  ask  their  questions  and  direct 


Traveled  350,000  Miles 


Mills  had  traveled  350,000  miles  in  Mills  laconically  reported. 


of  me,  setting  fire  to  a  Red  Cross  tent  quire  big  space  in  a  newspaper.  Be 
immediately  adjoining  my  own  tent,”  referred  to  motion  pictiu'e  theater  ad¬ 


vertising  in  newspapers,  stating:  “R*" 


He  was  stricken  ill  in  Tokyo  in  uiember,  even  a  big  newspaper  has  to 
1936  and  forced  to  return  to  the  ^^^ve  a  lot  of  small  customers.” 


them  either  to  Wilson  or  Reuther,  or  nearly  a  quarter  of  a  century  of  world 

reporting  for  the  AP  before  retiring 

The  mechanics  of  the  press  confer-  ®?®''  ^'■®®  y®®*'®  ®V!1  ' 

ence  were  well  handled  to  expedite  career  he  reported  long  ^fore  he  retired  Mills  wrote  ROTO  MAGAZINE 

covering  a  voluminous  transcript.  and  famine  war  and  pestilence  ffiis  in  a  most  inadequate  auto-  ^  . 

A  st^  of  mimeograph  operators  ‘"^rigue  in  high  biographical  sketch:  coSfinh^Tus  Sundarr^oeivure^ 

4„„1,  rt^o.  Pl^ces  and  low,  revolutionary  plots,  “Have  made  three  trips  around  the  conioining  its  bunday  rotogravure  ^ 

nt  thp  flpViatp  and  turned  out  ade  *^®  *'^®®  governments,  the  world  and  have  worked  in  more  than  uiagazine  sections  into  a  new  ro 

ord  of  the  detete  and  turned  out  ade-  beginning  and  the  end  of  kings  and  50  different  countries  for  the  AP.  magazine,  tabloid  size,  effective  vn± 

In  emperors.  Speak  Freneh,  also  some  Russian  and  ‘he  April  19  Issue.  The  new  ma^ 

a<?  the  .sf^sion  nroBressed  Mills  was  the  first  to  deny  there  German.  Unmarried  and  ready  to  go  supplement  will  combine  local 

was  anything  romantic  about  his  anywhere.”  *  '  “  "" 


as  the  session  progressed. 

The  Associated  Press  trunked  near¬ 
ly  a  thousand  words  on  its  day  re¬ 
port  and  800  on  the  night  report  of 
the  session;  United  Press  filed  800 
day  and  600  night,  and  International 
News  Service  carried  700  day  and 
500  night. 

Detroit  papers  covered  fully,  De¬ 
troit  Times  carrying  text  of  Wilson 


est,  woman-appeal,  pictorial  preset- 
tations  and  color  in  one  section,  und? 
the  editorship  of  Carey  Robinsi^ 
Sunday  editor.  The  first  issue  wl 


SNPA  MEMBERS  TO  PRINT  FLAG  ON  JULY  4 

MEMBERS  of  the  Southern  Newspaper  Publishers  Association  are  preparing  bic'iude  40^*pages  Viid  is  being  "offered 
to  join  the  nation’s  magazines  in  their  patriotic  action  in  reproducing  national  advertisers  at  new  rote 
the  Stars  and  Stripes  on  the  covers  of  all  issues  on  sale  July  4,  the  March  magazine  rates  which  combine  rote 
25  SNPA  Bulletin  reports.  Letters  to  Walter  C.  Johnson,  secretary-manager,  magazine  insertions  or  space  witk 
indicate  that  the  idea  has  appealed  to  them  and  in  many  instances  papers  also  Sunday  color  comic  insertions  or  spa<* 
will  carry  editorials  of  a  patriotic  nature,  the  Bulletin  says.  to  earn  discounts. 
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That  the  Cleveland  2-in-l  market  has  definitely  “sunk  its  teeth”  into  the  war 
production  problem  is  revealed  by  the  latest  survey  just  released  by  the 
United  States  Employment  Service  in  Cleveland. 

High-spot  facts  in  this  survey  show; 

(1)  80 /r  (estimated)  of  all  machinery  is  being  used 
for  war  production. 

(2)  Numbei'  of  factory  workers  employed  in  plants 
devoted  exclusively  to  war  orders  near  peak. 

(3)  Anticipated  demand  for  new  workers  in  next  six 
months  will  make  employment  highest  in  history. 

(4)  Growing  flood  of  new  war  orders  has  practically 
dissipated  unemployment  due  to  conversion  of 
plants  to  wartime  basis. 

This  survey  confirms  the  Cleveland  2-in-l  market’s 
increasingly  favorable  position  as  one  of  the  nation’s 
top-spot  markets.  It  also  shows  why  the  selling  oppor¬ 
tunities  are  becoming  greater  in  this  compact  area. 

Advertisers  can  cover  the  Cleveland  2-in- 1  market  at 
a  low  cost  Per  sale  with  the  Cleveland  Plain  Dealer. 
It  is  the  ONE  newspaper  that  delivers  not  only 
Greater  Cleveland,  but  also  every  single  one  of  the 
other  138  cities  and  towns  in  this  prosperous  area. 


The  CLEVELAND 
)  2-in-l  MARKET 

j  (7)  Greater  Cleveland 
71  (2)  26  Adjacent  Counties 
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CLEVELAND  PLAIN  DEALER 


National  representatives,  John  B.  Woodward,  Inc. 
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Advertisers  . . .  Advertising  Agendes  . . . 


Ohio  Retailers  I 

In  Novel  Ad  Drive 

Fifty  Alliance,  Ohio,  retail  mer-  r 
chants  are  utilizing  a  novel  technique  t 
in  newspaper  advertising  by  banding  I 
together  in  a  cooperative  venture  to  > 
publicize  the  trading  attractions  of  r 
their  city.  They  are  placing  advertise-  c 
ments  in  the  Alliance  Review,  the  * 
city’s  only  daUy,  featuring  the  “Al-  e 
liance  Store”  as  an  emblem  for  their  < 
campaign.  ,  * 

As  portrayed  in  the  series,  the  Al¬ 
liance  Store”  is  a  composite  of  the  , 
entire  retail  industry  of  Alliance.  As  ] 
pointed  out  in  the  first  advertisements,  j 
which  appeared  recently,  the  “Alliance  ^ 
Store,”  embodying  every  retail  esteb-  j 
lishment,  would  fill  a  14-story  build¬ 
ing  covering  every  inch  of  an  aver-  _ 
age  city  block.  ,  -  i 

The  campaign  is  an  activity  of  the 
Retail  Merchants  Division  of  the  • 
Chamber  of  Commerce  of  Alliance.  • 
The  ads  are  scheduled  to  run  for  sev-  < 
eral  weeks.  ^ 

STANDARD  OIL  ADS  i 

Newspaper  advertising  was  used  by  ^ 
the  Standard  Oil  Company  of  Califor-  | 
nia  to  correct  promptly  word  of  mouth  | 
reports  based  on  congressional  state-  ■ 
ments  linking  Standard  Oil  of  New  ' 
Jersey  with  synthetic  rubber  activi-  * 
ties.  Immediately  following  the  Wash¬ 
ington  stories,  the  California  oil  com-  i 
pany  issued  the  following  advertise¬ 
ment  in  its  territory,  using  3-column 
by  10-inch  size,  saying:  “The  Stand-  ; 
ard  Oil  Company  of  California  is  in  ] 
no  way  whatsoever  involved  in  the 
assertions  of  the  Department  of  Jus-  ■ 
tice,  concerning  relationship  between 
the  Standard  Oil  Company  of  New 
Jersey  and  Axis  countries.  This  com¬ 
pany  is  not  in  any  way  interested  in 
the  patents  for  the  manufacture  of 
synthetic  rubber  under  discussion.” 

NEW  PHILIP  MORRIS  ADS 

Philip  Morris  returns  to  newspapers 
next  week  with  full  pages  in  300  met¬ 
ropolitan  papers  starting  off  a  cam¬ 
paign  which  will  run  for  at  least 
10  weeks.  The  present  campaign  is 
slightly  larger  than  the  one  rxm  last 
fall  in  275  papers.  Full  page  copy 
will  be  followed  by  ads  measuring 
1200  and  600  lines  and  running  weekly. 
This  is  the  third  newspaper  campaign 
by  Philip  Morris  which,  before  1941, 
was  best  known  as  a  radio  advertiser. 
The  first  national  newspaper  cam¬ 
paign  ran  in  about  300  papers  in 
January,  1941.  Originally  scheduled 
to  end  in  March,  it  proved  so  success¬ 
ful  that  it  was  extended  for  seven 
additional  weeks.  The  Blow  Co.  has 
the  account. 


Among  Advertising  Folk 


R.  LLOYD  SMITH,  formerly  with 

Albert  Frank-Guenther  Law,  Chi¬ 
cago  advertising  agency,  has  been 
named  executive  vice-president  of 
Lane,  Benson,  McClure,  Inc.,  Chicago 
agency. 

A.  E.  Tatham,  vice-president  of 
Yoimg  &  Rubicam,  Inc.  in  Chicago,  an¬ 
nounces  the  appointment  of  W,  K. 
Ziegfeld  as  copy  director  of  the  Chica¬ 
go  office.  Ziegfeld  has  been  a 

member  of  the  Young  &  Rubicam  copy 
staff  since  leaving  the  Ralph  H.  Jones 
Company,  Cincinnati,  where  he  was 
copy  chief. 

Appointment  of  T.  L.  Anderson  as 
managing  director  of  Cockfield,  Brown 
and  Co.,  Ltd.,  Montreal  advertising 
agency,  is  announced  by  G.  Warren 
Brown,  president.  Mr.  Anderson  will 
continue  as  executive  vice-president  in 


charge  of  the  company’s  Toronto  office, 
a  position  he  has  held  since  1928. 

W.  E.  Betts,  formerly  with  Ruth- 
rauff  &  Ryan  in  Detroit  where  he 
headed  the  office,  has  joined  the  Dan 
B.  Miner  agency,  Los  Angeles,  as  a 
vice-president.  J.  E.  Steyskal,  for¬ 
merly  in  the  advertising  department 
of  Union  Oil  Co.,  has  joined  the  same 
agency  as  copy  writer  and  account  ex¬ 
ecutive.  Hal  Clark,  a  vice-president 
of  the  Miner  firm,  has  left  that  organ¬ 
ization  to  join  Buchanan  &  Co. 

John  H.  Breiel,  for  the  past  four 
years  in  charge  of  house  promotion  for 
N.  W.  Ayer  &  Son,  Inc.,  has  been  ap¬ 
pointed  assistant  manager  of  the  East¬ 
ern  District  of  the  McGraw-Hill  Pub¬ 
lishing  Co. 

Edward  Hohlfeld,  who  has  been 
active  in  commercial  art  work  in 
Philadelphia  for  many  years,  has  been 
appointed  production  manager  of  the 
advertising  department  of  Strawbridge 
&  Clothier,  Philadelphia. 

George  Duram.  former  radio  time 
buyer  at  H.  W.  Kastor  &  Sons  Adver¬ 
tising  Company,  Chicago  office,  has 
been  placed  in  charge  of  the  agency’s 
media  department.  Under  the  new 
arrangement,  Howard  Hudson,  Ed 
Stern  and  Walter  Kniffin  will  con¬ 
tinue  to  handle  the  placing  of  in¬ 
dividual  accounts. 


Appointment  of  Samuel  A.  Boyer  as 
manager  of  public  relations  for  the 
New  Haven  Railroad  was  announced 
today  by  president  Howard  S.  Palmer. 
Mr.  Boyer,  who  has  been  manager  of 
publicity  and  advertising  for  the  rail¬ 
road  since  September  1935,  will  main¬ 
tain  offices  at  Boston,  New  York  and 
New  Haven. 

The  Advertising  Council,  Inc.,  has 
expanded  its  board  with  the  election 
of  Mason  Britton,  vice-president  of 
the  McGraw-Hill  Publishing  Co.,  and 
Bennett  Chapple,  assistant  to  the  pres¬ 
ident  of  American  Rolling  Mill  Co. 
Mr.  Britton  will  represent  the  general 
business  paper  field  on  the  council  and 
Mr.  Chappie  will  represent  industrial 
advertising  interests. 

Campaigns  and  Accounts 

STANDARD  OIL  COMPANY  of  In¬ 
diana  this  week  ran  the  first  of  four 
large  newspaper  ads  showing  how  to 
get  help  from  the  “car  conservation 
headquarters.”  The  oil  industry’s  con¬ 
servation  program  “Oil  is  Ammunition 
— Use  it  Wisely”  will  also  be  pro¬ 
moted  in  the  newspaper  advertising 
along  with  the  sale  of  Defense  Bonds 
and  Stamps.  McCann-Erickson,  Inc., 
places  the  account. 

The  Indiana  Glass  Co.  of  Dunkirk, 


Indiana,  has  appointed  MacDonald- 
Cook  Co.  of  South  Bend  to  handle 
tlieir  advertising. 

Parker  Pen  Co.  of  Janesville,  Wis¬ 
consin,  and  Morton  Salt  Co.  of  Chi¬ 
cago  have  appointed  the  Chicago  office 
of  the  J.  Walter  Thompson  Co.  as 
their  advertising  agency. 

The  Quaker  Oats  Co.  has  acquired 
Chappel  Bros.,  Inc.,  of  Rockford,  Ill., 
manufacturers  of  Ken-L-Biskit,  Ken- 
L-Ration  and  several  other  dog  food 
specialties,  by  outright  purchase.  There 
will  be  no  change  in  selling  policy  and 
Ruthrauff  &  Ryan,  Inc.,  Chicago,  will 
continue  as  advertising  agency  for  the 
dog  food  products.  Ken-L-Biskit,  dry 
dog  food  is  now  being  distributed  in 
cellophane  bags.  Plans  to  advertise 
the  product  in  newspapers  have  been 
formulated  and  will  be  announced. 

Wilson  &  Co.,  Chicago  packers,  are 
announcing  a  new  “Victory-Type” 
Ideal  dog  food,  packed  in  cardboard 
containers  instead  of  tin.  The  new 
product  has  been  introduced  in  a 
three-city  newspaper  test  campaign, 
using  600-line  announcement  copy  and 
140-line  follow-up  copy  in  Saginaw 
and  Grand  Rapids,  Mich.,  and  Akron, 
O.  The  company  is  now  in  the  field 
with  distribution  of  the  new  moisture- 
free  product  and  will  soon  launch  a 
national  campaign  in  newspapers, 
magazines  and  radio.  United  States 
Advertising  Corp.  has  the  account. 

With  successful  introduction  of 
Brazilian  Matte  in  Coimcil  Bluffs,  la., 
the  Catz  American  Co.  is  expanding 
its  distribution  and  newspaper  adver¬ 
tising  on  the  Brazilian  tea  to  Mason 
City,  la.,  Beloit,  Wis.,  and  Waukegan, 
Ill.  The  Catz  company  has  appointed 
B  &  H  Sales  Company,  Chicago,  as  ex¬ 
clusive  U.  S.  sales  agents  for  CAC 
Matte.  D.  T.  Campbell,  Inc.,  Chicago 
agency,  places  the  newspaper  adver¬ 
tising  which  is  being  heavily  adver¬ 
tised  in  markets  where  distribution 
has  been  attained. 


NEW  CEREAL  CAMPAIGN 

National  Biscuit  Co.’s  new  whole¬ 
wheat  cereal,  Shreddies,  will  be  fea¬ 
tured  in  a  newspaper  campaign  break¬ 
ing  this  week  in  a  large  list  of  papers 
in  the  middle  west  and  southeast. 
Introductory  ads  are  already  running 
in  about  six  markets  and  will  be  ex¬ 
panded  rapidly.  Initial  ads  measure 
30C  or  500  lines  and  the  campaign  will 
run  through  the  spring,  with  the 
exact  number  of  insertions  depending 
on  individual  market  conditions. 
Shreddies  were  introduced  last  year 
and  during  the  present  campaign 
will  be  sold  for  the  first  time  in  some 
markets.  The  company’s  advertising 
for  the  product  will  be  concentrated 
in  newspapers.  Federal  Advertising, 
New  York,  has  the  account. 


Travel  Linage 
Hit  by  War 

.  continued  from  page  9 

not  be  as  heavy,  but  will  continue  to 
be  a  very  large  account.  Del  Monte 
Hotel,  famous  resort  on  the  Monterejr 
(Cal.)  peninsula,  is  amplifying  ib 
program. 

Washington  state  is  planning  a  largt 
appropriation  for  advertising  this  year. 
The  promotion  organization  has  an¬ 
nounced  that  its  faith  in  tourist  possi¬ 
bilities  is  not  obstructed  by  the  war. 
and  that  there  will  be  no  curtailment 
in  its  advertising.  Yosemite  Valley’s 
advertising  will  be  as  large,  if  not 
larger,  than  in  1941.  It  also  was 
pointed  out  that  the  Canadian  National 
Railway  and  Trans-Canadian  Airways 
advertising  programs  were  continuini 
with  prospects  these  will  be  as  large 
as  last  year. 

Resorts  Ads  in  Los  Angelas 

Los  Angeles  reports  that  resort  ad¬ 
vertising  may  be  as  heavy  this  season 
as  in  the  past,  but  transportation  ad¬ 
vertising  probably  will  be  lighter. 

An  American  Airlines  spokesman 
said  current  advertising  schedules  an 
being  maintained  at  the  moment,  with 
the  trend  toward  advertising  for  de¬ 
fense  business. 

Railroads  may  also  turn  to  an  insti¬ 
tutional  type  of  advertising  as  the 
Union  Pacific  is  doing  with  a  series  ct 
three-color  and  black  full  pages,  the 
second  of  which  appeared  this  week. 
This  is  keyed  to  a  patriotic  theme,  the 
current  copy  depicting  an  air  battle 
over  a  battleship,  with  the  caption, 
“When  you  think  the  going  is  tou^ 
remember  Colin  Kelly.”  At  the  bot¬ 
tom  of  the  page  is  the  Union  Pacific 
shield — the  only  identifying  mark. 

I  NEW  HAVEN 

("Register  City") 

AN  IDEAL  TEST  MARKET 

•  32  Townships 

•  84,831  Familios 

•  Compact 

•  Conveniont 

•  Conclusive 

For  Further  Details, 

IVrite  for  Brochure 
"Register  City." 

l^abm  3Re8tster 

New  Haven,  Conn. 


THEY  SET  A  NIFTY  TABLE 


^u^onne 


Fwd  good  food — i»  essential  to  the  stamina 
of  Bayonne  s  industrial  workers.  More  of  them 
every  day,  huge  war  orders,  top  wages. 

Grocers  report  unprecedented  business.  They 
report  that  'Hie  Times  gets  QUICKER.  BETTER 
response.  Well  ...  figures  prove  it. 

•  D  **.?*’.S*^”  Hudson  Co.,  New  Jersey,  papers 
in  Retail  Croeery  advertising  for  1941  with  a  ZS*/,- 
and-over  LINEAGE  LEAD. 

THE  BAYONNE  TIMES 

Bayonne,  New  Jersey 

BOGNER  &  MARTIN — National  Representatives 
295  Madison  Avenue  New  York  N.  Y. 


14,217  A.B.C. 
DAILY 

circulation! 

92% 

HOME 
DELIVERED 


YOU  CAN  REACH  TMR  BALTniORB  MAR0T 
imCTIVKLV  AND  ICONOSUCAlXy  THROUOH 

THE  SUNPAPERS 

MORNING  EVENING  SUNDAY 
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Advertising  a 

Public  Service 

cv-oDping  through  reliable 
I  advertisements  in  The  Star  is 
the  best  possible  way  to  keep 
informed  of  the  values  to  inee 
I  vour  needs.  The  Star  prints 

not  only  all  of  ^'''I'^yAC  jng 

day  but  is  the  groat 
cuide  for  tomorrow  in  tens 
^rtLusands  of  Washington 
homes. 

I  Yesterday’s  Adverrising 
(Local  DispUy)  ^ 
The  Evening  Star - .  44.619 

Second  Newspaper - 

Third  Newspaper . 

Fourth  Newspaper 

Yesterday’s  Circulation 

The  Evening  Star 


Increase 


J  2d  4J  g"'*  j 
f  1th  . J 

J  .  17,555  £ 

“  '  '^larch  12,  -  188.37S  L 

.  h 

VnV'''  Jr  ■ 

Yesterday’sAff^^'^ir  1 

(Local  Display)  I 

'  tlnM.  ■ 

.  atar  -  1 

jte  Evening  Star— _ ■ 

.  38,121  \ 

td  Newspaper . 

3d  Newspaper . - 

4th  Newspaper . 

Yesterday’s  Circulation 

TLe  Evening  Star 
L  20.013 


hf 


It^s  Always  the 
Same  Story 

The  bigger  the  Washington  (D.  C.)  Market  grows  in  population 
and  world  importance,  the  bigger  grows 

The  Star’s  Circulation 
Evening  and  Sunday 

97%  of  the  more  than  175,000  copies  of  THE  STAR, 
circulates  within  Washington  and  the  trading  area  in 
Maryland  and  Virginia.  Daily  net  paid  INCREASE  in 
circulation  during  the  last  10  years  is  49%. 

THE  STAR’S  Circulation  (not  including  forenoon 
editions)  is  more  than  DOUBLE  that  of  any  other 
Washington  Newspaper  in  the  afternoon  and  evening;  and 
its  total  circulation  in  Washington  and  trading  area  FAR 
EXCEEDS  that  of  any  of  its  contemporaries  in  the  morning 
or  Sunday  field. 

★  And  the  QUANTITY  and  QUALITY  of  this  circu¬ 
lation  makes  THE  STAR  the  one  MUST  medium  to 
properly  cover  this  market. 


'ff  For  the  last  10  years  THE  STAR  has  led  ALL 
newspapers  in  the  country  in  advertising  lineage,  carrying 
in  1941  24,022,352  lines. 


When  you  are  “in  THE  STAR”  you  are 
definitely  “in  the  Washington  Market** 


^l)c  Jhming  ^hi 


New  York  OfRco 
dan  a.  CARROLL 
110  E.  42nd  St. 


With  Sunday  Morning  Edition 

WASHINGTON,  D.  C. 


Chicago  OfRca 
J.  E.  LUTZ 
Tribune  Tower 
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EDITOR  &  PUBLISHER 


What  We  Need  Today 
Is  Fighting  Words 


Milwaukee  Market.”  The  1942  edition,  As  the  Memphis  Commercial  Appeal 
the  19th  annual  edition,  is  just  off  the  has  done.  As  the  Dallas  News  has 
press.  It  is,  if  that  is  possible,  even  done.  As  the  Cleveland  Press  has 
better  than  ever;  at  any  rate,  proof  done.  As  any  paper  has  done  that’s 
that  this  pioneer  study  of  its  kind  is  been  as  smart  as  it  has  been  lucky 
still  among  the  best  if  not  the  best.  xtivtoh  n  ii  i* 

This  year’s  analysis  is  based  on  , 

ouestionnaires  turned  in  personally  at  13th  annual  conven- 

,  the  Journal  offices  by  7.500  housewives,  tmn  of  the  National  Newspaper  Pro- 

SEVERAL  times  in  recent  weeks  we  The  Government  is  using  advertismg  ..  ,  rw  x  p-p-tpr  Milwau-  ^notion  Association,  to  be  held  April 

have  been  annoyed  to  the  point  of  more  and  more  for  this  purpose.  It  family  population.  It  contains  the  Waldorf-Astoria  in  New 


By  T.  S.  mVIN 


screaming  profanity  by  pessimistic  wants  advertisers  to  engage  more  and  easv  to  understand  analvses  of 

Peters  and  Patricias  in  advertising  more  in  this  effort.  Frankly,  our  own  -  ’  ^  ,  j  j  j- 

?ho^o  art„?w.iltag  U,is  tuna,  "So  opinion  1.  that  so  tar  the  effort 

lo„g,illows.  the  game  ie  up.  Even  If  ton  tar  Sto  of  plLei-|r  “  toUeWes. 

advertising  survives  the  war.  It  wont  lenge  is  there,  and  the  opportunity,  tobacco,  Lme  apnliances. 
come  through  the  revolution.  W^-  There  are  too  many  peopto  around  ^  band  quickly  into  the 

ington  is  out  to  get  1^  and  It  will,  my  who  think  like  Profe^or  Curtis  D  ^^^^h  of  information  in  the  study,  ^  .  r^.  ^ 

didn’t  I  learn  a  good  honest  trade  like  MacDougall  of  toe  Medill  School  of  ^  nuggets  ^“1®.  over.  The  section  shows 

my  old  man  told  me  to?”  Journ^ism  at  Northwestern  Umver-  bow  valuable  this  stuff  is  ‘he  kind  of  newspaper  the  Nazis  would 

How  to  Kill  Advertising  sity  He  writes  in  the  current  issue  advertisers.  Milwaukee  consum-  Probably  make  of  toe  Tribune,  chang. 

Maybe  we’re  leading  with  our  chin  “f  the  Journalism  Quarterly:  We  do  emphatic  in  saying  that  they  mg  its  name  to  Das  Wmrupeger  Lugen- 

agaJ.  somn  highly  akiUed  .  brass  T m"^.arlSr SStricS.s'’ c"  buy  gr„ary  pr.niucte  on  tha  basis  of  “l.”! 


York,  comes  the  convention  issue 
the  NNPA  Bulletin. 

Standout  among  the  promotions  re¬ 
ported  in  this  issue  is  one  by  the 
Winnipeg  (Can.)  Tribune,  a  4-page 
newspaper  section  giving  readers  a 
taste  of  what  might  happen  should  the 


knuckles,  but  our 'own  opinion  is  that  w“  quality,  first,  and  price,  second;  while  the  Germans  would  make  d 

toe  best  way  to  kill  advertising  is  to  ^^e  it,  toe  bad  with  the  good.  We  be  the  last  item  ^  Promotion  that  hits 

keen  talk  lie  this  going  around.  If  know  why  we  are  fightmg  ^d  what  consideration.  They  show  too  that 

advertising  fails  to  survive  this  war-  when  a  dealer  is  out  of  stock  of  a  fitting  over  toe  mes- 

yes,  and  L  revolution  too-toen  it’s  gotten  back  toe  cockiness  with  which  brand,  44%  of  the  consumers  It  must  not  happen  here-4)uv 

Lvertising’s  own  fault.  If  advertising  we  entered  toe  last  war  but  have  no  substitut;s.  Victory  Bonds, 

doesn’t  come  through  this  war  and  ^  Not  toe  least  valuable  portion  of 

torough  this  revolution  stronger  and  not  believe  toe  United  States  gov-  per  promotion  runs  right  through  the 

®  •  emment  will  have  to  spend  much 

money  to  convince  Americans  that  this 
war  has  got  to  be  fought  to  toe  finish 
and  that  it  has  got  to  be  won.” 

Maybe  the  Professor  hasn’t  been 
around.  Our  morale  is  here,  all  right. 

But  it  hasn’t  been  whipped  into  fight¬ 
ing  shape.  There’s  still  too  much  loose 
talk  around  the  bcu^  and  at  cocktail 
parties,  still  too  many  sagging  shoul¬ 
ders  and  fiabby  paunches,  still  too 
many  workers  who  work  by  the  clock, 

buddy,  and  then  I  quit.  . ,  ,  i  ..  .  *kcn.x.,  uxcoxudit  vix  uit?  xvau. 

vertising  that  sought  to  sUence  its  ^on’t  take  word  for  it.  Look  ^  LHSioiTbeS  of”gram-  closer  harm^any  betw^n  newspi- 

ad  afomid.  Talk  to  people.  Listen  to  «»  a.iu  wiuioui  oeuem.  oi  gram  per  promotion  departments  and  nei» 

critics  forever  ^d  ought  to  make  ad-  ^bat  fashions  a  promotion  that  representatives. 

we  need  is  the  kind  of  tough  talk  our  ^oth  your  experts  to  shame. 

old  drill  sergeant  used  to  give  us,  what  happened  when  an  old  MeW  ENCHANDS 

“Suck  them  guts  in,  you  guys,  suck 
them  in!” 

That’s  toe  kind  of  talk,  fighting  talk, 
advertising  can  give  us.  It’s  toe  kind 
j  >*  u  *  *u  •  *•*  T*  ^  oI  t®Ik  that  will  do  toe  job  the  Gov- 

doesn  t  whet  their  appetites.  It  doesnt  If  advertisers  - 

make  toem  want  to  spend  money  they  j  some  25  yeare.  She  wrote  toe  editor 

haven  t  got  for  ^gs  they  may  not  urJtil  this  war  is  won  and  over —  Oklahoma  City  Daily  Okla- 

Instead.  it  teaches  them  how  advertising  will  be  the  stronger  for  it.  kim  what  a  wonderful 

Americans  like  fighting  talk.  The 
Government  needs  fighting  talk.  Ad¬ 
vertisers  can  do  themselves  a  lot  of 
good  by  giving  it  to  toem. 

What’s  this  got  to  do  with  news¬ 
paper  promotion?  Just  one  thing — 
where  would  newspapers  be,  and 

cirt;  MiuwiiiK  ucuuic  iiuw  tu  ^  a«  i  iici  lauiiy  cuiibiruciiuii — 

buy  linens  wisely,  how  to  make  toem  ...  ♦  promo  ion  e,  gj^d  sending  it  out  with  just  a  simple 


healthier  than  it  has  ever  been,  the 
only  people  to  blame  for  the  catas¬ 
trophe  will  be  advertising  people 
themselves. 

Maybe  we’re  optimistic.  Maybe  we’re 
even  foolishly  optimistic.  But  pessim¬ 
ism  never  won  a  battle.  Pessimism 
never  opened  a  frontier.  If  toe  guys 
that  built  this  coimtry  hadn’t  been 
optimists,  we’d  still  be  swapping 
wampum  with  toe  Indians. 

But  to  get  down  to  cases — two  im¬ 
portant  things  are  happening  in  ad¬ 


vertising  stronger  and  better  than 
ever.  One  is  the  trend  advertising  is 
taking,  under  toe  impetus  of  the  war 
effort,  toward  educating  people.  Notice 
that  lots  of  the  best  advertising  today 
doesn’t  try  to  sell  people  anything. 
It  doesn’t  play  on  toeir  desires.  It 


need. 

to  conserve  what  they  have,  how  to 
make  it  last  longer,  how  to  make  it 
serve  them  better.  Food  advertisers 
are  showing  people  how  to  conserve 
sugar.  Automotive  advertisers  are 
showing  people  how  to  conserve  rub¬ 
ber  and  gasoline  and  oil.  Linen  ad¬ 
vertisers  are  showing  people  how  to 


issue,  with  toe  San  Francisco  CaB- 
Bulletin  taking  honors  for  what  ap¬ 
peals  to  us  as  one  of  toe  best  slogans 
of  the  war  thus  far,  “We’re  in  it- 
let’s  win  it!” 

The  Bulletin  also  contains  three  ei- 
cellent  contributions,  “How  we  pro¬ 
mote  toe  AP,”  by  Paul  Miller,  execu¬ 
tive  assistant;  “How  we  promote  the 
UP.,”  by  Walter  Rundle,  promotioi 
manager;  and  “Your  rep  needs  yoE 
cooperation,”  a  plea  by  George  R. 
Katz,  president  of  toe  Katz  Agenq 


toe  study  is  toe  section  devoted  to  toe 
adverising  experience  of  some  of  the 
brands  shown  in  toe  study.  The 
brands  with  the  best  records,  of  course, 
are  brands  that  advertise.  A  surpris¬ 
ingly  large  number  of  them,  too,  are 
brands  that  advertise  exclusively  in 
toe  Journal. 

Dear  Editor 

YOU  can  hire  toe  most  talented  of 
artists.  You  can  employ  toe  most 
skilled  of  copywriters.  And  then  some 


lady  in  Seminole  took  to  her  bed  a 
couple  of  weeks  ago  for  toe  first  time 
in  a  life  of  hard  work  on  an  Okla¬ 
homa  farm.  It  was  the  first  time  she’d 
had  any  leisure,  lying  abed  sick,  so 
she  did  what  she’d  wanted  to  do  for 


last. 

You  don’t  have  to  go  to  England  for 
good  examples  of  this  kind  of  adver¬ 
tising.  We  have  plenty  of  it  right  here. 

Consumer  Respect 

Advertising  of  this  kind  is  advertis¬ 
ing  consumers  are  going  to  respect. 
It’s  going  to  give  them  a  new  con¬ 
ception  of  toe  role  of  advertising  in 
their  lives.  If  it  doesn’t  make  cus¬ 
tomers  for  companies  that  haven’t 
much  to  sell  anyhow,  it  is  going  to 
make  friends — friends  who  will  be¬ 
come  customers,  and  loyal  customers, 
too. 

Advertising  of  this  kind  is  going  to 
give  advertising’s  critics,  in  and  out 
of  the  Government,  a  new  conception 
of  toe  role  of  advertising  in  our  whole 
social  and  economic  system.  The  Gov¬ 
ernment  wants  this  kind  of  advertis¬ 
ing.  It  needs  this  kind  of  advertising 
in  its  all-out  prosecution  of  the  war 
on  toe  home  as  well  as  on  toe  fighting 
front. 

Which  brings  us  squarely  into  toe 
second  important  thing  that’s  happen¬ 
ing  to  advertismg — ^its  enlistment  in 
toe  war  effort  as  a  part  of  the  Govern¬ 
ment’s  propaganda  to  whip  this  coun¬ 
try  into  one  united  fighting  machine. 


uu  It,  uo  lous  oi  ii  ana  Keep  on  uoing  -  A,  ,  ,  A. - ;;  , 

it  imtil  this  war  is  won  and  over —  ,  Oklahortm  City  Daily  Okla¬ 

homan  and  told  him  what  a  wonderful 
paper  it  is  and  what  a  wonderful  in¬ 
fluence  it  has  been  in  her  life. 

And  it  makes  a  wonderful  promo¬ 
tion,  sincere  and  simple  ad  unforget¬ 
table.  The  Oklahoman  uses  it  cleverly, 
too,  reproducing  the  letter  just  as  the 
old  lady  wrote  it — her  scrawl,  her  mis¬ 
spellings,  her  faulty  construction — 
and  sending  it  c 

without  advertismg?  explanation  from  Edgar  T. 

1  K  ,  .  Ibe  business  manager. 

Milwaukee  Consumer  Analysis  You  can’t  plan  promotions  like  this. 
THIS  is  toe  time  of  year  when  we  But  when  they  happen — and  some- 
throw  our  annual  garland  of  praise  times  you  can  have  a  hand  in  that — 
to  the  Milwaukee  Journal  for  its  you  can  make  the  most  of  them,  as 
Consumer  Analysis  of  toe  Greater  the  Oklahoman  has  done  with  this. 


FRON 


’Tain’t  pos¬ 
sible!  But  it’s 
so !  New  Bed- 
ford’s  name 
doesn’t  figure 
in  the  news  of 
defense  orden 


placed,  but  New  Bedford’s  pay¬ 
roll  increases  top  most  of  the 
prominent  armament  centers. 
Retail  sales  are  outstanding. 


too. 


365,000  people  make  the 
Youngstown  metropoli¬ 
tan  district  the  third 
largest  in  Ohio. 

Advertisers  cannot  cover 
this  rich  market  without 
the 

Youngstown 

Vindicator 

KELLY-SMITH  CO. 

National  Representatii’cs 

New  York  Philadelphia  Atlanta 
Detroit  Boston  Chicaoro  San  Francisco 


Pyramid/^ 

^  N£W  LONDON 


PAYROLLS  UPl 
PEAK  EMPLOYMENT! 
CIRCULATION  RECORDI 
CONCENTRATEDCI RCU  LATION I 
VOLUNTARY  CIRCULATION! 
PROVEN  PULLING  POWERI 

Circulation  now  I7,5S0 

It's  always  DAY-tims  In  southsastarn 
Connecticut. 


Zbz  3 


First  With  the  Best! 


Write  for  Rotes 


Qh  NEA  MAGAZINE 

1200  W  THIRD  •■•CLEVELAND 


for  APRIL  4.  1942 
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A  NEWSPAPER 
GEARED  TO  THE  PACE 
OF  A  CHANGING  WORLD 

In  keeping  with  what  we  feel  is  the  inevitable  trend  of  the  times, 
the  New  York  Post  is  now  presented  to  its  readers  and  advertisers 
in  tabloid  size  and  format,  retaining  its  present  news,  editorial 
and  feature  services  and  adding  nearly  a  score  of  others. 


MOW,  THE  NEW  YORK  POST 

IS  TABLOID  SIZE 


MECHANICAL  DETAILS 

Column  Depth . 205  lines 

1  Column  Width  I  15/16” 

2  Column  Width  3  15/16" 

3  Column  Width  6" 

4  Column  Width  8  I  16" 

5  Column  Width  10  1/16" 

• 

OPEN  RATE  45c  line 


The  success  of  the  Saturday  New  York  Post  in  its  new  tabloid  form 
convinced  us  that  our  decision  to  go  tabloid  six  days  a  week  was 
inescapably  correct.  Since  it  was  first  published,  more  than  a  month  ago, 
the  New  Saturday  paper  at  5c  has  consistently  outsold  the  standard 
Saturday  newspaper  at  3c.  Post  readers  and  advertisers  will  appreciate 
the  advantages  of  convenience  and  display  offered  by  the  smaller  page 
size,  increased  illustration  and  greatly  expanded  content.  The  price  of  the 
new  newspaper  to  the  public  remains  3c  Monday  to  Friday,  and  5c  for  the 
Saturday  issue,  which  includes  a  magazine  and  comic  section. 

The  compact  new  page  size  of  the  Post  is  205  lines  deep  by  5  columns  wide, 
in  place  of  the  former  2,384  line  page.  Advertising  rates  continue 
unchanged  for  the  present  and  contracts  remain  in  force. 

Plan  now  for  a  consistent  advertising  effort  to  take  advantage  of  the 
intensified  interest  in  this  improved  newspaper. 


FOUNDED  1801 


GEORGE  A.  McDEVITT  CO.,  National  Representatives,  new  york,  boston,  Philadelphia.  Detroit,  Chicago 
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EDITOR  &  PUBLISHErIfO 


^kott  "Takai. 


A  MONTHLY  HEALTH  report  by  the 
city  health  officer,  indicating  an 
identical  number  of  babies  of  each  sex 
bom  during  the  period,  received  a 
hasty  caption  from  a  Tacoma  News 
Tribune  head  writer  that  confirms  a 
somewhat  general  opinion  of  the 
younger  generation. 

BOYS  AND  GIRLS 
NECK  AND  NECK 


NEB.  PAPER  BOUGHT 

Hastings,  Neb. — The  Hastings  (Neb.) 
Daily  Tribune  purchased  the  Hastings 
(Neb.)  Morning  Spotlight,  a  tabloid 
newspaper,  and  consolidated  the  two 
papers  March  30,  F.  A.  Seaton,  gen¬ 
eral  manager  of  the  Tribune,  has  an¬ 
nounced.  The  Tribune  took  over  the 
subscription  list,  physical  plant,  job 
and  bindery  departments  of  the  Spot¬ 
light,  which  had  been  published  five 
days  a  week  by  the  Democrat  Pub¬ 
lishing  Company,  with  W.  W.  Malt- 
man,  publisher. 


presenting  a  one-day  coupon  sale.  On 
Sunday  the  newspaper  printed  an  en¬ 
tire  page  of  88  coupons,  2  x  inches, 
each  advertising  one  particular  article 
of  merchandise  at  a  special  price  for 
the  next  day  only.  The  page  of  ad¬ 
vertisements  brought  excellent  results, 
and  merchants  expressed  their  pleas¬ 
ure  over  the  success  of  the  event.  The 
merchandise  ranged  from  gardenias 
and  evening  gowns  to  blackout  candles 
and  shades  covering  a  wide  variety  of 
stores. 


or  two.  A  layout  of  the  “art”  was 
published  March  27. 


A  PERFECT  example  of  what  happens 
when  lines  are  transposed  from  one 
story  to  another  from  the  Winston- 
Salem  (N.  C.)  Journal. 

“Miss  Cecelia  Nuchols  of  Charlotte, 
and  Miss  Mary  Elizabeth  Rand  sent  to 
all  February  16  draft  registrants — 
together  with  information  on  how  they 
are  to  be  utilized — were  received  by 
the  Forsyth  local  boards  yesterday.” 


Coupon  Sale 

THE  Worcester  (Mass.)  Sunday  Tele¬ 
gram  recently  cooperated  with  a 
number  of  Worcester  merchants  in 


Spring  Hats 

FOR  NO  particular  reason  other  than 
the  season  of  the  year  the  Lansing 
(Mich.)  State  Journal  sent  out  and  got 
six  of  the  newest  hat  creations  for 
Easter  and  photographed  them — atop 
some  of  the  fellows  around  the  shop. 
The  new  hats  looked  even  crazier  with 
the  men  wearing  them — men  in  shirt¬ 
sleeves,  suit  coats,  and  maybe  a  vest 


Break  Over  Problem 

THE  Lewiston  (Me.)  Journal  recently 
dropped  a  policy  of  featuring  locsl 
news  on  the  backpage,  and  put  all 
breakovers  from  Page  1  on  the  last 
page  of  the  paper.  The  Journal  uses 
all  its  important  local  stories  on  Page 
1.  Other  local  news,  and  features, 
appear  chiefly  on  what  used  to  be 
known  as  the  financial  page.  This  page 
still  carries  the  stock  market  quota¬ 
tions,  in  brief,  and  summarized  cor¬ 
poration  reports.  The  response  fronj 
readers  to  an  invitation  to  comment 
has  been  astoimding.  “For  once,  I  can 
find  the  continuation  to  front  page 
stories,”  was  one  comment.  Bott 
Vincent  F.  X.  Belleau,  city  editor,  and 
Earl  T.  Barron,  telegraph  editor, 
jointly  are  responsible  for  the  change. 


ONE  day  recently  a  tipster  telephoned 
the  St.  Louis  Star-Times  to  tell 
about  a  shipment  of  “red”  ewes  arriv¬ 
ing  at  the  stockyards — or  so  Aaron 
Benesch,  city  editor,  understood  it. 

A  new  gal  reporter  was  sent  on  a 
hurried  trip  to  the  stockyards  to  her¬ 
ald  this  phenomenon  of  nature.  After 
much  inquiry  among  employes  at  the 
stockyards,  she  called  the  city  desk. 

“These  are  bred  ewes — not  red 
ewes,”  she  reported  blushingly. 


“WHATTA  woman!”  was  the  comment 

when  the  Tampa  Morning  Tribune 
reported  the  gift  of  a  bride  as  scrap 
metal: 

A  30-ton  iron  bride,  privately  pur¬ 
chased  10  years  ago  for  “sentimental 
reasons”  will  go  into  the  melting  pot  as 
one  man’s  contribution  to  the  war  ef¬ 
fort. 


THE  Butternut  Bread  Company  of 
Kansas  City  paid  a  premium  to  get 
a  two-line  jingle  advertisement  on  the 
first  page  of  the  Kansas  City  Times 
but  getting  into  the  middle  of  the 
navy  department  communique  from 
Wadiington  was  strictly  the  business 
of  the  composing  room. 

“In  this  latter  theater  in  recent 
weeks,  the  submarines  have  sunk  a 
Japanese  destroyer  leader  and  a  large 
Let  the  Rhythm  go  to  your  head. 
Tut  tut  nothing  but  Butter-Nut  Bread. 
— Adv. 

naval  tanker  and  put  out  of  action 
by  torpedo  hits  an  aircraft  carrier 
and  three  cruisers.” 


HOLLAND  JOINS  G-2 

Miller  Holland,  news  editor  of  the 
United  Press  Pacific  division  since 
1936,  leaves  April  4  to  become  a  cap¬ 
tain  in  the  Army’s  G-2.  His  succes¬ 
sor  has  not  been  named. 


Advertisers  placed  far  more 
display  linage  in  The  New 
York  Sun  during  1941  (and 
during  each  of  the  past  16 
years)  than  in  any  other 


standard-size  New  York 


weekday*  newspaper. 


NEW  TORE 


'Monday  through  Saturday 
Sourea:  Madia  Racordi 


Something  New  has  been  Added 


In  Australia  it’s  General  MacArthur. 


In  Old  Golds  it’s  latakia — 


And  in  newspapers  it’s  the  EXTANGIBLE*. 


In  each  case  it’s  the  something  EXTRA  that  marks  the  difference 
between  "business  as  usual’’  and  ultimate  success. 


All  newspapers  have  their  plant,  their  newsprint,  their  presses, 
their  linotype  machines,  etc. — all  fairly  standard  as  to  specifications. 


They  have  "tangibles”  and  "intangibles.’ 


But  not  all  of  them  have  an  EXTANGIBLE*. 


This  is  the  "something  new”  that  has  been  added. 


The  variation  in  the  quality  produced  by  one  management  compared 
with  another  covers  the  entire  range  from  very  bad  to  very  good. 


So  does  the  public’s  reception  of  the  product. 


So  does  the  earning  power  and  the  market  value  of  the  property. 
And  in  the  purchase  or  valuation  of  a  newspaper  property  we  know 
we  must  give  first  place  to  the  consideration  of  its  EXTANGIBLE* 
worth. 


ALLEN  KANDER  &  COMPANY 

Newspaper  Properties 


350  Madison  Avenue 


New  York 


VAnderbilt  6-6098 


*  No,  you  won*t  find  it  in  the  dictionary,  but  you  will  find  it 
in  every  successful  enterprise  the  world  over. 
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reasons  why  you 
should  be  advertising  in  New  York 
State  newspapers  today  .  .  . 


v»he«  most 


.WORKERS 


BOTIMG  »S  oo**® 


‘  *  •  • 


“'yiNi 


^^APi 


^OSf 


New  York  State  b  hitting  a  busy  clip  in  industrial  production.  All  through 
the  upstate  area,  armament  plants  continue  active.  Silverware  workers  have 
shifted  to  small  arms  plants  .  .  .  glove  and  rug  workers  have  gone  into  heavy 
industry  .  .  .  aircraft  and  ordnance  are  absorbing  other  consumer  goods  peo¬ 
ple  as  fast  as  they  can  get  them. 

New  York  State  continues  to  set  the  pace  for  the  nation  in  industrial  activity! 
And  New  York’s  more-than-a-million  workers  have  more  money  than  they’ve 
had  in  years,  money  to  spend  .  .  .  and,  after  their  Victory  Bond  buying,  they 
are  spending  it  .  .  .  for  food,  for  clothing,  and  for  the  other  essentials  of  good 
living.  For  it  is  axiomatic  that  where  the  workers  are,  most  of  the  buying 
is  done. 

And  where  the  buying  is  done,  newspapers  are  the  most  active  medium. 
Remember  that  when  you’re  readying  your  New  York  State  program.  And 
remember  particularly  the  newspapers  listed  below.  They  belong  in  any 
adequate  advertising  program  for  this  active,  spending  market. 


IIEP  AHEAD  IN  NEW  YORK  STATE  ■  ■  ■  Amtterdam  Recorder-Democrat  (E)  *  Aobnm  Citizen  Advertiser  (E)  •  Binghamton  Press 

*  ®*>ffalo  Courier-Express  (M)  •  Buffalo  Courier-Eixpress  (S)  •  Corning  Evening  Leader  (E)  •  Cortland  Standard  (E)  •  Geneva  Times  (E)  •  Glovers- 
w  &  Johnstown  Herald  &  Leader-Republican  (ME)  •  *Mamaroneck  Times  (E)  •  'Mt  Vernon  Argus  (E)  •  *New  Rochelle  Standard  Star  (E)  •  Norwich 
^  (E)  •  •Ossining  Citizen  Register  (E)  •  *Peekskill  Sur  (E)  •  ‘Port  Chester  Item  (E)  •  Poughkeepsie  Newspapers  (ME&S)  •  ‘Tarrytown  News 
)  •  {The  Troy  Record  (M)  •  {The  Troy  Times  Record  (E)  •  ‘White  Plains  Reporter-Dispatch  (E)  •  ‘Yonkers  Herald-Statesman  (E)  •  (E)  Evening 
"••ftpapers.  (M)  Morning  newspapers.  (S)  Sunday  newspapers.  ‘Westchester  newspapers  sold  in  combination.  {Sold  in  combination  only. 
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EDITOR  &  PUBLISHER 


♦EDI 


VICIOUS  PROPAGANDA 

OUR  DESK  has  l>ecn  kept  pretty  well  covered 
tills  week  with  tear  sheets  and  clippings  from 
various  lalxir  newspajiers,  all  of  them  carrying  a 
FtHlerated  Press  story  critical  of  Editor  &  Pun 
i.isHF.K  ami  other  newspajiers  which  have  advo¬ 
cated  government  mlvertising  for  war  finance  and 
other  war  purposes. 

The  lead  reads: 

“Since  Dec.  7,  millions  of  Americans  have 
enijitied  their  jxickets  after  standing  in  line  at 
jMist  offices  and  banks  waiting  their  turn  to  pur¬ 
chase  defen.se  bonds  and  stanijis.  This  was  their 
answer  to  Pearl  Harbor.  Less  than  four  weeks 
later,  U.  S.  publishers  formed  another  line  outside 
the  U.  S.  Treasury  in  Washington.  Hat  in  hand, 
they  want  to  be  paid  for  coojierating  in  the 
defense  bond  drive.” 

That  is  a  viciously  untrue  picture  of  what  has 
lieen  done.  U.  S.  publishers  have  formed  no  line 
at  the  Treasury.  They  have  put  absolutely  no 
pressure  on  either  executives  or  legislature  in 
Washington.  The  only  sustained  pressure  has 
been  exerted  during  the  past  three  months  on 
this  page  of  Editor  &  Publisher,  for  reasons  which 
we  consider  100  per  cent  patriotic.  Uncle  Sam 
knows  the  value  of  newspajier  advertising.  Some 
of  the  departments  understand  its  uses,  notably 
for  Army  and  Navy  recruiting.  We  have  urged 
newspaper  advertising  upon  the  Treasury,  not 
for  the  sake  of  lining  the  jxickets  of  publishers,  to 
increase  the  number  of  those  millions  who  have 
Ixiught  bonds  and  stamps  since  Dec.  7.  We  want 
the  “answer  to  Pearl  Harbor”  to  be  unmistakably 
strong — and  we  do  not  believe  that  it  has  been 
yet. 

If  the  editors  of  the  lalxir  press  are  sineerely 
interested  in  winning  the  war  and  preserving  the 
freedoms  that  have  been  so  often  mentioned,  we 
cannot  understand  their  jiersistent  sniping  at 
the  daily  newspajiers — an  essential  keystone  to 
those  freedoms.  Let  it  be  .said  and  remembered 
now — if  public  confidence  in  the  daily  press  is 
<lcstroyed,  and  it  passes  from  our  scene,  there 
will  be  no  opjiortunity  for  a  free  lalxir  press — nor 
for  free  labor.  Japan  and  Germany  don’t  like 
either. 

WHAT  OF  THE  WEATHER? 

THOUS.\NDS  of  New  York  newsjiajx*r  readers 
must  have  gotten  a  chuckle  or  two  from  the 
editor’s  note  in  the  Time.i  last  Monday.  There  was 
a  front  jiage  .story,  with  a  jiicture  of  the  Capitol, 
telling  of  Wa.shington’s  heaviest  snowfall  in  20 
years. 

That  was  certainly  news,  and  after  letting 
jx'ojile  in  on  the  secret,  the  editor  added: 

“Becau.se  of  censorship  restrictions  which  allow 
mention  of  storms  in  only  one  area  of  the  country 
in  any  one  issue  of  a  newspajicr,  the  New  York 
Times  does  not  print  this  morning  a  rejxirt  of 
Mcather  conditions  which  obtained  in  New  York 
yesterday  afternoon  and  last  night.” 

Certainly,  every  man,  woman,  and  child  within 
the  city  circulation  area  of  New  York  City  knew 
that  the  metropolis  had  been  swept  by  one  of  the 
most  curious  Sjiring  snow  storms  in  many  a  year, 
with  wet  snow,  rain,  hail,  sleet,  thunder  and  light¬ 
ning  contributing  to  the  sjiectacle.  Ordinarily, 
the  story  might  have  been  worth  a  cqlumn  or 
two  in  the  next  morning's  pajiers  —  but  not 
now. 

With  the  policy  of  concealing  broad  weather 
news  from  the  enemy,  we  are  entirely  in  sym¬ 
pathy.  There  is  good  reason  for  omitting  wide¬ 
spread  rejxirts  and  forecasts,  but  we  can  see  no 
rca.son  for  suppressing  news  of  weather  condi- 


And,  behold,  there  was  a  great  earthquake:  for 
the  angel  of  the  Lord  descended  from  heaven,  and 
came  and  rolled  bark  the  stone  from  the  door,  and 
sat  upon  it. 

His  countenance  was  like  lightning,  and  his 
raiment  white  as  snow: 

And  for  fear  of  him  the  keepers  did  shake,  and 
became  as  dead  men. 

And  the  angel  answered  and  said  unto  the  women. 
Fear  not  ye:  for  I  know  that  ye  seek  Jesus,  which 
was  crucified. 

He  is  not  here:  for  he  is  risen,  as  he  said.  Come, 
see  the  place  where  the  Lord  lav.  St.  Matthew 
XXVIII:  2  6. 


lions  that  have  already  passed.  If  that  infor¬ 
mation  is  u.seful  to  the  enemy,  he  already  has  it 
without  regard  to  the  press,  and  so  long  as  he 
cannot  get  it  out  of  the  country,  we  see  little  reason 
to  worry  about  it.  If  a  close  watch  is  kept  on 
the  cables  and  the  radio  and  mails  which  cross 
our  borders,  we  see  no  reason  whatever  for  keep¬ 
ing  such  obvious  news  as  an  unseasonable  snow 
storm  out  of  the  newspajjers. 

BETTER  BUSINESS  AHEAD 

NEWSPAPER  PUBLISHERS  and  their  adver¬ 
tising  executives  have  been  jiretty  glum  since 
the  necessities  of  war  comjiellcd  the  transfer  of 
great  manufacturing  facilities  from  consumer 
goods  to  munitions.  They  exjiected  the  loss  of 
large  volumes  of  advertising,  with  small  chance 
of  offsetting  the  drop  by  develojmient  of  new 
accounts,  under  war  conditions.  Pessimism  was 
thick  enough  to  be  cut  with  a  dull  knife  during 
the  dreary  months  of  winter,  but  this  week,  we 
are  glad  to  rejxirt,  a  different  spirit  seems  to  be 
stirring. 

In  conversations  with  two  leading  newspaiier 
representatives  during  the  past  few  days  we  have 
learned  that  national  advertising  accounts  have 
not  diminished  to  the  extent  at  first  expiected.  In 
fact,  both  rejxirted  that  business  had  been  .sched¬ 
uled  recently  from  sources  which  were  thought 
lo.st  to  advertisers’  ranks  for  the  duration.  Other 
accounts  which  have  not  been  active  in  news¬ 
pajiers  for  years  are  coming  back.  Both  men 
believed  that  the  flow  of  payroll  money  into 
jxickets  which  have  been  empty  or  nearly  empty 
for  years  past  will  total  nearly  $2,000,000,000  a 
month  before  long  and  that  much  of  it  will  lie 
sjient  quickly  in  spite  of  the  heavy  Federal  taxa¬ 
tion.  Stimulation  of  retail  advertising  by  com- 
jietition  for  these  new  dollars  is  seen  as 
inevitable. 

Radio  advertising  also  seems  to  be  maintaining 
approximately  its  1941  volume,  despite  the  lo.ss  of 
some  large  accounts,  and  the  jiromotion  of  the 
networks  and  leading  individual  stations  has  been 
increa.sed  rather  than  diminished.  While  news- 
jiajiers  apjiear  certain  to  get  a  larger  share  of 
the  total  advertising  dollar  in  1942  than  has  been 
theirs  for  many  a  year,  that  share  will  be  smaller 
than  it  ought  to  be  for  many  newspajiers  unless 
their  jiromotion  is  more  vigorous  and  aggressive 
than  it  has  been  recently.  In  the  radio  industry 
newspajiers  have  a  comjietitor  which  knows  the 
value  of  the  printed  word  for  the  advancement  of 
its  cause,  and  which  uses  advertising  far  more  in¬ 
telligently,  in  the  large,  than  do  the  majority  of 
newspajiers.  That  is  indeed  an  anomaly,  but  it 
has  been  a  major  factor,  no  doubt,  in  maintaining 
and  increasing  adverti.sing  volume  over  the  air 


NO  CIVIL  WAR 

A  FULL-PAGE  ADVERTISEMENT  signed  bv 
the  .\merican  Federation  of  LalMir  ajijx-ared  in 
New  York  newspajiers  this  week — with  the  ex¬ 
planation  that  it  bought  the  space  because  news- 
jiajiers  had  not  fairly  presented  the  issues  in  the 
recent  discussions  of  the  40-hour  week,  overtimt 
jiay,  and  the  no-strike  jiledges.  Sjiokesinen  for 
organized  labor  have  during  the  jiast  week 
accused  the  press,  en  masse,  of  fomenting  a  “dvil 
war”  against  labor,  using  the  war  emergency  ti 
an  opjiortunity  for  nullification  of  all  laboi’i 
gimns  since  1933. 

The.se  charges,  in  the  opinion  of  Editor  &  Pet 
LisHER,  are  entirely  without  foundation.  News- 
jiajiers  have  called  attention  to  some  defects  in 
our  industrial  practices  and  relations.  They  havt 
emjihasizcd  what  they  believed  to  be  imjiortaat 
restrictions  on  full  war-time  production  unde 
union  regulations — and  the  justice  of  their  com¬ 
plaints  has  been  largely  vindicated  by  the  subse 
quent  declarations  of  labor’s  own  leaders.  .\s  Mr 
Dooley  might  have  said,  the  labor  jieople  also  resd 
the  pajiers. 

We  have  a  lot  of  sympathy  with  men  and 
women  who  want  to  keep  what  they  think  havt 
been  their  gains  during  the  past  decade.  By  lonj 
exjierience,  organized  labor  has  the  right  to 
susjiect  any  projxisals  to  trim  its  jirivileges  and 
prerogatives.  We  sincerely  believe,  however,  that 
neither  newspajier  editors  nor  industrial  leaders 
entertain  any  notion  that  they  can  emasculatt 
the  national  labor  laws  under  cover  of  the  wa 
emergency.  What  thoughtful  editors  and  indus¬ 
trialists  do  want  is  an  end  of  all  restrictive  and 
racketeering  practices,  whether  by  employers  or 
employes.  They  realize  that  unless  we  get  our 
full  plant  in  motion  now,  and  not  six  months 
hence,  for  the  production  of  planes,  arms,  and 
ships,  there  may  be  a  good  jiossibility  that  well 
never  get  the  chance  to  use  what  we  produce 
.\nd  we  believe,  too,  that  the  mass  of  patriotic 
citizens  who  hold  union  cards  share  that  realia 
tion  and  wish  to  act  ujxin  it. 

Union  members  naturally  look  ujibn  the  moot 
issues  of  the  past  few  months  through  different 
glasses  than  those  without  their  labor  ties.  The 
labor  situation  has  changed  rajiidly  and  fre¬ 
quently  since  December  7,  1941,  and  the  changes 
are  not  yet  done.  The  rights  of  labor  have  been 
made  a  jxilitical  football  by  extremely  rcactionar; 
members  of  Congress — at  times  in  a  manner  th> 
threatened  to  constitute  a  national  disgrace.  The 
new.spajiers  have  illuminated  tho.se  .situations  is 
they  develojied,  and  many  of  them  have  taken 
strong  jxisitions  in  favor  of  unrestricted  and  ece 
nomical  production.  They  do  not  regard  jnmitirf 
overtime  payments  as  any  valuable  contribution 
to  the  welfare  of  a  nation  which  has  mortgaged 
its  future  for  the  next  century  or  more  to  gutf- 
antee  victory  within  the  next  few  months.  Messrs 
Green  and  Murray  have  indicated  in  agreement 
with  this  in  prineijile,  through  the  waiving  of 
double-time  for  Sunday  work  except  under  sjieciil 
circumstances. 

With  a  two-ocean  war  on  our  hands,  and  no* 
yet  going  well  for  our  side,  it  is  idle  and  eim 
c-riminal  for  the  labor  pre.ss  and  labor  leaders  to 
.slander  the  daily  new.spajiers  as  fomenters  of* 
civil  war. 

The  aim  of  our  daily  press  is  the  ^ 
of  the  President  of  the  United  States  and  of  li* 
overwhelming  majority  of  our  jieople,  includitf 
labor  union  members.  That  is  the  winning  of  tki-‘ 
war  as  quickly  as  jiossible,  with  the  least  jiossilik 
cost  in  human  life  and  our  cherished  principles® 
freedom. 
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PERSONAL 

MENTION 


GORDON  GRAY,  Winston  -  Salem 

(N.  C.)  Journal  and  Sentinel  pub¬ 
lisher,  states  that  he  will  not  be  a 
candidate  for  re- 
election  to  the 
State  Senate  be¬ 
cause  he  has  vol¬ 
unteered  and 
hopes  to  be  in 
the  army  at  an 
early  date. 

Edmund  Cob- 
lentz,  publisher, 

Son  Francisco 
CoU  -  Bulletin, 
will  be  toast¬ 
master  at  the  an- 
nual  “Late 
Watch”  gather- 


Gordon  Gray 


ing  of  San  Francisem’s  veteran  news¬ 
papermen  to  be  held  at  the  San  Fran¬ 
cisco  Press  Club  April  18.  Originally 
limited  to  newspapermen  who  covered 
tht  fire  and  earthquake  of  April  18, 
1906,  a  later  “class”  of  old  time  news¬ 
papermen  is  introduced  each  year. 

Jack  Williams,  editor  and  publisher, 
Waycross  (Ga.)  Journal-Herald,  has 
announced  his  candidacy  for  the  state 
senate  from  the  fifth  district. 

Harrington  Wimberly,  publisher  of 
the  Altus  (Okla.)  Times-Democrat, 
has  been  named  president  of  the  Uni¬ 
versity  of  Oklahoma  board  of  regents. 
Joe  W.  McBride,  editor  of  the  Ana- 
darko  (Okla.)  Daily  News,  again  will 
serve  as  vice-president. 

Dr.  John  Stewart  Bryan,  publisher 
of  the  Richmond  Times  Dispatch  and 
Hews  Leader,  has  been  nxuned  by 
Governor  Darden,  state  chairman  for 
the  United  Service  Organizations. 

Mrs.  Stuart  James  of  Norfolk  has 
announced  the  engagement  of  her 
daughter.  Miss  Elizabeth  Stuart  James, 
owner-publisher  of  the  Danville  (Va.) 
Register  and  Evening  Bee,  to  Private 
Walter  Lawson  Grant,  of  Richmond, 
stationed  at  Fort  Stoiry,  Va.  Miss 
James  became  publisher  of  the  Regis¬ 
ter  and  Bee  last  year  when  she  reached 
the  age  of  21. 

James  H.  Quillen,  pnblisher  of  the 
Johnson  City  (Tenn.)  Times,  March 
28,  was  twice-honored  by  the  Johnson 
City  Junior  Chamber  of  Commerce  by 
being  elected  “the  most  outstanding 
young  man  in  Johnson  City  in  1942” 
and  being  nominated  for  a  similar 
state  honor.  Mr.  Quillen  at  26  is  one  of 
the  youngest  daily  newspaper  pub¬ 
lishers  in  the  United  States. 

E.  B.  Braswell,  publisher  and  gen¬ 
eral  manager  of  the  Athens  (Ga.) 
Banner-Herald,  will  give  a  series  of 
lectures  at  the  Henry  W.  Grady  School 
ol  Journalism,  University  of  Georgia, 
this  spring  before  the  class  in  ad¬ 
vanced  reporting. 

Guy  P.  Gannett,  publisher  of  five 
newspapers  in  Portland,  Augusta  and 
Waterville,  Me.,  has  accepted  appoint¬ 
ment  by  Navy  Secretary  Frank  Knox 
ns  chairman  for  Maine  of  the  Navy 
Relief  Fund  Drive. 

D.  Hiden  Ramsey,  general  manager, 
Asheville  (N.  C.)  Citizen-Times,  and 
J.  L.  Home,  Jr.,  publisher  of  the 
Rocky  Mount  (N.  C.)  Telegram,  will 
nerve  as  state  vice-chairman  in  the 
•mming  USO  drive. 

Publisher  Amon  G.  Carter  of  the 
Port  Worth  (Tex.)  Star-Telegram 
served  as  auctioneer  for  the  sale  of 
me  grand  champion  steer  of  the  recent 
Southwestern  Exposition  and  Fat 
Stock  Show.  The  steer,  bought  by 
Pabst  Brewing  Company,  brought  $2 
a  pound  for  a  total  of  $1,800.  Pub- 
R^r  Carter  then  bought  several  of 
the  other  champions  of  the  exposition. 


Edward  J.  Demson  has  been  ap¬ 
pointed  lecturer  in  Journalism  at 
Stanford  University,  and  will  have 
charge  of  a  course  in  business  man¬ 
agement  in  the  spring  quarter,  it  was 
announced  by  President  Ray  Lyman 
Wilbur.  Dr.  Demson,  who  retired 
last  month  from  the  management  of 
the  San  Jose  (Cal.)  Mercury-Herald 
after  completing  the  reorganization  of 
that  paper,  will  devote  his  time  to 
counseling  Pacific  Coast  newspapers 
on  financing,  taxation,  collective  bar¬ 
gaining,  and  operation. 

In  The  Business  Office 

RAYMOND  BECKMAN,  who  stepped 
out  of  his  every  day  role  of  classified 
advertising  manager  of  the  Springfield 
(O.)  News  and  Sun  long  enough  to 
save  the  life  of  a  motorcyclist,  “just 
didn’t  stop  to  think”  of  his  action  until 
it  was  over,  and  then,  he  admitted,  he 
was  frightened.  Beckman  dashed  in 
front  of  a  passenger  train  last  week 
and  pulled  Delbert  Crumm  from  in 
front  of  the  locomotive.  Crumm  was 
thrown  onto  the  tracks  after  his 
motorcycle  collided  with  a  car. 

Cal  Fountain,  assbtant  advertising 
director  of  the  Lancaster  (Pa.)  News¬ 
papers  since  June,  1940,  has  been 
named  advertising  director  and  pro¬ 
motion  manager.  Ben  Kuntz,  assistant 
circulation  manager,  has  been  named 
circulation  manager,  and  Don  Rose- 
man  has  been  named  general  manager 
of  the  Intelligencer  Printing  Co.,  job 
printing  organization.  Mr.  Fountain 
has  been  with  the  Lancaster  news¬ 
papers  since  October,  1939,  and  previ¬ 
ously  had  been  eastern  general  man¬ 
ager  for  Tenney  Woodward  Co.,  in 
New  York,  and  formerly  was  sales 
manager  of  King  and  Prudden. 

Karl  Hoffman,  manager  of  the 
Shenandoah  (Pa.)  Herald,  and  Mrs. 
Hoffman  were  injured  on  March  20 
in  an  automobile  collision  near  Shen¬ 
andoah. 

Tom  Griffin,  formerly  of  the  adver¬ 
tising  staff  of  the  Washington  Daily 
News,  has  been  appointed  national 
advertising  manager.  Prior  to  his  as¬ 
sociation  with  the  News,  he  was  on 
the  Times-Herald  advertising  staff. 
Mike  Clement,  former  national  man¬ 
ager  of  the  News,  has  resigned  to  join 
the  Army. 

Fred  Cason,  of  the  Albany  (N.  Y.) 
Knickerbocker  News  display  advertis¬ 
ing  department,  recently  lost  four 
fairly  new  automobile  tires  and  four 
tubes  to  a  burglar. 

Edward  F.  Freeman,  formerly  on  the 
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John  W.  Potter 


JOHN  WILLIAM  POTTER,  newly- 
elected  president  of  the  Inland 
Daily  Press  Association  and  acting 
board  chairman, 
is  the  fourth 
John  William 
Potter,  in  di¬ 
rect  descent,  to 
edit  and  publish 
a  newspaper.  Mr, 

Potter  today  is 
editor  and  co¬ 
publisher  with 
his  brother,  Ben 
H.,  of  the  Rock 
Island  (Ill.) 

Argus.  His  great 
grandfather  was 
a  publisher  in 
Ireland;  his  grandfather,  both  in  Ire¬ 
land  and  the  U.  S.,  and  his  father, 
of  the  Argus  from  1882  until  his  death 
in  1898.  Mr,  Potter’s  father  died  when 
John  W.  rV  was  a  baby,  but  his 
widowed  mother  took  active  charge 
of  the  Argus  and  carried  on  until  she 
was  able  to  relinquish  responsibility 
to  John,  Ben  and  their  sister,  Mar¬ 
guerite. 

John  Potter  left  Dartmouth  Col¬ 
lege  in  his  junior  year  to  serve  in  the 
U.  S.  Army  during  World  War  I.  He 
returned  to  the  Argus  in  1919  to  learn 
the  newspaper  business  from  the  com¬ 
posing  room  up.  He  later  served  in 
various  positions  on  the  Argus’  news- 
editorial  staff  before  becoming  editor. 
He  still  likes  to  handle  a  story  “on  the 
desk.” 

Beside  being  active  in  the  manage¬ 
ment  of  the  Argus,  Mr.  Potter  is  past 
president  of  the  Rock  Island  Chamber 
of  Commerce,  past  chairman  of  the 
local  Community  Chest  Drive  and  he 
is  also  a  past  president  of  Illinois 
Daily  Newspaper  Markets.  He  is  also 
a  director  of  a  local  building  and  loan 
company,  cemetery  association  and 
four  golf  courses.  Golf  and  fishing 
are  his  hobbies.  The  Potters  have 
three  children,  Mary  Aileen,  12,  John 
William  V,  two  years  old,  and  Patricia 
Ann,  eight  months. 


The  longer 
it  goes, 
the  stronger 
it  grows 


display  advertising  staff  of  the  San 
Diego  (Cal.)  Union  and  Tribune-Sun 
and  Mrs.  Freeman  are  interned  by  the 
Japanese  in  Manila,  according  to  the 
state  department.  Freeman  left  San 
Diego  in  July,  1940,  and  was  advertis¬ 
ing  mcinager  of  the  Manila  Tribune. 

Allyn  S.  Brown  is  now  in  the  busi¬ 
ness  office  of  the  New  York  Post.  He 
(Continued  on  next  page) 


"Bargain  Sale?" 

"No,  they're  just  admir¬ 
ing  the  clothes  worn  by 
WINNIE  WINKLE!" 


. . .  WINNIE  WINKLE 

— the  working  girl  heaven 
protects,  the  women  admire  and 
husbands  wish  that  their  wives 
would  copy! 


Chicago  Tribune  -  New  York  News 
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TRIBUNE  TOWER,  Ch 


The  Tarzan  color  page  has  just 
swung  into  its  13th  year  as  a 
favorite.  The  Tarzan  daily  strip 
is  well  into  its  14th  year.  The 
byword  for  strength  of  physique 
becomes,  with  every  Tarzanniver- 
sary,  more  and  more  a  byword  for 
strength  as  a  feature. 

In  a  Saturday  Evening  Post 
article,  Alva  Johnston  once  termed 
Edgar  Rice  Burroughs  the  world’s 
greatest  living  writer,  because  he 
has  created  in  Tarzan  the  world’s 
most  famous  fictional  character. 

Events  regularly  confirm  this. 
Tarzan  books  sell  today  in 
astounding  numbers.  Tarzan  mov¬ 
ies  costing  millions  arc  consistent 
l)ox-office  bull's-eyes.  The  maga¬ 
zine  which  first  gave  Tarzan  to 
the  public  recently  reprinted, 
after  30  years  and  with  great  suc¬ 
cess,  the  original  story  of  Tarzan 
of  the  Apes. 

Besides  manifesting  Tarzan’s  per¬ 
ennial  appeal,  these  occurrences 
contribute  a  vast  publicity,  con¬ 
tinually  adding  value  to  the  Tar¬ 
zan  newspaper  feature  —  whose 
own  record  discloses  that  the 
longer  it  goes,  the  stronger  it 
grows. 

Would  you  like  us  to  send  you 
the  latest  Tarzan  proofs? 

''iLtitiSU 

FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  city 
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_ continiigd  from  page  19 

formerly  was  with  the  advertising  de¬ 
partment  of  the  Sayre  (Pa.)  Evening 
Times. 

A.  H.  D.  Perkins  is  now  connected 
with  the  business  office  of  Memphis 
(Tenn.)  Publishing  Co.  For  the  past 
two  years  he  has  been  with  the  Buf¬ 
falo,  N.  Y.  Colorpress.  Prior  to  that 
he  was  office  manager  of  the  Memphis 
Press-Scimitar. 

Raymond  Porter  Hemphill  has 
joined  the  advertising  sales  staff  of 
the  Christian  Science  Monitor  in  Kan¬ 
sas  City,  replacing  William  N.  Smither, 
who  has  joined  the  armed  forces  of 
the  United  States.  Mr.  Hemphill  was 
previously  a  representative  of  the 
Equitable  Life  Assurance  Society  of 
the  United  States. 
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Victor  R.  Johnson,  who  has  been 
advertising  manager  of  Brill’s,  Inc., 
and  the  Lawrence  A.  Brill  Co.  in  Mil¬ 
waukee,  Wis.,  has  joined  the  advertis¬ 
ing  staff  of  the  Madison  (Wis.)  News¬ 
papers. 

Donald  R.  McVey,  advertising  sales¬ 
man  on  the  Shawnee  (Okla.)  News 
and  Star  for  the  past  two  years,  has 
resigned  to  take  a  position  as  a  special 
agent  for  the  Federal  Btireau  of  In¬ 
vestigation  in  Washington. 

Norman  H.  Dement,  business  man¬ 
ager  of  the  Tupelo  (Miss.)  Daily  Jour¬ 
nal,  has  been  named  to  represent 
Metro  Associated  Services,  Inc.,  in 
the  states  of  Ohio,  Indiana  and  Mich¬ 
igan,  succeeding  the  late  N.  L.  O’Con¬ 
nor. 

Carl  B.  Julian,  circulation  manager 
of  the  Baltimore  News-Post  and  Sun¬ 
day  American,  is  recovering  from  a 
heart  attack  suffered  early  in  Febru¬ 
ary.  He  is  expecting  to  be  back  on 
the  job  early  this  month. 

In  The  Editorial  Rooms 

HARRIS  G.  SIMS,  editor  of  Lakeland 
(Fla.)  Ledger,  and  Clyde  K.  Beale, 
assistant  editor.  Agricultural  Extension 
Service,  University  of  Florida,  Gaines¬ 
ville,  were  recently  initiated  as  pro¬ 
fessional  members  of  the  University  of 
Florida  chapter  of  Sigma  Delta  Chi. 

Maurice  Schapiro,  editor  of  the  Ea¬ 
ton  (O.)  Register-Herald,  has  become 
public  and  employe  relations  repre¬ 
sentative  of  the  Cincinnati  Planer  Co., 
Oakley,  Cincinnati. 

J.  Edward  Croak,  state  editor  of  the 
Worcester  (Mass.)  Telegram  and  Eve¬ 
ning  Gazette,  was  elected  president  of 
the  G.  F.  B.  43  Club,  composed  of  em¬ 
ployes  who  have  been  with  those  pa¬ 
pers  25  years  or  longer,  at  the  annual 
meeting  and  dinner  at  the  Worcester 
Club  March  24.  The  dinner  was  given 
by  the  publisher,  George  F.  Booth, 
after  whom  the  club  is  named. 

A1  Quinn,  editor  of  the  Charlottes¬ 
ville  (Va.)  Progress,  and  Mrs.  Quinn 
recently  announced  the  birth  of  a  girl. 

Ralph  M.  Mason,  state  editor  of  the 
Superior  (Wis.)  Evening  Telegram  for 
the  past  two  years,  has  resigned  to 
become  night  editor  of  the  Springfield 
(Mo.)  Daily  News, 

Richard  Clarke,  managing  editor. 
New  York  Daily  News,  is  vacationing 
in  Florida  and  will  return  to  his  desk 
April  12.  During  his  absence  Robert 
Shand,  city  editor,  is  acting  m.e. 

Capt.  and  Mrs.  Raphael  S.  Gibbs 
report  the  birth  on  March  16  of  a  son, 
Christopher  Erik,  at  Boise,  Idaho, 
where  Capt.  Gibbs  is  public  relations 
officer  at  Gowen  field,  U.  S.  air  base. 
The  father  is  former  assistant  picture 
editor  of  the  Milwaukee  Journal,  and 
Mrs.  Gibbs,  previous  to  her  marriage, 
was  Miss  Elizabeth  Egeland,  society 
editor  of  the  same  paper. 

Charles  E.  Gallagher,  formerly  man¬ 
aging  editor  of  the  old  Lowell  (Mass.) 
Courier-Citizen,  has  been  named  man¬ 
aging  editor  of  the  Lynn  Daily  Item. 

James  Carroll,  editorial  writer  on 
the  Worcester  (Mass.)  Telegram  and 
Evening  Gazette  for  a  number  of  years, 
recently  resigned. 

'  Albert  Bowler  has  resigned  as  pho- 

I  tographer  on  the  Worcester  (Mass.) 
Telegram. 

Ed  Browne  has  resigned  as  news 
editor  of  the  Pelham  (N.  Y.)  Sun  to 
join  the  promotion  department  of  the 
National  Concert  &  Artists  Corpora¬ 
tion,  New  York. 

William  H.  Taylor,  boating  editor  of 
the  New  York  Herald  Tribune  and 
Pulitzer  Prize  winner  in  1935,  has  been 
named  aviation  editor  of  &e  paper 
succeeding  Ansel  E.  Talbert,  who  has 
joined  the  Army  Air  Corps. 


John  Bentley,  sports  editor  of  the 
Lincoln  (Neb.)  Journal  since  1924, 
has  been  named  news  editor. 

Gorman  Hogan,  city  editor.  Wood¬ 
land  (Cal.)  Democrat  for  three  years, 
has  joined  the  radio  news  division  of 
the  Associated  Press  at  San  Francisco. 
Jay  Sehom,  editor,  Democrat,  has  ab¬ 
sorbed  also  the  city  editor  title.  Frank 
McCulloch  has  been  added  to  the  staff. 

Harry  Famham  has  been  promoted 
to  the  city  desk  on  the  Portland  (Me.) 
Evening  Express,  upon  the  resignation 
of  Cliff  Sommerville,  who  took  a  posi¬ 
tion  with  the  WPB.  Sommerville 
only  recently  had  returned  to  the  Ex¬ 
press  after  service  as  Maine  commis¬ 
sioner  of  unemployment  compensa¬ 
tion.  Famham  has  been  writing  poli¬ 
tics  and  state  capital  news. 

Vincent  F.  X.  Belleau,  city  editor  of 
the  Lewiston  (Me.)  Evening  Journal, 
and  Mrs.  Belleau  announced  the  birth 
of  their  third  son. 

Randall  W.  Blake  has  been  appoint¬ 
ed  as  correspondent  for  the  Associated 
Press  at  Lincoln,  Neb.,  succeeding  his 
former  associate,  Dwight  McCormack, 
who  has  been  transferred  to  Omaha. 

Bill  J.  Williams,  of  the  Lawton 
(Okla.)  News-Review,  was  first  place 
winner  of  $200  in  the  Oklahoma  Natu¬ 
ral  Gas  Co.’s  annual  “Let’s  Sell  Okla¬ 
homa”  contest  for  writing  an  essay, 
“Let’s  Sell  Oklahoma  Nationally.” 
Other  prize  winners  were  Robert  B. 
Allen  of  the  Cushing  (Okla.)  Daily 
Citizen,  Charles  Brown  of  the  Norman 
(Okla.)  Daily,  Aubrey  McAllister, 
Anadarko  (Okla.)  News,  H.  Merle 
Woods,  El  Reno  (Okla.)  American, 
Harry  C.  Arnold  of  the  Ardmore  Ard- 
moreite,  Stanton  Bretschneider  of  the 
Duncan  (Okla.)  Banner,  and  Everett 
Purcell  of  the  Enid  (Okla.)  Events. 

Clarence  Mantooth  has  been  named 
city  editor  of  the  Okemaha  (Okla.) 
Daily  Leader  succeeding  Quinton 
Griffith  who  will  join  the  staff  of  the 
Oklahoma  City  Times  and  Daily  Okla¬ 
homan. 

Callaway  Buckley,  news  editor  of 
the  Clinton  (Okla.)  Daily  News  for 
the  past  three  and  a  half  years,  has 
been  named  managing  editor  of  the 
Altus  (Okla.)  Times-Democrat. 

Eugene  H.  Brown,  news  editor  of 
the  Huntington  (W.  Va.)  Herald-Dis¬ 
patch,  and  Mrs.  Brown  are  the  parents 
of  a  daughter. 

S.  Broughton  Tall,  formerly  dra¬ 
matic  critic  of  the  Baltimore  Sun,  has 
presented  to  the  department  of  fine 
arts  of  the  College  of  William  and 
Mary,  at  Williamsburg,  Va.,  a  com¬ 
prehensive  collection  of  theater  books 
and  magazines,  in  memory  of  his  wife, 
the  late  Dorothy  Cochran  Tall. 

Michael  Barker,  Boston  (Mass.) 
Globe  staff  artist,  is  author  of  “Semper 
Fidelis,”  a  poem  dedicated  to  the  gal¬ 
lant  Marines  who  held  out  so  long  on 
Wake  Island,  which  was  read  over  a 
nation-wide  network  March  22  by 
Constance  Bennett,  Hollywood  star. 

John  C.  Colton,  formerly  a  newscas¬ 
ter  with  Station  KTSN  in  El  Paso,  has 
joined  the  reportorial  staff  of  the  Fort 
Worth  (Tex.)  Press. 

Herbert  L.  Shultz,  formerly  a  re¬ 
porter  for  the  Albany  (N,  Y.)  Times- 
Union,  has  joined  the  Albany  bureau 
of  the  Associated  Press.  Henry  Mat- 
teo  of  the  Times-Union’s  sport  de¬ 
partment  has  transferred  to  the  United 
Press  at  Albany. 

J.  Edwin  Black,  assistant  city  editor 
of  the  Montreal  Herald,  was  given  a 
farewell  dinner  by  members  of  the 
Herald  staff,  March  21,  on  the  eve  of 
!  his  departure  to  assume  a  post  with 
the  Saint  John  Telegraph- Journal. 
Dick  Houghton,  business  reporter, 
’  San  Jose  (Cal.)  Mercury-Herald,  has 
I  been  absent  from  his  beat  for  two 
weeks  because  of  measles. 


Mary  Long,  secretary  to  coluninis 
Bill  Henry,  Los  Angeles  Times,  asd 
Norman  C.  Cannon,  former  Times  edi- 
torial  worker  and  now  a  yeoman, 
second  class,  in  the  Navy  Public  Re- 
lations  office.  Long  Beach,  will  be  mat- 
ried  Easter  Sunday  at  Los  Angeles. 

Charles  Ransom,  Des  Moines  (la.) 
Register  &  Tribune  editorial  writer, 
and  Mrs.  Ransom  are  the  parents  ol 
a  son,  bom  March  5. 

Forrest  Seymour,  assistant  editor  oi 
the  Des  Moines  (la.)  Register  &  Trii. 
une  editorial  pages,  and  Mrs.  Seymour 
are  the  parents  of  a  daughter,  borr 
March  14. 

Raymond  H.  McCaw,  night  manag¬ 
ing  editor.  New  York  Times,  returned 
to  his  desk  last  week  after  a  month’i 
vacation  in  Florida. 

William  T.  Chase,  Jr.,  formerly  Bos. 
ton  Traveler  music  critic,  and  Bostoi 
Herald  assistant  drama  critic,  has 
joined  the  night  rewrite  staff  of  the 
Boston  AP  Bureau. 

Frederick  Albee,  a  former  membc 
of  the  news  staff  of  the  Bethlehn 
(Pa.)  Globe-Times  and  a  feature 
writer  for  the  Allentown  Sunday  Call- 
Chronicle,  has  joined  the  staff  of  the 
Providence  (R.  I.)  Evening  Bulletk 
as  reporter-photographer. 

Martin  J.  McEvilly,  picture  assign¬ 
ment  editor.  New  York  Daily  New; 
Joseph  Costa,  of  New  York  Daily  New 
and  first  vice-president  of  the  Pres 
Photographers  Association  of  Net 
York;  Dick  Sarno,  New  York  Doil) 
Mirror;  and  George  Alexanderson 
New  York  Times,  discussed  “War  And 
Its  Effect  on  News  Pictures”  and  the 
association’s  current  7th  aimual  ex¬ 
hibit  in  a  forum  on  Station  WINS 
March  29. 

Richard  M.  Hallett,  special  write 
for  the  Gannett  newspapers  in  Port¬ 
land  (Me.)  has  been  named  chairman 
of  the  State  Salvage  Committee  of 
which  Clifford  A.  Sommerville,  city 
editor  of  the  Evening  Express  is 
executive  secretary. 

Louis  Reid,  Jr^  formerly  ol  the 
Fort  Worth  (Tex.)  Press  staff,  no* 
in  the  publicity  department  of  the 
Southwestern  Elxposition  and  Fat  Stod 
Show  at  Fort  Worth,  suffered  a  head 
gash  when  a  wild  Brahma  steer 
crashed  into  the  press  box. 

Ralph  B.  Skiimer,  of  the  Lewista* 
(Me.)  Journal  staff,  and  a  leading 
Maine  writer  on  military  affairs, 
cently  was  promoted  from  a  captain 
in  the  State  Guard  to  major. 

Robert  Weakley  of  the  Sacramento 
(Cal.)  INS  Bureau  has  been  trans¬ 
ferred  to  the  San  Francisco  bureau. 
He  was  replaced  in  Sacramento  by 
Melton  Ferris,  formerly  of  the  So* 
Jose  (Cal.)  Mercury-Herald. 

Marihelen  McDuff,  assistant  society 
editor  for  the  Dallas  (Tex.)  Times* 
Herald,  has  resigned  to  join  the  pub¬ 
licity  department  of  American  Air* 
lines. 

Clarence  R.  Sumner,  veteran 
Asheville  (N.  C.)  Citizens-Times  n- 
porter,  recently  underwent  an  opera¬ 
tion  in  Johns  Hopkins  hospital,  Balti¬ 
more,  Md. 

Paul  M.  Fulcomer,  city  hall  reports 
and  church  editor  of  the  Evanstc* 
(Ill.)  Review  for  the  last  six  years  bn 
taken  a  position  on  the  copy  deskd 
the  Chicago  Journal  of  Commerct 
Frank  Grover,  formerly  of  the  «b- 
torial  department  of  the  Pocat^ 
(Idaho)  Tribune-Journal  for  the 
four  years,  is  now  state  editor  ol  tb® 
Ogden  (Utah)  Stamdard  -  ExarnisF- 
He  succeeds  Baxter  Hubbard,  b®* 
with  the  U.  S.  navy  at  San  Diego. 

Mr.  and  Mrs.  Ed.  C.  Sykes  celebrate^ 
their  50th  wedding  anniversary  at  St 
Petersburg,  Fla.,  where  they  «** 
spending  the  winter.  Mr.  Sykes, » 
(Continued  on  page  23) 
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A  FRANK  MESSAGE 

to 

NEWSPAPER  EDITORS  and  PUBLISHERS 

SUBJECT:  SERVICE: 

If  a  group,  of  eminent  physicians  approached  you  with  a  series  of  discussions 
on  the  prevention  and  cure  of  Infantile  Paralysis  or  social  diseases,  would  you 
send  your  callers  to  your  advertising  side? 

Or,  would  you  examine  the  written  discussions,  note  well  the  standing  and 
background  of  the  authors,  and  consider  the  discussions  solely  on  their  merit,  for  the 
information  of  your  subscribers? 

Based  on  the  theory  held  by  the  President  of  the  United  States,  and  by  your  local 
bankers,  the  Morris  Plan  Bankers  Association  holds  that  INFLATION  is  a  gruesome 
and  deadly  disease  to  the  body  politic. 

Like  all  Americans,  we  are  interested  in  contributing  what  we  can  to  make  the 
people  aware  of  this  grave  danger.  The  reams  that  have  been  written  on  inflation 
have,  in  the  main,  been  couched  in  terms  which  are  understandable  only  to  economists 
and  bankers.  We  know  this  from  the  questions  put  to  us  by  our  customers,  the  average 
men  and  women  of  America. 

Our  purpose  is,  with  your  cooperation,  to  make  a  contribution  to  the  country's 
vital  home  front  through  the  presentation  of  simplified  and  readily  understandable 
articles  which  bring  this  subject  boldly  out  into  the  open.  You  will  note  that  we  seek 
no  credit  as  distributors;  our  only  selfish  interest  is  the  realization  that  our  welfare, 
like  yours  and  that  of  every  other  business  can  be  best  served  in  the  long  'run  by 
keeping  the  ship  of  American  economy  on  an  even  keel. 

WE  HAVE  JUST  MAILED  YOU  TWO  SERIES  OF  HVE  ARTICLES  EACH, 
ILLUSTRATED  BY  CARTOONS  AND  CHARTS,  ON  THE  SUBJECT  OF  INFLATION. 

The  articles  are  based  upon  data  prepared  for  the  Consumer  Banking  Institute 
by  its  research  staff  with  the  assistance  of  its  Consultants,  Professors  HARLEY  L.  LUTZ, 
WILLIAM  S.  CARPENTER,  and  JOHN  F.  SLY  of  Princeton  University. 

The  articles  may  be  used  at  will  without  obligation,  of  course. 

If  this  mailing  suggests  a  series  of  your  own  on  the  subject  of  INFLATION,  we 
will  have  accomplished  our  purpose. 

These  articles  contain  no  hint  of  politics 
or  bias.  They  were  written  a  week  before 
President  Roosevelt,  on  March  9th,  said  in 
part: 

"THIS  FIGHT  AGAINST  INFLATION  IS 
NOT  FOUGHT  WITH  BULLETS,  BUT  IT 
IS  VITAL.  IT  CALLS  FOR  COOPERA¬ 
TION  AND  RESTRAINT  BY  EVERYONE. 

IT  CALLS  FOR  UNFLAGGING  VIGI¬ 
LANCE.” 

MORRIS  PLAN  BANKERS  ASSOCIATION 

D.  C. 


WASHINGTON, 
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Press  Wireless 
May  Speed  Up 
Australian  News 


Working  With  Common¬ 
wealth  Representatives  to 
End  Delays  on  Dispatches 

Press  Wireless,  Inc.,  and  Australian 


countered  and  there  has  been 
marked  improvement  in  radio  pictures 
sent  by  this  method. 

Press  Wireless  now  handles  approx- 

i  *•  •_  iu:.  _ imately  25  pictures  a  day  direct  from 

press  represen  a  ivm  i  Moscow,  which  is  considered  a  more 


static  and  fading,  the  great  enemies  ing  $30  through  $60,  $2.50.  The  con- 
of  true  picture  sending,  did  not  oc-  tract,  which  is  for  one  year,  was 
cur  throughout  a  particular  wave  signed  March  25.  It  also  broadened  a 
band,  but  were  concentrated  at  cer-  war  clause  which  now  entitles  to 
tain,  but  varying  points  along  the  severance  pay  men  returning  from 
band.  By  “sweeping”  the  wave  band  war  who  are  incapacitated  and  unable 
with  a  beam  traveling  with  the  speed  to  resume  their  jobs, 
of  light,  less  interference  was  en-  ■ 


MacArthur  Buttons 
Sell  Out  Fast 
In  N.  Y.,  Chicago 


PER 


Bracken  Reassures 
U.  S.  Correspondents 

Hard  on  the  heels  of  a  statement 
questioning  the  right  of  U.  S.  news- 


Mary  King's  Idea  Starts 
Stampedes  for  Souvenirs . 
350,000  Sold  by  April  2 


Daily  sell-outs  of  offerings  of  Mac¬ 
Arthur  buttons,  with  aggregate  non- 


vpterai 
gather: 
and  is 
Stm  T 
Con 
of  the 
has  a! 
staff  I 
Domin 


I  .  ^  ,  _ IVAU&UUW,  WlUCIi  UUIIMUCICU  <1  XilUXC  *  ..  .  X-XX  tilUl  UUki-UILS,  WlHI  ca^KXCgcIlt;  non- 

are  see  ing  o  sp  p  -  point  in  transmission  than  correspondents  to  write  fact-  profit  over-the-counter  sales  by  the 

Australia.  reports  to  their  papers  under  new  jveic  York  Daily  News  and  the  Qi- 


from  Australia  and  of  American  news 
and  pictures  to  Australia  where  thou¬ 
sands  of  American  troops  are  now 
under  the  command  of  Gen.  Douglas 
MacArthur. 

Under  present  conditions,  American 


Guild  Names  Bubb 
Chicago  Organizer 


British  censorship  rules,  by  Brendan  Tribune  totaling  well  over  350 

Bracken,  Minister  of  Information,  (E.  OOO  up  to  the  morning  of  April  I 

&  P.,  March  28,  p.  30)  the  Minister  marked  the  introduction  of  this  idea 

issued  a  formal  statement  in  London  through  Miss  Mary  King,  woman’s 
March  31  stating  “no  reasonable*  or  editor  of  the  News  and  wife  of  Capt 
,  u  A  Wesley  Bubb,  a  Seattle  Star  cir-  responsible  comment,  however  critical,  j.  M.  Patterson,  president  of  that  pa- 

correspondents  dispatches  from  Aus-  culation  district  manager,  has  been  will  be  stopped  from  transmission  to  per  and  board  chairman  of  the  Trib- 

traha  are  slow  to  reach  tl^  country  named  American  Newspaper  Guild  America  by  the  new  Birtish  censor-  une  Company,  parent  firm  of  both 

primarily  because  the  radio  facilities  resident  organizer  in  Chicago,  and  has  ship  regulations  governing  the  send-  dailies. 

Toi  fife  heav^Toad^resultL^froTS^  messages  abroad.”  The  buttons,  sold  at  two  cents  ead 

recent  arriS  of  ifarerelted  U  S  f  ^  w- "  f  Association  of  American  Corre-  eould  not  be  manufactured  fast  enough 

coreesTOndents° down  under”  Dfrect  ^iso  ^  Seattle  Star  circulaUon  de-  spondents  in  ^ndon,  believing  it  to  satisfy  the  demand.  The  Ne^ 

fr-^Son  of  n^Su-es  from  Am-  P^.^^ment  employe,  who  was  stricken  necessary  that  the  new  regulations  be  ^hich  is  devoting  profits  of  approxi- 

J^irtv  rad^  Shoto  moceSes  hL  a  heart  attack  in  Chicago  and  clarified  to  prevent  American  readers  mately  a  half-cent  per  button  to  the 

aS  bren  inadeoSate  to  da^^U  ^  returned  to  his  home.  Farmer  is  re-  and  editors  from  feeling  wrongfully  U.S.O.,  expects  to  sell  at  least  a  mil¬ 
led  ^  covering  and  is  expected  to  re^m  that  “objective”  reporting  was  barred,  Hon  buttons.  Swelling  the  profits 

Virtual  MouodoIv  Now  his  employment  at  the  Star,  gent  a  delegation  to  the  press  ministry,  fund  are  contributions  from  admiren 

A  D  iiT-  1  m  ^1  A  ij  Bubb  received  a  leave -of -absence  The  result  was  Bracken’s  statement  of  General  MacArthur.  After  pui 

A  Press  Wireless  official  told  Editor  from  the  Star  to  take  over  his  guild  ^n  the  British  position.  chasing  a  button  or  two,  many  have 

pfmmu^fp^on  Hnes  ^^tween^tl« '^o  ur  t  According  to  Bracken,  security,  to  refused  their  change,  saying:  “Give 

PhSeSlSdlS  TolS^of  Si  all  intente  and  purposes  will  remain  1.  .0  Ule  U.S.O.” 
al  monopoly  over  Australian  tran^  guild,  is  resigning  to  enter  wartime  Jf '  ASer'ic^n'^SIi-mSo^dellte^wiri 

mitting  facilities  by  Amalgamated  service  of  the  government  in  Wash-  ~an<!orp>H  THp  tipw  rpcmlationc  Chicago  Tribune  is  devotin? 

Wireless  of  Australia,  a  corporation  ington,  where  he  will  be  connected  censored.  ihe  new  regulations 


-  iiigion,  wnere  iie  win  oe  connecieu  sl  -ensor  Dower  to  stoD  anv  to  improvements  in  militaiy 

partially  private  and  partly  govern-  with  the  Bureau  of  Economic  War-  :ii  foaai  camps  in  Illinois.  In  Washington,  the 

p  _  ,»r  _  , _  r_t-  mossagc  calculatcd  to  fomcnt  ill-fcel- 


ment  owned  and  controlled.  Until  re-  fare.  Ways  will  take  a  leave-of-ab-  ..  ..  ,  ..  , 

cently,  all  direct  news  from  Australia  sence  from  his  position  as  editorial 

to  North  America  came  over  Imperial  writer  on  the  Philadelphia  Record.  tween  them,  and  a  neutral  country. 
Cables,  a  subsidiary  of  Cables  and  The  Baltimore  local 


Times  Herald,  published  by  Cap: 
Patterson’s  sister,  Mrs.  Eleanor  Jl 


ulciii,  diivx  0  xicutiax  cuuJixiYf  t*  a  a  v  i  i  •  *1  t 

and  it  was  feared  the  rule  would  be  "‘'"‘if"  ^ 


j  local  of  the  guild  re-  „  April  2  with  11.000  buttons,  after  con- 

Wireless  of  London,  or  over  one  radio  cently  elected  George  H.  Engeman  sendmg  of  opinion,  gj^erable  delay  in  obtaining  them 

circuit,  operated  jointly  by  Amalga-  president  for  1942  in  an  election  at  Presumpuon  or  criticism  or  Britain  g^Her  newspapers  have  made 

mated  of  Australia  and  Canadian  which  all  top  officers  named  are  em-  ‘‘‘  ®  ^  inquiries  regarding  possible  sale  of 

Marconi.  The  cable  is  between  Mel-  ployes  of  the  Baltimore  Sun.  TM/^Dr*  B  Cr  D Vr  B  rtC  buttons  bearing  only  a  picture  of 

bourne  and  Vancouver,  Canada.  Most  _  ItICi  iilJO  General  MacArthur. 

press  dtapatches,  however,  clear  over  Renewal  Brings  Increases  The  heaviest  and  most  concentrated  The  fact  that  the  man  of  the  moment 

the  radio  circuit,  Sydney  to  Van-  RENEWAL  of  the  contract  between  advertising  campaign  ever  staged  for  commanded  the  Rainbow  Division  in 

couver  Island.  the  Newspaper  Guild  of  Boston  and  Mount  Vernon  bottled-in-bond  rye  France,  in  which  her  husband  and 

Press  Wfre  ess,  serving  more  than  the  Herald-Traveler  Corporation,  ef-  whiskey  is  starting  in  newspapers  in  three  of  her  four  brothers  served,  led 
iOO  U.  S.  dailies,  in  cooperation  with  fective  March  27,  resulted  in  raises  of  the  New  York  area,  according  to  Na-  Miss  King  to  suggest  the  MacArthur 
Australian  newspapers,  is  negotiating  “no  less  than  $3  per  week  for  day  tional  Distillers  Products  Corp.  The  button  on  March  9,  before  it  became 
for  a  two-way  channel  between  the  workers  earning  less  than  $75  w^kly  campaign  is  double  any  previous  known  that  the  general  had  left  Ba- 
American  west  coast  and  some  pomt  and  increases  of  no  less  than  $1 50  Mount  Vernon  campaign,  in  size  and  taan.  Capt.  Patterson  designed  the 
in  Australia  for  an  interchange  of  per  week  for  night  workers  in  that  intensity  with  600  and  800-line  ads  button  without  name  or  caption  and 
news  and  pictures.  If  such  grange-  category.  A  voluntary  checkoff  plan  ^Hat  overshadow  ordinary  bonded  F.  M.  Flynn,  business  manager,  made 
ments  can  be  made.  Press  Wirel^  was  incorporated  m  the  contract  whiskey  campaigns.  arrangements  for  manufacturing  the 

can  send  and  receive  up  to  50,000  v/hich  increases  the  Herald-Traveler  s  -  • 

words  a  day,  it  was  stated.  payroll  by  $85,000  annually. 

“We  could  establish  our  facilities  to 
handle  pictures  direct  from  Melbourne  World-Telegram  Renews 

or  some  other  city  ot  the  common-  A  NEW  CONTRACT  between  the  launched  its  annual  campaign  in  simultanecusly. 

wealth  in  48  hours,”  said  the  Press  New  York  World-Telegram  and  the  county  seat  newspapers  in  20  states  •  «  j  a  ^cn  nnn 

Wireless  official.  “We  could  give  Newspaper  Guild  of  New  York  was  this  week.  Ads  discussing  beer  and  Quantity  Orders  for  750.00 
faster  service  on  press  messages  and  signed  last  week,  raising  minimums  brewing  problems  and  measuring  12  The  first  order  for  20,000,  split 
possibly  could  lower  rates.  All  we  in  various  classifications  from  $1.50  to  inches  will  run  for  at  least  eight  weeks,  evenly  between  the  News  and  Trib- 

need  to  go  ahead  is  a  traffic  agreement  $2.50  per  week.  Increases  agreed  to  and  jiossibly  longer.  These  are  in  ad-  une,  went  so  quickly  that  subsequent 

with  Amalgamated  in  Australia  to  were:  For  those  earning  to  $19.99  a  dition  to  the  Foundation’s  newspaper  orders  to  manufacturers  for  200.0W 

handle  that  end  for  us.  Some  progress  week,  $1.50;  for  those  earning  from  advertising  in  15  self-regulation  states,  and  250,000  were  placed  within  two 


war  souvenirs.  They  were  placed  o« 
sale  late  on  March  19;  two  days  after 
MacArthur’s  arrival  in  Australia  ww 
The  Brewing  Industry  Foundation  announced.  Promotion  ads  appeared 


NEW  BREWERS'  ADS 


is  being  made  along  this  line.” 

RCA  Handling  Pictures 

Up  until  now.  Amalgamated  has 


$20  through  $29.99,  $2;  for  those  earn-  Newell-Emmett  places  the  copy. 


days.  At  various  times  the  News 
to  limit  the  number  of  buttons  to  one- 


two  or  ten  per  person  so 


thet 


TREASURY  DROPS  DIRECT  MAIL  SALE  OF  BONDS  throngs  at  its  information  Bureau 


been  under  government  control,  which  /"r"  \  -7 -  -  mrongs  ai  us  inio™a«on 

handicapped  any  effort  to  increase  WASHINGTON,  D.  C.,  April  1— The  Treasury  Department  has  discontinued  could  be  supplied.  The  button  w 


handicapped  any 
traffic  and  reduce  rates  for  press  serv- 


_ _ _  _ _ _  _ _ _ _  direct-mail  advertising  as  a  medium  to  promote  the  sale  of  Defense  cents  by  mail  and  25,000  have 

ice,  it  was  pointed  out.  Recently  a  Stamps  and  Bonds.  When  Treasury  “baby  bonds”  were  marketed  an  been  sent  out  to  date, 
circuit  was  started  between  the  elaborate  system  of  direct  mail  was  used,  at  times  to  the  exclusion  of  almost  The  News  received  quantity 
Amalgamated  radio  stations  and  a  all  other  media.  The  shift  to  Defense  Stamps  and  Bonds  was  marked  by  iviore  than  50,000  the  first 
Radio  Corporation  of  America  Com-  an  intensive  campaign  in  which  newspapers  and  radio  donated  space  and  but  these  requests  had  to  wait  un 
m.unications  station  in  San  Francisco,  time  and  the  section  handling  direct  mail  has  been  in  process  of  liquidation.  supply  caught  up  with  the  ^ 

On  March  21,  RCA  began  to  handle  Inquiry  into  the  advisability  of  employing  direct  mail  while  enjoying  the  ^  '.n  1* 

pictures  direct  from  Australia.  Only  advantages  of  press  and  broadcast  promotion  developed  the  fact  that  many  ""‘‘f  «> 

filing  duplicating  pleas  and  „ade  it  “““su"!?.' 

through  this  circuirone  news  picture  <»>»I«ugn  •d^uately  “sold"  without  mail  3,500  m  gi.e  out  as  souvenirs. 

agency  reported  urgmgs.  That  accelerated  the  work  of  disbanding  the  mailing  section,  of  auto  stores  sought  to  buy  20, OOO 

All  other  radio  photos  from  Aus-  treasury  explams  the  “generous  and  consistent  editorial  support  of  planning  to  resell  them  at  the  sa»e 

tralia  have  been  routed  through  Lon-  ''^^tually  eve^  newspaper  in  America,’  has  made  it  possible  to  effect  a  price,  two  cents.  By  April  2  quan®' 
don  and  radioed  back  to  U.  S.,  result-  saving  in  pa^r  stock  and  clerical  expense.  “Sales  for  the  past  three  orders  totaled  more  than  750,000,  »' 

ing  in  imperfections.  Press  Wireless,  "months  are  approximately  $2,350,000,000,  which  Ls  an  indication  of  what  can  eluding  one  for  300,000  from  a  lart^ 
two  years  ago,  perfected  an  improved  be  done  by  accepting  the  public  spirited  support  of  so  many  newspapers,  clothing  chain  and  two  orders  ^ 
method  of  radio  picture  transmission,  radio  stations,  outdoor  advertising  companies,  banks,  and  large  national  100,000. 

employing  the  “sweep”  circuit.  Its  local  advertisers — ^most  of  whom  are  backing  the  defense  bond  pro-  “We  could  sell  100,000  a  day 

engineers  developed  a  theory  that  gram  to  the  limit,”  the  Treasury  said.  could  get  them,”  said  Mr.  Flynn. 
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continued  from  page  20 

veteran  newspaperman  has  been 
gathering  news  for  more  than  53  years 
and  is  on  the  staff  of  the  Pittsburgh 
Sun  Telegraph. 

Con  Hardman,  former  sports  editor 
of  the  Charleston  (W.  Va.)  Daily  Mail, 
has  assumed  a  similar  post  on  the 
staff  of  the  Morgantown  (W.  Va.) 
Dominion-News. 

Ruel  S.  Moore,  United  Press  for¬ 
eign  correspondent,  recently  returned 
home  from  a  London  assignment,  has 
been  assigned  to  the  U.P.  Washington 
sews  desk  on  completion  of  a  leave  of 
absence  spent  with  his  family  in 
Tacoma,  Wash.  This  assignment  is  his 
Qrst  in  UP.’s  domestic  service  in 
eleven  years. 

With  The  Colors 

WILLIAM  D.  BIRKE,  associate  pub¬ 
lisher  of  the  Huntington  (W.  Va.) 
Herald-Dispatch,  has  been  inducted 
into  the  Army. 

D.  H.  Parker,  for  16  years  mechan¬ 
ical  superintendent  and  production 
manager  of  the  Montreal  Daily  Star, 
has  enlisted  to  go  on  active  service 
with  the  Royal  Canadian  Naval  Vol¬ 
unteer  Reserve.  This  will  be  his 
second  term  of  service  with  the  Navy 
having  served  during  the  last  war  as 
an  artificer.  He  is  ‘to  be  an  engineer 
lieutenant. 

Hugh  Cooper,  publisher  of  the 
lanor  M.  I  Monahons  (Tex.)  News,  a  reserve 
ilar  sale  I  officer,  has  been  called  to  active 
duty. 

Ed  Fyke,  publisher  of  the  Paducah 
(Tex.)  Post,  has  been  drafted  into 
the  Army. 

First  Lieutenant  Ross  V.  Hersey, 
circulation  manager  of  the  Waynes- 
horo  (Va.)  News-Virginian,  has  re¬ 
ceived  orders  to  report  for  duty  with 
the  United  States  Army  at  Camp 
Blanding,  Fla. 

Walter  Stewart,  sports  editor  of  the 
Memphis  (Tenn.)  Commercial  Appeal, 
resigned  March  26  and  reported  for 
duty  as  a  captain  at  Second  Army 
headquarters  in  Memphis. 

James  Saxon  Childres,  feature 
writer  and  literary  editor  of  the 
Birmingham  News,  has  been  com¬ 
missioned  major  in  the  U.  S.  Army 
Air  Corps  and  has  left  Birmingham  for 
active  duty. 

William  M.  Lauderdale,  city  editor 
of  the  Jackson  (Miss.)  Daily  News, 
hte  been  accepted  for  volunteer  ser- 
'dce  with  ensign  rank  in  the  U.  S. 
Naval  Reserve. 

Jack  Young,  managing  editor  of  the 
Helena  (Ark.)  World  and  son  of  the 
publisher,  C.  M.  Young,  has  been  in- 


acArthur 
t  became 


ducted  by  the  Selective  Service  Board 
at  Helena  and  sent  to  Camp  Robinson 
near  Little  Rock. 

Karl  W.  Plasterer,  classified  adver¬ 
tising  manager.  Tiffin  (O.)  Advertiser- 
Tribune,  was  inducted  in  the  Army 
March  30  at  Toledo,  O. 

Wayne  Laine,  display  advertising 
salesman  for  the  Missoula  (Mont.) 
Missoulian  and  Sentinel,  has  enlisted 
in  the  Navy. 

Gilbert  H.  Doorly,  assistant  manag¬ 
ing  editor  of  the  Omaha  (Neb.)  World 
Herald,  was  inducted  into  the  U.  S. 
Army  last  week  at  Fort  Crook. 

Merrill  Wayne  Englund,  chief  of  the 
Lincoln  (Neb.)  bureau  of  the  United 
Press,  has  enlisted  in  the  naval  avia¬ 
tion  corps.  His  place  is  being  taken 
by  Jack  Kintzi,  who  recently  joined 
the  United  Press  staff,  coming  from  the 
Scottsbluff  (Neb.)  Star-Herald. 

Second  Lieutenant  E.  Graham  Gam¬ 
mon,  Jr.,  who  took  flight  training  at 
Maxwell  Field,  is  now  on  active  duty 
at  Hickam  Field,  Honolulu,  with  the 
Air  Corps.  Ensign  William  Buchanan 
is  serving  with  the  U.  S.  Navy  at  the 
Norfolk  Naval  Yard.  Private  A.  T. 
Gunn,  Jr.,  is  with  an  infantry  regiment 
at  Fort  Jackson,  S.  C.  All  are  former 
editorial  employes  of  the  Lynchburg 
(Va.)  News. 

Cotton  O’Neill,  city  editor  of  the 
Atchison  (Kan.)  Globe,  reported  April 
1  at  Fort  Leavenworth,  Kan.  for  his 
army  induction  examination.  Suc¬ 
ceeding  O’Neill  as  editor  is  Fred  Ken¬ 
ner,  member  of  the  Globe  staff. 

John  Randolph  Tye,  a  reporter  on 
the  Topeka  (Kan.)  State  Journal, 
entered  the  army  at  Fort  Leavenworth 
on  March  24. 

E.  Gwyn  Thomas,  defense  editor  of 
the  Rochester  (N.  Y.)  Democrat  & 
Chronicle,  has  been  commissioned  as 
a  first  lientenant  in  the  Army  and  will 
be  assigned  as  public  relations  officer 
of  the  Rochester  Ordnance  District. 

James  Segreti,  formerly  a  member 
of  the  Chicago  Tribune  sports  staff,  is 
in  the  U.  S.  Navy  Public  Relations 
Office  at  Great  Lakes  Naval  Training 
Station. 


YOUTH  OR  EXPERIENCE! 


Experience — 

Intelligent  writing  and  edit¬ 
ing  in  these  times  require 
solid  background,  experience, 
and  judgment — the  ability  to 
select  the  good,  discard  the  un¬ 
worthy. 

Youth — 

Eagerness  and  enthusiasm 
are  vital  to  any  publication 
today.  Coupled  with  ability 
and  intelligence  they  can  be 
guided  to  the  benefit  of  the 
community  and  the  profit  of 
the  publisher. 

When  employers  want 
prompt  and  selective  service, 
they  write  or  wire 

The  PERSONNEL  BUREAU 

of  Sigma  Dolta  Chi 

James  C.  Kiper,  Director 
35  E.  Wacker  Drive 
Chicago,  DL 

A  nation-wide  non-profit  service 
supported  by  Sigma  I^Ita  Chi, 
Pr^essional  JournaUstie  Frater¬ 
nity. 


Dorothy  Dix 

Millions  ask  her  advice 

on 

Love,  Romance  and  Problems 
of  the  ,Home 

Beginning  April  20 
Miss  Dix  will  write  exclusively  for 

THE  BELL  SYNDICATE,  INC. 


177  daily  newspapers  now  publish 
her  column  including  the  leading 
ones  in  all  sections  of  the  country. 

Boston  GLOBE 

Baltimore  SUN 

Washington  STAR 

Providence  BUI.LETIN 

BnlTalo  EVENING  NEWS 

Pittsburgh  POST  GAZETTE 

Philadelphia  EVENING  BULLE’nN 

St.  Louis  STAR 

Kansas  City  STAR 

Indianapolis  STAR 

Dallas  TIMES  HERALD 

Cincinnati  TIMES  STAR 

Ft.  Worth  STAR  TELEGRAM 

New  Orleans  TIMES  PICAYUNE 

Fresno  BEE 

Vancouver  SUN 

Spokane  CHRONICLE 

Tacoma  NEWS  TRIBUNE 

Ix>ng  Beach  INDEPENDANT 

Ogden  STANDARD  EXAMINER 
Portland  OREGON  JOURNAL 

Romantic  problems  become  more  vital  under  the 
emotional  strain  of  war  and  editors  approached 
feel  that  such  features  are  necessary  as  a  relief 
from  news  from  the  front. 

Dorothy  Dix  has  estahlishetl  her  reputation  by 
answering  honestly,  frankly  and  realistically  all 
questions  from  readers. 


If  you  are  a  subscriber  for  Dorothy  Dix  and 
if  you  have  not  heard  from  us,  please  tele¬ 
graph  collect  or  write  us  promptly  giving  us 
the  price  you  are  paying  and  we  will  be  glad 
to  enter  your  order.  This  will  assure  continu¬ 
ing  service  without  interruption. 


THE  BELL  SYNDICATE,  INC. 

HENRY  M.  SNEVILY,  General  Manager 

247  WEST  43rd  STREET  NEW  YORK,  N.  Y. 
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EDITOR  &  PUBLISHER 


National  Geographic’s 
Photo  Plant  Is  Unique 


By  JACK  PRICE 


room  is  about  15  x  17  ft. 
equipped  for  printing  as  well. 


and  is 
There 


THE  photographic  plant  of  the  Na¬ 
tional  Geographic  Magazine,  Wash¬ 
ington,  D.  C.,  which  we  have  just  are  contact  printing  boxes  of  all  sizes 
inspected,  is  perhaps  the  most  unique  and  various  enlarging  cameras  in  all 
we  have  seen.  For  years  this  maga-  of  them.  In  addition  to  these  rooms 
zine  has  consistently  produced  the  there  are  also  five  special  printing  and 
highest  grade  of  photography  in  its  enlarging  rooms.  Any  type  of  nega- 


field  and  we  have  had  a  desire  to  see 
how  that  excellent  work  was  accom¬ 
plished. 

Although  this  publication  is  not  a 
daily  newspaper,  its  plant  could  easily 
be  adapted  for  such  purposes.  In 
reality  the  department  is  equipped  for 
every  kind  of  photographic  work.  It 
is  probably  the  largest  plant  of  its 
kind  in  the  world  and  perhaps  the 
costliest.  Upon  entering  the  big  finish¬ 
ing  room  we  were  somewhat  jolted  by 
a  sight  that  recalled  our  first  assign¬ 
ment. 

Coroner's  Inquest 

Many  years  ago  we  were  assigned 
to  photograph  an  autopsy  at  the  city’s 
hospital  and  we  never  quite  forgot  Ae 
scene.  This  picture  came  to  life,  as 
we  stood  at  the  threshold  of  the  plant 
we  observed  men  in  white  smocks 
gathered  around  a  large  porcelain 
water  trough,  discussing  the  qualities 
of  a  print.  It  could  easily  have  been 
the  coroner’s  inquest. 

However,  the  men  are  really  most 
cheerful  though  they  move  about 
quietly  and  speak  in  subdued  tones. 
It’s  such  a  contrast  to  a  daily  news¬ 
paper  plant  that  the  atmosphere  must 
have  had  a  sobering  effect  upon  us. 
But  as  we  continued  our  tour  of  in¬ 
spection  we  began  to  feel  more  at 
ease.  The  staff  talked  our  language. 

Starting  with  the  first  room,  the 
finishing  department,  we  were  amazed 
at  its  size,  30  x  40  ft.,  with  an  18-ft. 
ceiling.  It  is  equipped  with  several 
types  of  print  dryers,  washing  troughs, 
work  benches  and  all  other  kinds  of 
paraphernalia.  The  room  is  walled 
with  large  green  and  gray  tile  blocks 
and  is  spotless  as  is  the  entire  plant. 

From  this  room  we  entered  the 
studio  which  is  even  larger.  This 
operating  room  would  delight  any 
commercial  illustrating  artist.  It  is 
fitted  with  every  modem  type  of  light¬ 
ing  and  properties.  Because  of  the 
necessity  of  making  huge  maps  which 
are  reduced  and  reproduced  in  the 
magazine,  a  special  20  x  24  camera  was 
installed.  It  is  built  on  a  carriage  that 
rolls  on  steel  tracks.  This  was  done 
to  obtain  perfect  alignment  and  pre¬ 
cision  in  reproduction. 

There  are  nine  dark  rooms.  Each 


tive  may  be  specially  treated  from  a 
miniature  to  the  20  x  24  plate.  All 
water  spigots  are  operated  by  treadles 
or  by  hand.  Temperature  of  the  water 
is  controlled  by  thermostats  located 
in  each  room.  The  troughs  are  made 
of  slate  and  reinforced  to  prevent  ac¬ 
cidental  cracking. 

All  overhead  lights  are  on  drop 
cords  that  are  wound  up  on  a  spring 
reel;  this  was  done  to  aUow  the  oper¬ 
ator  to  regulate  the  height  of  a  lamp 
to  suit  himself.  Wall  viewing  lamps 
are  controlled  by  treadle  switches  to 
prevent  any  accidental  electric  shocks. 
The  developing  boxes  are  made  of 
stainless  steel  and  set  down  in  the 
slate  troughs. 

Several  of  the  printing  rooms  ex¬ 
hibit  the  genius  of  Ed.  L.  Wisherd, 
manager  of  the  plant.  In  these  rooms 
there  are  specially  designed  and  con¬ 
structed  enlarging  cameras  that  could 
easily  be  termed  museum  pieces.  They 
are  8  x  10  cameras  employing  high- 
powered  incandescent  lamps  and  con¬ 
densers.  They  resemble  the  old  gim- 
type  enlarger.  The  easels  are  set  in 
frames  that  roll  back  and  forth  on 
steel  tracks.  The  easel  may  be  turned 
in  all  directions,  without  changing  the 
center  point  of  focus.  It  has  side 
swing  motion  and  a  tilting  action.  The 
drying  room  is  also  one  of  Wisherd’s 
design.  The  air  temperature  is  con¬ 
trolled  as  is  the  pressure.  All  sorts 
of  devices  are  installed  to  prevent  any 
possible  accident  to  negatives. 

Large  Printing  Room 
The  one  room  that  intrigued  us  was 
the  extra  large  printing  room  for  40  x 
60  enlargements.  The  same  type  en¬ 
larger  and  easel  is  employed  and 
prints  may  be  made  in  one  operation 
or  in  sections.  To  handle  the  large 
prints,  special  stainless  steel  develop¬ 
ing  troughs  are  used.  As  the  print  is 
developed  it  is  moved  into  the  water 
trough,  then  into  the  fixing  tray.  In 
order  to  give  the  large  prints  a  thor¬ 
ough  washing,  a  special  shower  bath 
compartment  was  built.  It  is  all  en¬ 
cased  in  glass. 

There  are  other  rooms  for  stores, 
chemicals,  retouching,  negative  view¬ 
ing,  repairing  and  lounging.  All  cem- 
era  equipment  is  supplied  by  the 


magazine  to  the  photographers.  The 
staff  consists  of  10  cameramen,  two 
of  them  ex-newspaper  photographers. 
Each  man  is  an  expert  technician  in 
color  and  black  and  white  work.  Field 
men  take  along  with  them  one  9  x  12 
Linhof,  one  SVt  x  4^4  Graflex  with  an 
adaptable  back  for  both  magazines 
and  holders,  one  Rolliefiex  and  a 
miniature  camera.  Only  the  miniature 
camera  is  used  for  color  films.  The 
equipment  also  consists  of  a  complete 
series  of  lenses  of  almost  every  focal 
length  and  are  interchangeable.  The 
photographers  can  do  their  own  proc¬ 
essing  in  the  field  but  when  possible 
they  send  them  back  or  return  with 
them  for  processing  at  the  plant. 
Standardization  in  formulas  for  proc¬ 
essing  and  the  types  of  emulsions 
make  it  easier  for  all  concerned  in 
production. 

The  morgue  where  all  prints  are 
filed  is  indeed  an  institution  in  itself. 
It  resembles  a  private  and  well  kept 
library.  All  prints  are  mounted  and 
are  fully  captioned,  the  cards  for  them 
are  filed  and  cross  indexed.  This  is 
probably  one  of  the  finest  collections 
of  national  and  international  subjects 
ever  housed  in  one  library. 

The  chief  of  all  illustrations  is 
Franklin  L.  Fisher,  an  ex-newspaper 
man  who  worked  for  several  New 
York  papers.  He  left  the  big  city 
back  in  1912  to  manage  the  photo¬ 
news  department  for  Harris  &  Ewing 
of  Washington,  D.  C.  He  joined  the 
National  Geographic  Magazine  staff 
in  1915  and  since  then  has  been  in 
constant  command  of  all  photography 
done  for  the  magazine.  His  photo 
editor  is  Kip  Ross,  who  was  formerly 
chief  photographer  for  the  Associated 
Press  and  to  whom  we  owe  this  story. 


Staff  Reduced 

WE  are  informed  that  the  staff  of 
photographers  of  the  Richmond 
(Va.)  Newspapers,  Inc.,  has  been  cut 
in  half  because  of  enlistments  in  the 
armed  forces  of  the  Government. 
Delk  Simpson  is  the  fourth  camera¬ 
man  to  go  into  uniform.  He  has  been 
commissioned  a  second  lieutenant  in 
the  Army.  Herbert  Wilburn  and 
Arthur  Clarke  joined  the  Navy  as 
petty  officers  and  Jack  Garrett  left 
last  week  to  receive  an  appointment 
as  an  ensign. 

Only  four  cameramen  are  left  to 
carry  on.  Joe  Colognori,  Harvey 
South,  Frank  Dementi  and  Leroy  An¬ 
derson. 


Photog  Gives  Sermon 
WHEN  Lieut.  Ernie  Marquardt,  Co¬ 
lumbus  Ohio  State  Journal 
tographer,  enlisted  several  months  ago, 
he  didn’t  dream  one  of  his  duties 
would  be  delivering  a  Sunday  sermon 
on  a  troop  transport  in  the  Atlantic 
Ocean.  How  he  did  this  very  thing 
was  told  in  a  letter  to  his  co-worken, 
which  was  published  in  the  Journal 
last  week. 

“Of  course  I’m  supposed  to  be  an 
Episcopalian,”  he  wrote,  “and  the  only 
book  of  services  I  could  find  was 
Lutheran  and  most  of  my  congrega¬ 
tion  was  Roman  Catholic  and  Hebrew, 
but  I  guess  it  went  off  all  right.  Any. 
way  I  took  my  Bible  and  read  from 
Matthew  where  Christ  walks  on  the 
water  and  delivered  a  snappy  semaon 
from  that.  Which  just  goes  to  show 
you  that  a  newspaper  man  will  do 
almost  anything  if  he  has  to.” 

Pittsburgh  Salon 
THE  most  interesting  pictures  of  1942, 
mirroring  Pittsburgh’s  real  lift 
drama  in  every  walk  of  life,  will  bt 
exhibited  by  the  Press  Photographen 
Association  of  Pittsburgh  during  the 
week  of  April  5  in  William  Penn  Hotd 
in  its  second  annual  “News  Pix  Salon" 
Winners  in  the  five  classes  of  the 
show — news,  features,  sports,  society- 
fashions  and  animals-pets — will  be  an¬ 
nounced  on  Easter  Sunday  when  the 
show  opens  with  a  preview.  Twenty- 
six  photographers  will  be  represented 
b>  the  305  pictures  on  exhibit. 

The  judges  have  already  selected  the 
winners.  Pittsburgh  newspaper  men 
who  served  on  the  jury  were:  E.  T. 
Leech,  editor  of  Pittsburgh  Press: 
O.  J.  Keller,  editor  of  Post  Gazette; 
J.  Paul  Sheetz,  publisher  of  Bulleth 
Index  (a  weekly);  Royal  Daniel,  Jr. 
editor  of  Pittsburgh  Sun  Telegraph, 
and  John  O’Connor,  Jr.,  assistant  di¬ 
rector  of  Fine  Arts  Department  of 
Carnegie  Institute. 


PROMOTE  WANT  ADS 

The  Association  of  Newspaper  Clas¬ 
sified  Advertising  Managers  sent  to 
its  members  in  the  U.  S.  and  Canada 
this  week  proofs  of  a  series  of  pro¬ 
motion  ads  urging  the  public  to  use 
want-ads  to  sell  siuplus  furniture  and 
odds  and  ends  usually  stored  in  the 
attic.  Copy  points  out  that  many  of 
the  articles  kept  in  storage  are  made 
of  materials  needed  in  the  war  effort 
The  ads  were  created  by  the  Roches¬ 
ter  Democrat  &  Chronicle. 
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Dorothy  Dix  Signs 
Contract  With 
Bell  Syndicate 

She  Leaves  Ledger 
Syndicate  After  23  Years  . . . 
Ledger  Syndicate  Continues 

By  STEPHEN  J.  MONCHAK 

pRT.T.  SYNDICATE  announced  April  2 
it  has  contracted  with  Dorothy  Dix, 
famed  “advice  to  the  lovelorn”  col¬ 
umnist,  to  syn¬ 
dicate  her  col¬ 
umn  beginning 
with  the  April  20 
release. 

The  syndicate 
said  Miss  Dix, 
who  in  private 
life  is  Mrs.  Eliza¬ 
beth  Meriwether 
Gilmer,  has  can> 
celled  her  con¬ 
tract  with  the 
Ledger  Syndi- 
aiE  effective  p;, 

April  18.  Her 

new  contract  with  Bell  is  for  one  year 
with  an  option  to  extend  it  for  an¬ 
other  year. 

Only  Mias  Dix  Affwctwd 

It  is  understood  her  contract  calls 
for  a  $1,200  weekly  guarantee,  an  ar¬ 
rangement  similar  to  the  one  she  had 
with  the  Ledger  Syndicate. 

Bell's  contract  is  solely  with  Miss 
Dix,  this  column  was  told,  and  does 
not  affect  any  other  feature  of  the 
Ledger  Syndicate,  which  will  continue 
operation. 

The  Ledger  Syndicate,  which  is  a 
subsidiary  of  the  suspended  Phila¬ 
delphia  Evening  Public  Ledger,  now 
is  up  for  sale  and  is  operating  under 
court  sanction. 

According  to  Bell,  Miss  Dix’s  con¬ 
tract  with  the  Ledger  Syndicate  ex¬ 
pired  in  January  and  she  had  been 
working  without  any  formal  contract 
since  then.  Having  a  large  word  in 
any  prospective  purch2iser  of  the 
Ledger  Syndicate  through  a  clause  in 
her  contract,  she  could  cancel  her  con¬ 
tract  if  the  Ledger  Syndicate  was  sold 
to  a  purchaser  she  did  not  approve. 

She  had  continued  with  the  Ledger 
Syndicate  with  an  understanding  that 
she  could  be  free  to  do  as  she  wished 
at  its  sale,  but,  according  to  Bell,  when 
she  saw  that  no  purchaser  appeared, 
she  signed  the  new  contract. 

Last  month  the  Philadelphia  Eve- 
awfl  Bulletin  made  a  bid  of  $10,000 
for  the  Ledger  Syndicate  but  subse¬ 
quently  withdrew  it.  Another  offer 

$2,^  also  was  made  at  the  same 
time. 

Miss  Dix  had  three  other  offers  for 
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her  services  similar  to  the  one  Bell 
made  her  but  she  signed  with  Bell  be¬ 
cause  it  had  been  negotiating  with  her 
for  several  years. 

She  will  write  six  columns  a  week. 
The  veteran  started  newspapering 
on  the  New  Orleans  Times-Picayune. 
She  has  been  writing  her  column  since 
1893  and  had  been  with  the  Ledger 
Syndicate  since  1919. 

Prior  to  that  she  was  for  25  years  a 
star  W.  R.  Hearst  reporter,  feature 
writer  and  columnist.  She  makes  her 
home  in  New  Orleans. 

Sweeney  Suit  Argued 

MORRIS  ERNST,  counsel  for  the 
Schenectady  Union  Publishing  Com¬ 
pany,  publisher  of  the  Schenectady 
(N.  Y.)  Union-Star,  a  defendant  in 
one  of  a  chain  of  libel  suits  brought 
against  newspapers  by  Representative 
Sweeney,  Ohio  Democrat,  told  the 
U.  S.  Supreme  Court  March  31  that  a 
man  may  oppose  the  appointment  of 
a  Jew  to  public  office  without  being 
anti-Semitic. 

Said  Mr.  Elrnst;  “Many  persons  not 
opposed  to  my  particular  minority  are 
opposed  to  the  appointment  of  mem¬ 
bers  of  it  to  public  office.  It  may  be 
that  they  can  be  called  cowards,  but 
not  anti-Semites.”  Sweeney  contends 
he  was  libeled  by  statements  published 
in  the  Union-Star  in  the  “Washington 
Merry-Go-Round”  column  written  by 
Drew  Pearson  and  Robert  S.  Allen  for 
United  Fe.\ture  Syndicate.  He  is 
seeking  $250,000  damages. 

Retains  Five-Column  Width 
IN  A  LETTER  to  clients  March  31 
over  the  signature  of  Arthur  W. 
Crawford,  general  manager,  Chicago 
Tribune  -  New 
York  News  Syn- 
DiCATE,  the  syndi¬ 
cate  announced 
it  does  not  think 
“the  four  -  col¬ 
umn  size,  as  now 
done,  satisfac- 
tory.”  Several 
syndicates  in  re¬ 
cent  weeks  have 
announced  they 
are  making  their 
strips  available 
in  four-column  ^  Crawford 

width  because  of 

numerous  requests  from  their  clients. 

Adding  that  the  syndicate  did  not 
think  its  clients  would  like  the  four- 

I  column  size,  the  letter  said,  “You  and 

I  we  have  put  a  lot  of  time  and  money 
into  our  comics,  and  we  feel  they  play 
too  important  a  role  in  newspapers  to 
deal  with  lightly.” 

)  After  careful  consideration,  the  let¬ 
ter  continued,  “it  would  seem  much 
better  to  save  space  by  keeping  to  a 
five-column  width  and  making  the 
depth  shallower  by  about  half  an  inch. 
This  would  save  about  the  same 
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amount  of  space  as  by  cutting  the  strip  d 
to  four  columns.  Some  additional  sav-  I 
ing  in  space  can  be  made  in  using  I 
smaller  tjqie  in  the  head.”  1 

The  letter  stated  the  syndicate  is  i 
watching  the  situation.  ■* 

“Tippie"  Is  Dead 
EDWINA  DUNN,  creator  of  “Cap’ 
Stubbs”  for  the  George  Matthew 
Adams  Service,  and  one  of  the  few  ' 
successful  women  comic  strips  artists, 
is  in  mourning  for  her  inspiration, 
“Tippie,”  the  dog  that  inspired  her  i 
continuity.  The  death  of  “Tippie,”  a  I 
female  “mostly  wire-haired  terrier,”  * 
became  known  when  Miss  Dunn  made 
arrangements  to  erect  a  memorial  over  i 
the  dog’s  grave  in  a  pet  cemetery  at  I 
Hartsdale,  N.  Y.  “Tippie”  was  close 
to  15  years  old.  Miss  Dunn  said  she 
would  try  to  find  another  dog  like 
“Tippie.”  She  expected,  she  said,  she 
would  find  many  that  look  like  Tippie,  | 
but  none  with  her  personality.  “Any 
dog  owner  will  understand,’  she  com¬ 
mented.  ' 

“Superman"  in  New  Size 
McCLURE  NEWSPAPER  SYNDI-  ' 
CATE  has  been  added  to  the  list  of  " 
syndicates  that  are  cutting  the  widths  ^ 
of  their  comic  strips.  McClure  an- 
noimced  this  week  that  Siegel  and  - 
Shuster’s  “Superman,”  heretofore  pro¬ 
duced  in  six  and  five-column  form, 
also  will  be  available  in  four-column 
size  beginning  April  20.  , 

■  i 

C.  H.  Wellington, 
Cartoonist,  Dead  ] 

Charles  H.  Wellington,  56,  creator 
of  “Pa’s  Son-in-Law”  for  the  New 
York  Herald  Tribune  Syndicate,  died 
April  1  at  his  North  Hollywood,  Calif., 
home.  His  comic  strip  is  one  of  the 
oldest  in  point  of  continuous  publica¬ 
tion.  He  created  it  in  1914. 

He  received  his  early  training  as  a  j 
staff  artist  on  the  St.  Louis  Post- 1 
Dispatch  and  the  St.  Louis  Republic.  | 
He  did  his  first  real  cartooning  for 
the  Memphis  News-Scimitar,  subse¬ 
quently  moved  to  the  Nashville  Ten¬ 
nessean  and  the  New  York  Journal. 
Surviving  are  his  wife  and  his  mother. 

■ 

BIG  KELLOGG  LIST 

The  Kellogg  Co.  launched  a  nation- 
1  wide  newspaper  campaign  on  its  All- 
Bran  this  week.  It  was  described  by 
■  one  advertising  man  as  the  “biggest 
I  food  account  now  coming  out  of  New 
York.”  Ads  measure  14  inches  on 
tliree  columns  and  will  run  through 
I  the  spring  and  part  of  the  summer. 

I  Copy  says  that  the  product  is  “gentle 
;  as  a  lamb”  for  people  troubled  with 
constipation.  Kenyon  &  Eckhardt  has 
!  the  account. 
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ODD  BODKINS, 


so  larrifle  ha 
omozas  himsalfl 


jT. .  Please]^ 
JOSEPHINE!  < 

^the  whole  UjS.Army 
Is  waiting  for/ou 
,  to  Idy  another^Hf 

.w'  .Irai 


JOSEPH 


Josephine  DIDI . . .  that’s  how 
She  and  Odd  Bodkins 

/ 

JOP^ 


Your  comic  strip  readers 
will  think  the  Goose  that  laid 
the  Golden  Egg  was  just  a 
“fuddy-duddy”  compared  to 
Odd  Bodkin’s  amazing  hen, 
JOSEPHINE!  She  eats  corn 
inscribed  with  secretjap  code 
messages  .  .  .  then  lays  eggs 
which,  when  fried,  are  trans¬ 
lated!  You  see,  her  mother 
was  a  Japanese  Bantam ! 


Write  for  proofs  on  this  newest, 
funniest  chapter  in  the  life  of 

ODD  BODKINS 

the  hiloriously-terriflc 
comic  strip  character 
Josephine  Episode 
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man  to  study  quality  market  only  and  of  the  Illinois  state  service  and  with 
wiy“  give  him  the  quality  accounts.”  news  supervision  of  the  Central  Divi-  "****®*4  * 

(7)  Is  he  familiar  with  your  mar- 


news  supervision  of  the  Central  Divi¬ 
sion,  which  embraces  Illinois,  Michi- 


ket?  Six  said  “no”;  two  said  “ques-  gan.  North  and  South  Dakota,  Ohio, 
tionable”;  one  said  “comparatively.”  Iowa,  Indiana,  Nebraska,  Wisconsin 


m  »  m  ■  ■  n  (7)  Is  he  tamiliar  with  your  mar-  sion,  which  embraces  Illinois,  Michi-  tt  ^ ^ 

X  fCTinillQ  1  or  het?  six  said  “no”;  two  said  “ques-  gan.  North  and  South  Dakote,  Ohio,  xlCtVO  XlCiISOCi  XlCttGS 
tionable”;  one  said  “comparatively.”  Iowa,  Indiana,  Nebraska,  Wisconsin  i 

Space  Salesmen  standpoint  of  the  and  Minnesota  Sheen,  who  has  l^n  70%  SlHCe  1900 

newspaper,  is  he  familiar  with  the  news  editor  of  the  Rocky  Mountain  ' 

Survey  o!  Best  Accounts  of  editorial  content  and  effectiveness  of  division  since  March  4,  1941,  succeeck  Advertising  Has  Dropped 
*  tm  newspaper?  The  general  answers  \  ictor  Hackler,  who  took  over  his  cno/  m 


40  Papers  Shows  That  More  ^  this  question  were  more  favorable,  new  duties  April  1  as  executive  assist- 
intelligent  Selling  Is  Needed  One  advertiser  who  was  called  upon  ant  to  the  general  manager  in  charge 

by  both  advertising  manager  and  of  personnel.  Sheen,  41,  started  in 
swspaper  advertising  managers  salesman  said  “no”;  two  inserted  newspaper  work  in  1922  in  his  home 


Advertising  Has  Dropped 
50yo  .  .  .  Newsprint 
Consiunption  Down  66% 


Nc^vspspcr  Advertising  oaxu  i*\/  ,  i-ww  ^ ^ —  ..  —  — -  -  — - — 

should  do  a  better  job  of  training  their  question  marks;  three  were  blank;  one  town.  West  Palm  Beach,  Fla.  He  newspapers  and  magazines  in  England 


Total  advertising  expenditures  in 


sales  staffs;  improve  their  public  rela-  said  “50-50”;  one  answered  “some.”  joined  the  AP  in  1928.  His  sue-  dropped  50%  from  1938  to  1941.  How- 


tions  activities;  and  make  a  careful  (9)  Is  he  well  equipped  with  sta-  cessor  at  Denver  will  be  appointed  ever,  advertising  rates  of  the  national 


check  to  see  if  the  right  salesman  is  tistical  data?  There  were  two  blanks  l“ter. 
calling  on  the  accounts  on  which  he  and  five  answered  negatively.  | 
can  do  the  best  possible  selling  job.  Market  Data  BlU 

These  suggestions  were  mentioned  up-to-date  Bv 

repeatedly  m  a  survey  o  e  ^  s  a  -  market  and  circulation  data?  Nine  _ 


Brundidge  Honored 
By  Daily's  Staff 


newspapers  increased  more  than  70%. 
Consumption  of  newsprint  by  the 
morning  papers  dropped  about  66%. 

These  figures,  set  forth  in  a  pam;A- 
let  written  recently  by  F.  P.  Bishop, 


- •'  7  r.  “  .  XT  on  marxet  ana  circuiauon  aaiar  iNme  _  ,  -  ,  ooc,;o+o„f  monooor-  tVio  j 

vertisers  of  40  newspapers  m  New  _  j  «_  ».  <  *u  „  ^g^e  publisher,  the  managing  editor,  a^istant  manager  of  the  London 

York  state  and  New  England.  The  and  90  other  members  of  the  staff  of  Times,  and  published  by  the  Adver- 

survey  was  conducted  by  the  New  ^e^and  thr^  said  “1^  th  ^  the  St.  Louis  Star-Times  were  on  hand  tismg  Association  of  London,  cover  a 


York  and  New  Flngland  Advertising 
Managers  organization  and  was  re- 


men  and  three  said  “both.” 

(11)  Is  his  chief  interest  in  sched¬ 
ules,  copy  and  detail — or  is  he  more 


the  St.  Louis  Star-Times  were  on  hand  tiding  Association  of  London,  cover  a 
for  ceremonies  March  25  in  honor  of  four-month  period,  July  to  October. 
Harry  T.  Brundidge,  only  reporter  for  1^38  and  1941.  ,  ,  . 


viewed  at  a  joint  meeting  held  re-  |J^rgrest^  in  'lone^an^*  rfanning^of  a  St.  Louis  newspaper  to  have  been  in  Commeiiting  on  the  red^tions,  Mr, 
cently  in  Schenectady,  N.  Y.  ^nnd  the  present  European  war  zone.  Brun-  Bishop  said  ^t  up  to  the  autumn 


AdvariUert  Oaariad  appropriation^  percentage  coste  and  '  j.“_  of  last  year  the  very  substantial  sac- 

lett  Advertisers  Queried  promotions?  Eighteen  stated  that  the  veteran  ot  the  b  i  stett,  re  national  mnmin. 


present  European 


Flach  newspaper  in  the  seven  states  chief  interest  was  in  schedules  and  recently  from  England. 


rifice  made  by  the  national  morning 


w^ask^to^ndtotheofficeof  the  details.  .  ..,  erte"  nre^ntinB''Bundidee  wTth  aT500  other  sections  of  t^^ 

Advertising  Managers  Bureau,  New  (12)  Does  he  render  service  intel-  presenting  Bundiage  wiin  a  $ouu  ...p.  nnfortunatph 


The  paper’s  publisher,  Elzey  Rob-  newspapers  had  not  been  quailed  by 


York  State  Dailies,  a  list  of  their  10  ligently,  or  as  though  he  were  paid  to  defense  bond  and  a  gold  identification 


best  advertisers.  Each  list  was  di-  do  it;  or  carelessly?  Four  said  “care-  bracket,  said: 


“There  was,  unfortunately,  a  minor¬ 
ity  of  publications  which  sought  to 


vided,  five  letters  went  out  asking  lessly”;  sixteen  said  “as  if  paid  to  do 
these  top  accounts  for  success  stories  it.” 


“I  hope  the  bracelet  is  never  needed  profit  by  filling  its  columns  with  the 
for  its  utilitarian  purpose  of  estab-  a^ertisemente  crowded  out  by  those 


in^  iop  accounts  lor  success  sioxxes  m  ,  Ikhing  vouTidentitv  under  unolea^nt  ^hk^ 

and  five  were  sent  asking  the  adver-  Among  the  interesting  comments  ^ipning  your  laentity  unaer  unpleasant  Bishon  writes  that  this  si 


ana  nve  were  sent  asxmg  me  aaver-  Among  me  interesung  comments  '““***6  ^  Riehnn  writp«5  that  this  situation 

tisers  to  fill  in  a  questionnaire  on  submitted  to  the  survey  were:  “Be  circumstances,  but  rather  that  it  will  remedied  by  a  govem- 

“Newspaper  Advertising  Selling  Meth-  Brief!  If  your  regular  calls  have  de-  serve  as  a  reminder  to  you  that  your 


has  now  been  remedied  by  a  govern¬ 
ment  order  restricting  the  proportion 


received. 

Here  are  some  of  the  questions  and 


^'“We^ha^e'b^n  not  a  little  irritated  ****  impels  a  reporter  to  seek  out  the  ^riodical  in  England,  ^e  pro^r- 
.  .  ^  np«,s_fhp  most  colorful  storv-  tions  for  each  type  of  publication  have 


answers: 

(1)  Who  calls  on  you?  Ten  adver 


of  late,  by  the  succession  of  so-called  ^^yest  news  the  most  colorful  story- 


patriotic  demands  to  run  ‘Buy  De-  without  thought  of  personal  discom- 


tisers  reported  the  “advertising  man-  fense  Bonds’  copy.  We  not  only  run  ,  ‘nrofiteerinc’  imnossible” 

ager.”  Nine  said  “salesmen”;  twelve  this  in  our  regular  weekly  copy,  but  Managing  Editor  Ralph  M.  Bkgekn  Bishon  savs  that 


been  carefully  adjusted  to  permit  of 
adequate  revenues  and  to  make 


said  “both”,  and  one  said  “no  one.”  also  sell  stamps  in  our  stores.  One  complimented  the  reporter  for  his 


(2)  Does  the  salesman  endeavor  to  paper  after  another  has  run  a  sue-  york,  noting  that  “we  are  al^  honor- 

sell  you  or  keep  you  sold  mi  the  cession  of  ‘Buy  Defense  Bonds’  ads  part  of  our  profession  which  , 

value  of  newspaper  advertising?  Five  — which  in  itself  is  very  commendable,  n^ak^  possible  our  avenue  of  com- 

questionnaires  said  “no”;  one  was  However,  when  some  of  these  sales-  naunication  with  the  war  zones  of  the 

blank.  men  infer,  either  pointedly  or  indi-  world.  ...  . 


tZ)  JJoes  tne  salesman  enaeavor  to  paper  alter  anotner  nas  run  a  sue-  „  r>rr.diicf  tn  «p11  i.  onen  to  criticism 

sell  you  or  keep  you  sold  mi  the  cession  of  ‘Buy  Defense  Bonds’  ads  mg  that  part  of  our  profession  which  various  groups  in  London.  “There 


Mr.  Bishop  says  that  goodwill  ad¬ 
vertising  by  firms  that  no  longer  have 


(3)  Does  he  do  this  often;  seldom;  rectly,  a  lack  of  patriotism  on  our 
never?  Flight  said  “seldom”  —  two  part,  just  because  we  cannot  see  going 


“never” — two  blank. 


into  all  papers  in  this  extra  un¬ 


ites  possible  our  avenue  of  com-  groups  m  London,  inere 

onication  with  the  war  zones  of  the  f  ^ome  feelmg,  he  writes,  evidwt 
j.  from  questions  m  Parliament,  that  n 

,  is  not  in  the  national  interest  to  use 

CIRCULATORS  TO  MEET 

The  semi-annual  meeting  of  the  war  problems  at  all.” 


Analyzing  these  to  find  who  was  budgeted  space,  we  feel  it  high  time  ^ew  York  State  Circulation  Managers  “It  is  certain  that  our  friendly  but 
being  accused  it  was  found  of  the  two  someone  taught  them  good  manners.”  Association  will  be  held  April  13  and  keen  commercial  rivals  will  not  make 
who  reported  “never,’  both  were  ad-  _  ■ 


vertising  managers  covering  the  ac¬ 
counts.  Of  the  eight  who  checked 


SHEEN  AP  CHI.  CHIEF 


14  at  the  Hotel  Ten  Eyck,  Albany,  this  mistake.  Already  American  news- 
The  program  committee  is  under  paper  and  advertising  interests  are 


Kent  Cooper,  general  manager  of  James  A.  Blanchfield  of  the  Amster-  urging  upon  their  government 


seldom,  four  of  the  accounts  were  Associated  Press,  announced  April  dam  Evening  Recorder.  Joseph  J.  their  manufacturers  the  need  of  main- 
called  on  by  both  advert^ing  manager  ^  appointment  of  Marion  Sheen  La  Chapelle  is  president  of  the  asso-  taining  their  goodwill  by  advertising." 


and  salesman;  three  by  salesman  gg  news  editor  at  Chicago,  in  charge  ciation. 
only;  and  one  by  the  advertismg  _ _ 


manager. 

(4)  Does  the  salesman  bring  you 


FREIGHT  RISE  MAY  AFFECT  NEWSPRINT  CEILING 


case  histories  or  examples  of  sue-  WASHINGTON,  D.  C.  April  1 — Increased  freight  rates  granted  by  the 


cessful  advertising?  Of  the  fourteen  Interstate  Commerce  Commission  over  the  objections  of  the  Office  of  Price 
who  reported  negatively;  five  stated  Administration  are  likely  to  be  reflected  in  the  ceiling  price  ultimately  to 
that  neither  the  advertising  manager  fixed  for  newsprint.  OPA  has  frozen  newsprint  price  at  $50  a  ton,  for  60  days 
or  sale^an  brought  them  any  such  from  April  1.  It  was  annoimced  that  the  permanent  ceiling  will  be  deter- 
help.  Five  said  that  the  salesman  did  mined  tefore  the  expiration  of  that  period.  Announcing  that  transportation 
not  and  four  accoimts  handled  by  the  cost  rises  will  be  considered  on  fixing  wood  pulp  maximums,  OPA  has  said: 
advertising  i^nager  exclusively,  re-  “The  6%  freight  rate  increase,  authorized  as  effective  March  13  by  the  Inter- 
ported  negatively.  state  Commerce  Commission,  is  a  factor  being  carefully  considered  in  estab- 

Kaow  Yoar  Cliaats’  Advertisiag  lishing  the  price  ceiling.” 


Mr.  Bishop  says  that  only  a  “com¬ 
paratively  modest  expenditure”  i* 
necessary  to  maintain  goodwill  ad¬ 
vertising  of  a  product  that  is  no  longer 
for  sale.  “This  point  is  important" 
he  writes,  “because  it  is  always  pos¬ 
sible  that  goodwill  advertising  may 
itself  become  competitive.  This  k 
certainly  undesirable  in  present  con¬ 
ditions.” 


advertising  manager  exclusively,  re¬ 
ported  negatively. 

Kaow  Yoar  Cliaats’  Advertisiag 

(5)  Is  he  enthusiastic  or  is  he  a 
routine  caller?  Seven  checked  “rou- 


NEWSFRINT  CRISIS  FACED  BY  HAVANA  PRESS 


tine”;  five  listed  both  the  advertising  PUBLISHERS  of  Havana’s  leading  newspapers  said  March  28  a  critical 


manager  and  salesman  in  this  group;  shortage  of  newsprint  confronted  them  and  that  unless  shipments  were 
four  tagged  the  salesman  and  there  received  soon  some  papers  would  have  to  suspend  publication.  The  general 
was  one  vote  for  the  advertising  man-  manager  of  one  leading  Cuban  daily  said  that  most  newspapers  would  have 
1.  1  u-  L  ^  down  within  10  days  or  two  weeks.  All  Havana  papers  have  reduced 


(6)  Do^  he  know  anything  about  number  of  pages.  Newsprint  has  been  purchased  in  the  U.  S.,  but  lack 


J  advertising,  mer-  shipping  facilities  has  brought  about  the  situation.  The  afternoon  paper. 


chandising  Md  c^petition.  &ven  already  has  suspended  publication,  and  several  others  have  curtailed 


answered  in  the  negative;  five  of  these 
were  called  on  by  salesmen;  one  by 
the  advertising  manager,  and  one  by 
both. 


their  editions. 


PLAN  PRESS  GALLERY  IN  INDIA 


One  of  the  comments:  “I  consider  FROM  New  Delhi,  capital  of  India,  a  cabled  request  came  to  Ottawa  this 


this  the  most  important  point  The 


week  asking  that  a  copy  of  the  constitution  of  the  Parliamentary  Press 


newspaper  here  that  carries  the  great-  Gallery  be  air  mailed  to  India.  The  request  came  from  the  secretary  of  Sir 


est  advertising  linage  seems  to  under-  Stafford  Cripps,  British  Minister  who  is  in  India  endeavoring  to  unite  the 
stand  only  the  promotional,  low-end  various  factions  of  the  Indian  peoples  in  the  war.  It  is  though  that  an  or- 
type  of  adverting.  Would  suggest  ganization  similar  to  the  Ottawa  press  gallery  is  intended  to  be  set  up  by  the 
that  such  newspapers  appoint  a  sales-  corps  of  correspondents  following  events  in  India. 


U.S.O.  to  Get  Proceeds 
Of  Golden  Gloves 

A  gate  of  $37,558.40  was  paid  ky 
16,671  boxing  fans  who  j^lmmed  Madi¬ 
son  Square  Garden,  March  30,  ^ 
the  15th  annual  Inter-City  Gold* 
Gloves  championship  matches  of  thf 
New  York  Daily  News  and  the  CW- 
cago  Tribune. 

For  the  first  time  this  year  the  Ne<s 
will  contribute  to  the  U.  S.  0.  ti* 
profits  from  all  of  its  Golden  GlovC 
bouts,  grossing  $100,862.86  befot* 
taxes.  Previously  the  News  Welfsj* 
Association  had  sent  an  average  » 
2500  underprivileged  children  to  caiW 
each  year  since  1937  on  proceeds  » 
the  bouts.  Nearly  100,000  fans  si" 
tended  the  News’  bouts  from  the  pi*" 
liminaries,  which  started  Jan.  I61 
the  finals. 

The  Flastem  teams  won  the  fiP* 
inter-city  crown  since  1934. 


OR  APRIL  4.  1942 
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ritish  Dailies 
ates  lAgain  Curtail 
n  Newsprint 


been  many  disappointments.  On  the 
whole,  however,  the  plan  has  been 
a  brilliant  success  and  it  can  be  safely 
said  that  this  joint  effort  has  been 
responsible  for  the  fact  that  the  news¬ 
paper  press  of  the  coimtry  has  been 
maintained  intact.  .  .  . 


PPed 


By  GEORGE  A.  BRANDENBURG 


56% 

tures  in 
England 
1.  How- 
national 
lan  70%. 
by  the 

)ut  66%. 

pamph- 
.  Bishop. 

London 
•  Adver- 
cover  a 
October, 

ions,  Mr. 

autumn 
itial  sac- 
morning 
nailed  by 

a  minor- 
lought  to 
with  the 
by  those 
It.” 

situation 
1  govem- 
iroportion 
paper  and 
;  propor- 
ition  have 
permit  of 
to  make 

dwill  ad- 
nger  have 
)  criticism 
n.  “There 
,  “evident 
nt,  that  it 
est  to  use 
money  for 
X.  of  post- 

iendly  but 
not  make 
ican  news- 
erests  are 
ment  and 
i  of  main- 
vertising.' 
ir  a  “com- 


I  pos- 
may 
lis  k 
con- 


s  paid  hy 
ned  Madi- 
:h  30,  for 
ty  Gold® 
hes  of  tl* 
1  the  Chi' 

r  the  Ne® 
S.  0.  the 
len  Gloves 
56  befoie 
,s  Welfait 
average  of 
an  to  can? 
iroceeds  of 
I  fans  at- 
m  the  pi*" 
fan.  16,  h) 


Foar-Page  Papers 

,  In  line  with  the  warning  sounded  been  agreed  by  the  whole 

L  Ralph  Cowan,  Toronto  Star,  ICMA  Press  that  a  four-page  paper— eight 
president,  in  his  recent  talk  before  half-size  pages  m  the  c^e  of  picture 
ae  Central  States  association,  pre-  is  the  smallert  m  which  the 

cicting  the  possibility  of  a  sharp  cur-  ^^r  can  be  adequately  reported  and 
(ailment  in  newsprint  in  U.  S.  and  public  kept  pro^rly  mformed. 
bnada.  we  present  this  week  the  A  severe  crisis  mi^t  force  a  revision 
its  of  a  report  on  the  recent  judgment,  but  it  w  felt  by  all 

reduction  of  newsprint  consump-  those  whose  duty  it  has  been  to  give 
juii  in  England,  as  told  by  Lord  to  Ae  matter  t^t 

fiiiHOSE,  proprietor  of  the  London  it  is  m  Ae  naUonal  interest  Aat  Ae 

present  size  should  be  a  minimum 
so  long  as  circumstances  permit.  It 


Ijily  Telegraph  and  Morning  Post 
Lord  Camrose  prepared  a  special 


rticle  in  Ae  Telegraph  for  March  will  be  remembered  that  Ae  French 


telling  British  newspaper  readers 


_  _  newspapers  were  reduced  to  a  single 

r^ective ‘March  lerAVre*  would  sheet,  with  Ae  result  Aat  Ae  French 
something  over  1,500,000  fewer  P^^hlic  were  told  very  little  of  what 
ipies  of  daily  papers  offered  for  sale  was  going  on.  This  failure  of  Ae 
..England  each  day,  under  Ae  latest  newspapers  to  perform  Aeir  national 
reduction  m  circulation  m  order  duty  has  been  frequently  quoted  as 

one  of  the  decisive  factors  m  Ae 
downfall  of  France. 

“The  new  cut  is  Aerefore  being 
met,  almost  universally,  but  a  reduc- 


conserve  newsprmt. 

“The  reduction  follows  a  number 
i  others  which  have  taken  place  smce 
hie  war  started,”  stated  Lord  Cam- 


fMe.  “All  have  had  as  Aeir  object  tion  in  Ae  number  of  copies  prmted. 
pe  conservation  and  saving  of  news-  There  are  a  few  exceptions.  In  Ae 
j)rint;  all  have  been  voluntary  and  case  of  Ae  Daily  Telegraph  the  bulk 
no  way  the  result  of  Government  of  the  saving  will  be  effected  by  Ae 


[trders.” 

Newsprint  Allocated 

After  outlining  how  war  supplies 


issue  of  a  four-page  paper  on  Mon¬ 
days  and  the  balance  by  Ae  use  of 
lighter-weight  paper.  Tlie  Times  is 
ji  newsprint  continued- to  arrive  from  reducmg  its  total  weekly  issues  by 
erseas  during  Ae  early  stages  of  two  pages  and  obtaming  Ae  rest  of 
e  war.  Lord  Camrose  explained  it  the  necessary  saving  m  Ae  number 
jmme  apparent  Aat  some  coopera-  of  copies  offered  for  sale, 
ive  scheme  was  necessary  to  handle  “The  Sunday  papers  are  necessarily 
■je  print  paper  supply  as  shippmg  subject  to  Ae  same  reduction  of  space 
iacilities  were  curtailed  or  devoted  the  other  papers.  WiA  perhaps 
a  a  large  measure  to  munitions  and  exception  it  is  expected^  Aat  Aey 
;ood.  As  a  result,  the  Newsprmt  Sup-  will  publish  two  issues  of  eight  pages 
?ly  Co.,  Ltd.,  was  formed  m  May,  and  two  of  six  pages  each  month. 

Fewer  Copies  Available 
“When  Ais  10%  cut  has  been 
effected  Ae  consumption  of  newsprint 
in  Ais  country  will  be  approximately 
4,350  tons  a  week,  as  compared  with 
23,000  m  pre-war  days. 

.  .  “Generally  speaking,  Ae  circula- 

Jiiform  to  every  user  in  Ae  country,  tions  of  newspapers  m  Great  Britain 
?om  Ae  smallest  local  weekly  con-  have  been  maintained  at  approximate- 
iuming  a  few  hundredweights  a  week  ly  pre-war  levels.  Today,  of  course, 
■■0  the  large  circulation  journals  using  and,  indeed,  ever  since  rationmg  was 
2un(heds  of  tons.  The  price  and  first  started,  sales  are  practically  sta- 
suppUes  of  home-made  paper  were  tionary.  The  reader  has  very  little  op- 
|conholled  m  Ae  same  way.  portunity  to  make  a  change  in  Ae  pa- 

NegoUattens  were  Aen  entered  p^r  for  Ae  reason  that  Aere  are  no 
-ito  with  Canadian  and  Newfound-  copies  of  other  papers  available.  Prac- 
mills  for  long-term  contracts,  fically  every  newspaper  is  printing, 
se  contracts  mvolved  not  only  selling,  the  full  number  of  copies 
t  T  ®  ovmed  by  Ae  rnills  ^^i^^  its  ration  of  paper  wiU  permit, 
ut  Ae  purchase  of  adAtional  ships  ^he  regulations  made  by  Ae  Minister 

j  .  , ,  of  Supply  do  not  permit  publishers  to 
ine  scheme  has  worked  admirably.  o,,,, 

Inevitably  Ae  exigencies  of  Ae  war  coS  and  chanS  salefby  news  aje^te 
nave  prevented  Ae  carrying  out  of  „  n  ®  1 ^  ® 

iJI^Aat  was  planned  and  Aere  have  i  a  y 


1940.  From  Aat  date  Ais  company 
las  controlled  and  allocated  all  news¬ 
print  used  by  British  newspapers, 
X)A  home-made  and  imported. 

“All  stocks  were  taken  mto  ac- 
l^unt  m  Ae  allotment  of  future  sup¬ 
plies  and  the  price  of  paper  made 


the 


14. 


Metal 
Works  Best  at 
Low  Temperatures 

e  Certified  Mats  are  noted  for 
perfect  casts  at  minimum  feas¬ 
ible  temperatures,  which  im¬ 
prove  working  conditions  and 
save  excessive  dressing  of 
metal.’ 


9  Rockefeller  Plaza,  Dept.  P 
New  York,  N.  Y, 


WAR  TIME  CIRCUS 

THE  GRE.VTEST  Show  on  Earth  must  go  on. 

Hence,  another  season  ojiens  —  a  season  dedi- . 
cated  to  the  task  of  bringing  to  our  people  an  hour 
or  so  of  joyous  escape  from  the  high  and  demand¬ 
ing  job  of  winning  this  war. 

Thanks  to  Uncle  Sam,  that  truly  American  insti¬ 
tution,  the  Ringling  Bros  and  Barnum  &  Bailey 
Circus,  will  tour  the  land  on  its  four,  long,  silver- 
enameled  railroad  trains,  streamlined  throughout 
in  red,  white  and  blue. 

Again  the  new.spaper  men  of  the  Big  Show  — 
Roland  Butler,  chief;  Frank  Braden,  story  man; 
Gardner  Wilson  and  Allen  Le.ster  —  are  grateful  to 
John  Ringling  North,  president  of  the  huge  outfit, 
who,  with  his  brother,  Henry  Ringling  North,  has 
fashioned  a  show  worthy  of  its  siiecial  mission  in 
this  momentous  year.  The  1942  cireus  empha.sizes 
.spectacular  and  lieautiful  production  numbers, 
pageants  and  two  all-out  patriotic  panoramas.  Its 
theme,  however,  is  gayety. 

The  Big  Show  jiress  men  realize  that  eonditions 
in  the  eity  rooms  over  the  country  changed  radi¬ 
cally  on  December  7th,  1941,  and  that  editors  have 
nightmarish  space  problems.  However,  the  circus 
heralds  are  old  hands,  and  they  know  their  old 
friends  —  and  new  —  on  the  desks  are  ahead  of 
them  when  it  comes  to  e.scape  values.  Noliody  will 
be  downhearted,  no  matter  what.  The  Big  Show 
is  The  Greatest  Show  on  Earth,  and  it  and  its  ser¬ 
vants  mu.st  carry  on  with  that  in  mind. 

So,  here  they  come  again  —  Butter,  Braden, 
Wil.son  and  Lester,  looking  forward  with  tleep 
pleasure  to  reunions  with  their  comrades  of  many 
years  in  newspajier  plants  here,  there  and  every¬ 
where.  It’s  their  life,  and,  as  the  years  roll  on, 
meeting  each  year  the  old  friends  becomes  a  very 
precious  thing. 

The  nation  is  fighting  and  there’s  little  time  out, 
but  relaxation  must  .sometime  relieve  grim,  deter¬ 
mined  endeavor.  That’s  why  the  white  ring  horses, 
the  belov'ed  elephants,  the  clowns  and  the  pretty 
girls,  aloft  and  ahorse,  are  coming  to  town. 

Surcease  and  escape  —  for  an  hour. 
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Detroit  Group 
Seeks  Separate 
Editorial  Unit 


Petitions  NLRB  in 
Certification  Hearing 
For  News  Employes 

Detroit,  April  1  —  The  National 
Labor  Relations  Board  concluded  to¬ 
day  a  seven-day  hearing  for  certifica¬ 
tion  of  a  bargaining  unit  on  the  De¬ 
troit  News.  It  was  highlighted  by  a 
petition  from  a  group  of  eight  editor¬ 
ial  employes  to  intervene  for  estab¬ 
lishment  of  a  separate  editorial  de¬ 
partment  unit. 

The  Detroit  Newspaper  guild  has 
petitioned  for  a  single  bargaining  unit 
in  editorial,  advertising,  inside  cir¬ 
culation  and  maintenance  depart¬ 
ments. 

The  News  management  had  asked 
for  three  units.  One  editorial,  one 
commercial  and,  although  questioning 
the  guild’s  jurisdiction  over  mainte¬ 
nance  workers,  one  maintenance  unit. 

1 51  Employes  Excladod 
The  company  and  the  union  agreed 
on  the  exclusion  of  151  employes  such 
as  confidential  secretaries,  part-time 
employes  and  executives,  including 
Florence  Davies,  head  of  the  women’s 
department,  and  W.  K.  Kelsey,  “The 
Conunentator”  who  were  two  of  the 
eight  signers  of  the  intervening  peti¬ 
tion  admitted  into  the  record. 

The  guild  had  claimed  156  exclu¬ 
sions  and  management  successfully 
challenged  five,  leaving  more  than  500 
employes  to  be  placed  in  one  or  more 
bargaining  units. 

Gustav  F.  Erickson,  the  NLRB  trial 
examiner  declined  to  admit  a  petition 
by  William  L.  Sempliner,  attorney  for 
a  group  of  commercial  employes,  ask¬ 
ing  permission  to  intervene  on  the 
last  day  of  the  hearing  for  a  separate 
commercial  unit. 

A.  J.  Isserman,  attorney  for  the 
guild,  at  one  point  of  the  hearing 
asked  for  a  recess  to  file  a  list  of 
charges  against  the  company  accus¬ 
ing  the  news  management  of  unfair 
labor  practices  including  interference 
with  the  guild  and  coercion  of  guild 
members. 

The  eight  intervening  editorial  em¬ 
ployes  besides  Miss  Davies  and  Kelsey, 
are  Howard  V.  Wade,  George  W. 
Stark,  Edith  Crumb,  Jackson  D. 
H.'igue,  Ralph  Peters,  Martin  Hayden. 
Hayden  issued  the  following  state¬ 
ment  as  spokesm£ui  for  the  group: 

Editorial  Group  Statoment 
“As  a  group  the  signers  of  these 
petitions  are  in  no  sense  banded  to¬ 
gether  in  complete  opposition  to  the 
newspaper  guild.  Obviously  most  of 
the  anti-guild  people  on  the  stafi 
signed  the  petition. 

“Also,  however,  a  number  of  the 
signers  are  neutral  in  the  pro  and 
anti-guild  fight  and  still  others  are 
members  of  the  guild. 

"The  common  bond  tying  these 
people  together  is  the  conviction  that 
editorial  staff  members  should  them¬ 
selves  decide  the  question  of  whether 
or  not  the  guild  shall  represent  the 
department. 

“In  other  words,  the  votes  of  busi¬ 
ness  office  employes  and  maintenance 
people  should  not  decide  whether  or 
not  the  guild  shall  represent  the  edi¬ 
torial  department. 

“Our  sole  purpose  in  banding  to¬ 
gether  was  to  argue  this  election  cause 
before  the  NLRB  and  if  possible  se¬ 
cure  a  separate  election. 

“In  the  ensuing  campaign  for  votes, 
we  will  not  as  a  group  work  for  or 
against  the  guild,  but  will  again  fol¬ 
low  our  individual  ideas  on  that 
matter.” 


Publishers  and 
Admen  Attend 
UNA  Meeting 


W( 

Pre 
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Advisory  Board  of  United 
Newspaper  Advertising,  Inc, 
Meets  in  Chicago 


U.  S.  MARINES  PUBUSH  "THE  BELLIGERENT" 

The  staff  of  the  new  publication,  "The  Belligerent,"  edited  and  produced  by  the  U.  S. 
Marines  now  on  duty  at  the  American  Embassy  in  London,  assisted  by  members  of  the 
Embassy  staff.  The  mimeographed  paper  is  for  the  U.  S.  Forces  in  London.  Left  to 
right  are:  Pvt.  1st  Class  D.  Campbell  from  Belmont,  Mass.;  Tech.  Sgt.  J.  P.  Paisley, 
of  East  St.  Louis,  III.;  CpI.  F.  M.  Connolly  of  Arlington,  Mass.;  C.  Y.,  P.  E.  Prettyman  of 
Alloway,  N.  J.;  CpI.  J.  F.  Sudro  of  Woodhaven,  L.  I.;  and  C.  Y.,  H.  L.  Ashenfelter  of 
Lakehurst,  N.  J.  In  the  rear  are  Col.  P.  E.  Cramer  of  Columbia,  O.,  and  Staff  Sgt. 
J.  C.  Walsh  of  New  York  City. 


S.  O.  Head  and 
Reporters  in  Row 


Washington,  D.  March  31 —Ap¬ 
pearance  of  President  W.  S.  Parish 
of  Standard  Oil  Company  before  a 
Senate  Committee  today  to  explain  his 
corporation's  activity  in  the  field  of 
synthetic  rubber  production  afforded 
spectators  an  unscheduled  treat  when 
the  oil  tycoon  and  a  group  of  report¬ 
ers  launched  into  a  loud  and  acrimoni¬ 
ous  oral  battle. 

Parish’s  testimony  turned,  in  part, 
on  charts  depicting  the  relationships 
between  Standard  and  German  inter¬ 
ests  in  connection  with  rubber  de¬ 
velopment  At  recess,  newspaper¬ 
men  went  to  the  desk  of  Committee 
Counsel  Hugh  Fuller  seeking  clarifi¬ 
cation  of  the  graphic  exhibits,  where¬ 
upon  Farish  loudly  remonstrated.  He 
insisted  any  question  concerning  the 
matter  should  be  addressed  by  a  com¬ 
mittee  member  to  him.  The  oral  row 
started  at  that  point  to  the  accom¬ 
paniment  of  photographers’  flashes. 


GLASER  SURRENDERS 

Warren  Glaser,  New  York  Mirror 
reporter  whose  recent  expose  of  a 
birth  certificate  “mill”  in  Bridgeport, 
Conn.,  led  to  issuance  of  a  warrant 
for  his  arrest  charging  conspiracy  to 
procure  fraudulently  an  official  docu¬ 
ment,  surrendered  to  New  Jersey  offi¬ 
cials  in  Raritan,  his  home  town,  March 
26.  Glaser  had  been  sought  since 
March  6  by  State’s  Attorney  Lorin  W. 
Willis  of  Fairfield  County,  although 
the  reporter’s  revelations  of  the  ease 
with  which  birth  certificates  could  be 
obtained  without  investigation  were 
described  as  “a  public  service”  by  both 
the  governor  of  Connecticut  and  the 
mayor  of  Bridgeport.  Glaser,  who 
has  published  the  Raritan  Valley 
News,  a  weekly,  on  his  days  off  from 
the  Mirror  during  the  last  six  years, 
was  released  by  the  Raritan  authori¬ 
ties  pending  extradition  proceedings. 


M.  E.  Foster,  Texas 
Editor,  Dies  at  71 

Marcellus  E.  Foster,  71,  founder  of 
the  Houston  Chronicle  and  former  edi¬ 
tor  emeritus  of  the  Houston  Press, 
who  is  credited  more  than  any  other 
individual  with  breaking  up  the  Ku 
Klux  Klan  in  Texas,  died  April  1  of  a 
heart  attack.  He  retired  from  the 
Houston  Press  March  1,  1941,  after  45 
years  in  the  newspaper  work. 

Mr.  Foster  began  newspapering  on 
the  Huntsville  (Tex.)  Item  and  his 
stories  attracted  the  attention  of 
Colonel  R.  M.  Johnston,  editor  of  the 
Houston  Post.  He  joined  that  paper 
and  after  three  years  was  made  man¬ 
aging  editor.  In  his  Post  period  Syd¬ 
ney  Porter  (O.  Henry)  worked  for 


"TIME"  WORLD  ISSUE 

A  “peripheral”  censorship  of  all 
magazines  going  outside  the  U.  S.,  in¬ 
stituted  this  week  by  the  Board  of 
Economic  Warfare,  has  precipitated 
immediate  expansion  of  Time’s  Air 
Express  Edition,  now  distributed  in 
South  America,  to  world  circulation, 
P.  I.  Prentice,  publisher,  said  April  1. 
Originally  a  gradual  expansion  was 
planned  as  air  transport  to  other  areas 
than  Latin  America  became  possible. 
The  new  regulations  have  caused  all 
foreign  circulation  to  be  switched  at 
once  to  the  separately  printed  Air  Ex¬ 
press  Edition,  Mr.  Prentice  said.  The 
world  issue  will  go  to  most  areas  by 
boat,  but  in  the  case  of  England  plane 
delivery  will  make  possible  distribu¬ 
tion  there  as  rapidly  as  in  the  U.  S. 


IND.  DAILY  SOLD 

Portland,  Ind.,  March  31 — The  Dun- 


him  for  $20  a  week.  Foster  himself  kirk  (Ind.)  Daily  News  in  this  county 


wrote  under  the  name  “Mefo.”  In 
1901  he  raised  $25,000  to  found  the 
Houston  Chronicle  and  25  years  later 
he  sold  it  to  Jesse  H.  Jones,  Secretary 
of  Commerce. 


COST  OF  MOVIE  ADS 

The  film  industry  spent  approxi¬ 
mately  $66,700,000  in  newspapers  and 
magazines  in  1941,  according  to  the 
latest  edition  of  Film  Daily  Year  Book. 
Total  advertising  expenditures  for  the 
industry  in  the  U.  S.  amoimted  to 
$80,750,000,  of  which  about  $8,000,000 
went  to  outdoor  advertising  and  $6,- 
050,000  to  direct  mail.  The  year  book, 
published  annually  by  Film  Daily, 
estimates  that  total  advertising  by  the 
industry  totaled  $110,750,000. 


has  been  purchased  by  Jane  B. 
Coughlin,  trustee,  and  the  daily  paper 
has  been  consolidated  with  the  Port¬ 
land  Daily  Sun  and  Commercial  Re¬ 
view.  The  News  had  1,200  circulation 
but  could  not  stay  in  ^e  field  profit¬ 
ably,  It  was  established  in  1899.  This 
leaves  the  Daily  Sun  and  Commercial 
Review  the  only  six-day  daily  papers 
in  the  county.  The  News  will  be  con¬ 
tinued  as  a  weekly. 


Business  executives  of  seven  new^ 
papers,  representing  the  newly-formed 
Advisory  Board  of  United  Newspa¬ 
per  Advertising,  Inc.,  met  in  Chicago, 
March  27-28,  with  officers  of  the  com¬ 
pany  to  discuss  details  of  the  National 
Unit  Plan  which  provides  for  the 
combining  of  newspapers  in  key  mar 
kets  into  a  collective  coverage  patten 
for  national  advertisers. 

Those  in  attendance  have  not  com¬ 
mitted  their  respective  newspapers  to 
the  plan,  yet  to  be  presented  to  pub¬ 
lishers  in  final  form.  Purpose  of  tht 
advisory  board  is  to  provide  a  work¬ 
ing  group  of  newspaper  executives  to 
advise  UNA  as  to  policies  and  sak 
procedure.  The  board  meeting  op¬ 
ened  with  a  luncheon  at  which  Clhi- 
cago  advertising  agency  executive 
were  guests.  This  marked  the  firr. 
time  the  plan  was  discussed  outside 
of  newspaper  circles. 

Advisory  bo^rd  members  who  at¬ 
tended  the  meeting  were  E.  A.  ORait 
Syracuse  (N.  Y.)  Herald- Jounul; 
John  F.  Tims,  Jr.,  New  Orleans  Tima- 
Picayune  and  States;  Enoch  Brovn, 
Jr.,  Memphis  -Commercial  Appeil; 
David  R.  Daniel,  Hartford  (Conmi 
Times;  R.  H.  Ferger,  Cincinnati  E« 
quirer;  Henry  M.  McClaskey,  Louio- 
ville  Courier- Journal  and  Times;  ami 
William  F.  Johns,  St.  Paul  Dispalck 
Ptoneer  Press. 

Written  expressions  of  interest  in 
the  plan,  details  of  which  are  yet  to 
be  completed,  were  turned  over  to 
the  advisory  board  by  Harvey  Malot: 
UNA  president.  They  were  obtained 
by  Mr.  Malott  and  Leslie  M.  Bartoa 
UNA  vice-president,  who  have  dh 
cussed  the  plan  with  newspaper  pub¬ 
lishers  from  coast  to  coast.  Decisions 
made  at  the  meeting,  it  was  explained, 
are  to  be  presented  to  publishers  of 
more  than  80  newspapers. 

The  final  draft  of  the  National  Unit 
Plan  is  now  being  prepared  for  sub¬ 
mission  to  newspapers.  The  rate  card 
will  become  effective  about  May  15. 
Mr.  Malott  stated.  Subjects  discussed 
at  the  two-day  meeting  included  terms 
of  the  frequency  rate  card,  general 
mechanical  requirements,  method  of 
handling  reproduction  materials 
the  benefit  of  advertisers  and  agen. 
cies,  and  terms  of  the  agreement  be¬ 
tween  participants  and  UNA. 

Ruth  V.  Allen,  McFarland  Aveyard 
&  Co.;  Miss  C.  E.  Boimesen  and  Kelso 
M.  Taeger,  Sherman  &  Marquette. 
Inc.;  A.  G.  Ensrud,  J.  Walter  Thomp¬ 
son  Co.;  Joseph  H.  Finn,  J.  J.  K® 
and  Wallace  Meyer,  Reincke-EUis- 
Younggreen  &  Finn,  Inc.;  Frank  B. 
Avery,  Arthur  Meyerhof!  &  Co.;  Ot® 
R  Stadelman,  Needham,  Louis  k 
Brorby,  Inc.;  Jack  North,  Aubrey, 
Moore  &  Wallace,  Inc.;  George  !• 
Stanton,  McCann-Elrickson,  Inc.;  Laitf 
Northrup,  Erwin  Wasey  &  Co.;  Ster¬ 
ling  E.  Peacock,  N.  W.  Ayer  &  Son, 
Inc.;  John  E.  Nilson,  Leo  Burnett  Coi 
A.  E.  Frifield,  Lord  &  Thomas,  aad 
Albert  R.  Callies,  Ruthrauff  &  Rj®' 
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MOREHOUSE  ON  TRIP 

Ward  Morehouse,  New  York  S** 
“Broadway  After  Dark”  coluiiuiist, 
left  this  week  for  a  six-week  sw*^ 


MAY  BUY  TYPEWRITERS 

Washington,  April  2  —  Newspaper  of  the  Caribbean  area  to  continue  his 
and  periodical  publishing  companies  series  on  “U.  S.  at  War.”  He  recently 
and  radio  broadcast  stations  have  been  returned  from  a  12,000-mile  tour  of 
added  to  the  list  of  eligibles  to  receive  the  nation  covering  28  states  durM 
rationed  portable  typewriters  new  or  which  he  reported  his  observations  oo 
old  after  April  13.  the  U.  S.  at  war. 
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War  Writers  Keep 
Press  Traditions, 
Cecil  Brown  Says 

American  newspapermen  covering 
the  fightine  abroad  are  uoholding  the 
finest  tradition  of  journalism  and  de¬ 
serve  the  thanks  of  the  American 
people  100%  for  delivering  the  truth, 
Cecil  Brown,  CBS  correspondent  who 
went  to  Australia  after  he  was  banned 
by  British  censors  in  Singapore,  said 
in  New  York  after  his  arrival  there 
March  31. 

Brown,  a  former  INS  correspondent 
in  Rome,  said  American  reporters  in 
the  Pacific  war  theater  are  “going  to 
tell  the  story  with  all  the  punch  they 
can  command”  and  expressed  the 
hope  that  American  censors  will  ap¬ 
preciate  the  newspaperman’s  job  and 
■^give  them  all  the  freedom  they  can.” 
The  correspondents  expose  themselves 
to  every  danger  in  the  front  lines  to 
get  out  the  news  and  exercise  the 
keenest  judgment,  Brown  declared. 

Survivor  of  the  torpedoed  warship 
Repulse,  a  story  which  brought  him 
world  fame  last  December,  Brown 
remarked  at  a  press  interview:  “You 
have  to  fight  for  a  story  here  in 
America,  but  it’s  incredible  to  con¬ 
template  the  amount  of  fighting  you 
have  to  go  through  to  get  out  the 
simplest  story  when  you’re  in  the  war 
zones.”  In  Singapore,  he  said,  report¬ 
ers  cajoled  censors  for  two  days  to 
send  out  a  single  story. 

Brown  pleaded  for  truthful  news 
reports.  He  said  he  meant  Singapore 
when  he  declared;  “I  have  been  too 
many  places  where  the  people  were 
asked  to  die  without  knowing  why 
they  were  asked  to  die,  and  were  re¬ 


fused  the  right  to  know  why  they 
were  to  die.” 

In  Australia,  where  he  was  invited 
after  a  brief  interlude  in  Java,  Brown 
said  he  told  the  censors;  “You  can 
do  any  one  of  three  things  to  me — 
put  me  in  jail,  deport  me,  or  shoot 
me.”  He  left  Australia  before  General 
MacArthur  arrived  from  Bataan,  and 
said  he  and  other  correspondents 
were  unable  to  report  the  arrival  of 
American  troops  before  he  sailed  for 
the  U.  S.  on  a  fast  freighter.  ’The 
voyage  was  uneventful  and  on  his 
arrival  he  was  met  by  his  wife  and 
flew  with  her  to  New  York.  He  plans 
to  lecture  and  write  a  book,  after 
which  he  hopes  to  be  sent  abroad 
again. 

Born  in  Brighton,  Pa.,  Brown  started 
his  newspaper  career  on  the  Youngs¬ 
town  (O.)  Vindicator,  later  worked 
on  the  Pittsburgh  Press  and  New 
York  Journal- American,  and  joined 
CBS  in  Rome  after  going  abroad  for 
INS.  He  is  33  years  old. 

49TH  STUDy'rELEASED 

“We,  The  People — At  War,”  the 
headline  of  one  department  store  ad, 
expresses  the  theme  of  eight  adver¬ 
tisements  in  the  Feb.  19,  1942,  issue 
of  the  Binghamton  (N.  Y.)  Press.  They 
were  well  read  according  to  Study 
No.  49  of  the  Continuing  Study  of 
Newspaper  Reading  released  this  week 
by  the  Advertising  Research  Found¬ 
ation. 

PLAN  NEW  W.  DAILY 

William  Loeb,  new  owner  of  the 
Burlington  (Vt.)  Daily  News,  has 
announced  that  he  will  start  Ver¬ 
mont’s  third  morning  newspaper  in 
April  in  Burlington.  He  is  also  pub¬ 
lisher  of  the  St.  Albans  Messenger, 
which  he  prints  in  the  news  plant. 


WILL  GET 


THE 


Mr.  Jones  has  retired!  The  Production 

Superintendent’s  job  at  the  big  Publishing 

and  Printing  House  is  open.  Who  is 

chosen  for  it?  Case  records  show  that  in  WKKf 

most  instances  it's  the  applicant  who,  aided  11^ 

by  his  training,  has  achieved  prominence 

and  success.  He  is  the  one  with  a  thorough  ^ 

technical  knowledge  of  the  business. 

PRACTICAL  TRAINING 
i*t  PuJUiiiUtu^  cutA  P>U*iti*u^ 

Prepare  for  the  IMPORTANT  jobs  in  the  printing  field.  The 
broad  instruction  offered  by  this  school  starts  with  basic  fun¬ 
damentals.  It  includes  actual  working  practice  with  the  modern 
equipment  and  devices  used  in  printing  production.  Graduates 
enter  printing  with  the  confidence  of  a  sound  and  up-to-date 
training. 

— For  detailed  information,  entrance  require¬ 
ments  and  tuition,  ask  for  booklet  "If  You  Are  Considering 
Publishing  and  Printing.”  Write  to  REGISTRAR. 


RocJtuU  ATHENAEUM 
MECHANICS 
5^^  INSTITUTE 


•  ROCHESTER  NEW  YORK 


‘Thar  fastest  with 
the  mostest 

Git  thar  fustest  with  the  mostest  is  still  the 
basic  rule  of  war. 


It  applies  to  food  as  forcibly  as  to  any  other 
essential  of  victory. 

Millions  of  American  farmers  are  doing 
their  part,  raising  more  food  than  ever  before 
in  the  nation’s  history.  Our  armed  forces  are 
receiving  more  and  better  food  than  ever 
before. 

We  all  recognize  that,  to  maintain  national 
health  and  morale,  it  is  equally  important  that 
the  families  working  and  living  on  the  home 
front — in  your  community — receive  more  and 
better  food  than  ever  before  in  history. 

Nationwide  education  in  proper  nutrition  is 
teaching  millions  of  housewives  how  much 
more  their  families  should  eat  of  fresh  fruits 
and  vegetables,  dairy  products,  and  other 
healthful  foods  necessary  for  a  balanced  diet. 
But  education  alone  is  not  enough.  Only  as 
the  family  food  dollar  buys  a  maximum  of 
food — with  a  minimum  of  distribution  expense 
— can  this  new  knowledge  of  nutrition  be  put 
into  full  practice. 

Now,  when  efficient  distribution  of  food  is  a 
national  necessity,  A&P  is  doing  the  most 
efficient  job  in  its  82-year  history  .  .  .  moving 
foods  from  American  farms  to  American 
dinner  tables  at  the  lowest  cost  of  distribution 
in  the  entire  history  of  the  grocery  business — 
getting  there  first  with  the  most. 
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Kansas  City 
Journal  Is 
Suspended 

Kansas  City,  Mo.,  March  31 — With 
its  final  edition  today,  the  Kansas  City 
Journal,  founded  in  1854  as  the  Enter¬ 
prise  and  sold  a  year  later  to  Col. 
Robert  T.  Van  Horn,  whose  bust 
stands  in  the  Journal  lobby  today,  sus¬ 
pended  publication.  “The  Journal  says 
farewell.”  history  of  the  newspaper, 
was  twinned  on  page  one  with  a  fare¬ 
well  editorial  by  Harry  Newman, 
editor  and  publisher,  who  recently 
took  over  the  reins  with  the  departure 
of  Orville  S.  McPherson. 

With  cessation  of  publication,  ap¬ 
proximately  300  persons,  including  50 
in  the  e^toricil  department,  were 
thrown  out  of  employment.  Immediate 
pay  checks  were  not  available  but 
Mr.  Newman  “presumed”  pay  checks 
for  the  week  would  be  handed  out 
Friday.  Whether  these  pay  checks 
are  forthcoming  or  whether  the  guild 
will  be  able  to  collect  severance  pay 
depends  upon  the  pressure  of  claims 
by  litigants,  especially  the  Interna¬ 
tional  Paper  Company. 

Guild  Claims 

As  the  final  editions  were  being  run 
off  the  guild  was  in  conference  with 
its  attorney  preparing  to  file  claims. 

In  the  meantime  Mr.  Newman,  who 
had  operated  the  paper  out  of  his 
own  pocket  since  last  Saturday, 
“threw  a  party”  for  all  employes. 

Suspension  orders  came  from  the 
principal  owner,  Morris  Schapiro  of 
Baltimore.  Prior  to  that  there  had 
been  optimism  based  on  an  agreement 
reached  in  Washington  March  21,  re¬ 
ported  to  have  been  satisfactory  to  all 
parties. 

However,  the  money  behind  Mr. 
Newman,  reported  to  include,  besides 
Schapiro,  Joseph  S.  Davies,  former 
ambassador  to  Russia,  and  Senator 
Millard  Tydings,  who  withdrew  when 
it  suddenly  developed  the  Interna¬ 
tional  Paper  claimed  the  “settlement” 
was  not  as  satisfactory  as  previously 
presumed. 

The  paper  bill  has  been  the  center 
of  most  speculation  in  newspaper 
circles  over  the  status  of  the  Journal. 
It  is  believed  that  the  Schapiro  syndi¬ 
cate,  when  it  purchased  the  paper 
from  the  estate  of  the  late  Henry  L. 
Doherty,  utilities  magnate,  understood 
it  was  to  receive  an  assignment  indi¬ 
cating  that  some  disposal  was  to  be 
made  of  that  obligation.  Apparently 
this  point  never  was  settled  satisfac¬ 
torily  and  the  burden  of  the  debt  was 
regarded  as  preventing  refinancing  of 
the  paper. 


After  the  filing  of  the  bankruptcy 
action  in  the  federal  court,  the  paper 
was  bid  in  for  $250,000  at  a  “friendly” 
bondholders’  foreclosure  sale  by  Mor¬ 
ton  H.  Rosen  of  Baltimore,  acting  for 
Schapiro,  who  is  president  of  the  Bos¬ 
ton  Iron  and  Metal  Company,  Balti¬ 
more.  It  was  believed  that  even  after 
the  sale  was  held  on  the  courthouse 
steps  last  week  there  was  hope  of  con¬ 
tinuing  operation  of  the  Journal. 

In  Mr.  Newman’s  farewell  editorial 
he  paid  tribute  to  his  admiration  for 
Kansas  City  and  for  the  employes  who 
had  stood  by  the  Journal  in  lean  years. 

Mr.  Newman  not  only  wished  the 
advertisers  the  best  of  luck  and  pros¬ 
perity  but  also  wished  to  the  Star  the 
traditional  handshake  of  the  last  bell 
of  the  last  round. 

Van  Horn,  operated  the  paper,  ex¬ 
cept  for  brief  periods,  until  1896.  After 
2.>  years  under  the  ownership  of 
Charles  S.  deed  and  Hal  Gaylord,  the 
newspaper  was  sold  to  the  late  Walter 
S.  Dickey,  clay  products  manufactur¬ 
er,  in  1921. 

Later  Dickey  also  purchased  the 
Kansas  City  Post  from  Bonfils  and 
Tammen  and  published  them  as  a  com¬ 
bination,  with  the  Journal,  the  morn¬ 
ing  paper.  In  1928,  the  morning  edi¬ 
tion  was  dropped  and  the  afternoon 
edition’s  name  changed  to  the  Journal- 
Post. 

In  the  early  1930’s,  Henry  L.  Doh¬ 
erty,  who  had  clashed  bitterly  with 
the  Star  and  filed  astronomical  libel 
actions  against  that  newspaper,  ac¬ 
quired  the  Journal  Post.  Orville  S. 
McPherson  and  associates  took  over 
the  operation  of  the  paper  in  1938  and 
it  was  McPherson  who  Newman  re¬ 
placed  as  publisher. 

WILLIAM  P.  WELCH,  78,  former 

publisher  and  editor  of  the  £au 
Claire  (Wis.)  Telegram,  and  active  in 
newspaper  work  in  that  city  for  more 
than  30  years  before  going  to  Madi¬ 
son,  Wis.,  to  serve  as  correspondent 
for  several  outside  papers,  including 
New  York  and  other  eastern  journals, 
died  in  Madison  March  26  from  in¬ 
juries  received  in  an  automobile  ac¬ 
cident. 

Fred  B.  Shepler,  associated  with  his 
brother,  Ned  Shepler,  in  ownership 
and  publication  of  the  Lawton  (Okla.) 
Constitution,  died  March  27  at  Law- 
ton.  He  sustained  a  heart  attack  one 
week  previously. 

Frank  M.  America,  55,  former  news¬ 
paperman  and  editor  and  manager  of 
the  Erie  Railroad  Magazine  since  1927, 
died  March  25  at  his  home  in  Cleve¬ 
land.  He  started  his  newspaper  ca¬ 
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reer  as  a  reporter  on  the  Buffalo  Ex¬ 
press  and  later  was  with  the  Buffalo 
Courier.  At  24  he  became  city  editor 
of  the  Buffalo  News.  He  left  Buffalo 
in  1913  to  join  the  Associated  Press  in 
New  York  and  when  the  first  World 
War  began  he  was  assigned  to  the  AP 
bureau  in  London.  He  worked  for  the 
press  association  until  1917  when  he 
was  appointed  director  of  information 
for  the  American  Red  Cross.  Back 
with  the  Associated  Press  he  covered 
the  Conference  of  the  League  of  Na¬ 
tions  at  Geneva,  Switzerland,  in  1927. 

Albert  A.  Cerre,  52,  vice-president 
of  Cerre,  Inc.,  Detroit,  and  one  of  the 
nation’s  pioneers  in  rotogravure  print¬ 
ing,  died  in  a  hospital  March  27  after 
an  illness  of  a  month.  Gaining  his 
first  experience  as  a  photo-engraver 
in  Toronto,  his  birthplace,  he  later 
worked  for  the  New  York  Times  when 
that  publication  was  experimenting  in 
rotogravure.  In  1922  he  entered  into 
partnership  with  E.  D.  Stair,  former 
publisher  of  the  Detroit  Free  Press,  in 
operating  the  Free  Press  Photogravure 
Co.  It  became  Cerre,  Inc.,  in  1938. 
The  company  prints  the  roto  sections 
for  the  Free  Press  and  the  Detroit 
News,  and  also  Parade,  the  national 
picture  weekly. 

Charles  E.  Emery,  57,  circulation 
manager  in  Coronado,  Cal.,  for  the 
San  Diego  (Cal.)  Union  and  Tribune- 
Sun,  and  an  employe  of  the  two  papers 
for  more  than  25  years,  died  March  21 
in  his  home  after  a  two  months’  ill¬ 
ness. 

George  William  Miller,  head  of  the 
rotogravure  advertising  department  of 
the  Washington  Star,  died  March  26 
at  Front  Royal,  Va. 

John  G.  Edgell,  57,  since  the  age  of 
15  an  employe  of  the  Wheeling  (W. 
Va.)  News  Publishing  Company,  died 
on  March  28  at  Hopemont  (W.  Va.) 
Sanatorium.  He  was  at  the  time  of  his 
illness  connected  with  the  circulation 
department  of  the  Wheeling  Intelli¬ 
gencer  and  the  News-Register. 

William  M.  Davidson,  69,  founder 
and  former  owner  of  Calgary  Albertan 
and  former  Member  of  the  Alberta 
Legislature,  died  in  Victoria,  B.  C.,  on 
March  23. 
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RATES 

"HELP  WANTED"  AND  ALL 

OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 

4  times  —  .70  per  line 

"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  time  —  .50  per  line 

4  times  —  .40  per  line 

PERSONNEL  SERVICE 
As  an  added  service  to  advertisers  running 
a  four  time  "Situations  Wanted"  notice, 
their  record  is  placed  in  the  files  of  the 
EDITOR  &  PUBLISHER  Personnel  Service. 
This  complete  registration  assures  adver¬ 
tisers'  qualifications  being  kept  before  em¬ 
ployers  in  the  newspaper,  magazine,  pub¬ 
licity,  advertising,  publishing,  and  allied 
professions.  There  is  no  fee  for  Personnel 
Service  placement  to  either  employer  or 
employe.  Registration  card  will  be  tent 
four-time  advertisers  upon  receipt  of  copy 
and  payment. 

FORMS  CLOSE  WEDNESDAY  NIGHT 

Count  five  words  to  the  line  for  classified 
ads  of  any  nature.  Minimum  space  accept¬ 
able  for  publication  it  three  lines.  An 
EDITOR  &  PUBLISHER  Box  Number  or 
your  own  addrew  at  the  signature  for  re¬ 
plies.  it  considered  as  three  words. 


Newspapers  For  Sale 

Dailies  and  Weeklies,  Calif.,  Ore.,  WuL 
Ida.,  Mont.,  Utah,  other  states.  Tw 
weeklies  nearly  ready  for  dailies.  820  (wv 
to  $40,000.  Terms.  Ask  for  data.  w’.  B 
Glover  Co.,  Ventura,  Calif. 

Dailies,  weeklies  for  sale  on  terms  to  quli. 
fied  buyers.  State  requirements.  L.  P 
Likely,  Times  Bldg.,  New  York. 

Quick  action  gets  this  bay  I  Only  newspspe 
in  largest  U.  S.  township;  32.000  popslv 
tion.  Weekly  circulation  5,000,  voluntstr 
subscriptions  paying  delivery.  EstabliiM 
18  months.  Annual  gross  $8700.  One-mu 
proposition.  Owner  now  general  manstn 
of  Cranston  (R.  I.)  Herald.  Wife  openi- 
ing.  No  plant,  but  excellent  printing  eoi- 
tract  in  next  town.  $1,000  can  handle.  Em 
Providence  (R.  I.)  Herald,  105 Witer 
man  Ave.,  East  Providence,  R.  I. 

Two  New  York  Weeklies  with  job  shop. 
State  printing  contract  still  in  effect 
Gross  over  15,000.  Selling  because  d 
other  interests.  Box  800,  Editor  i 
Publisher. 

160-Deep  South.  Unopposed  county  lei! 
daily.  Population  14,000,  profitable,  sell- 
ing  for  less  than  gross.  $15,000  cask 
needed.  MURRAY  E.  HILL,  Bkr.,  Nasi- 
ville,  Tennessee. 


Newspapers  Wanted 

A  partnership  between  a  highly 
successful  General  Manager  and 
aggressive  Editor-Managing  Editor 
wants  to  lease  a  paper,  with  option 
to  buy. 

The  records  of  these  men  will  stand 
the  closest  scrutiny.  Their  char¬ 
acter  is  good — and  they  are  young 
enough  to  have  plenty  of  excess 
energy  and  enthusiasm. 

For  complete  information  on  these 
men,  write  to: 

:  765  Editor  b  FubUsher 


Are  Yeu  An 
A  dveriising 
Soliciiar  ? 


o 


f  RUSSELL  DAWSON 
Advertising  Solicitor 


Then  Read  This: 

Russell  Dawson,  who  went  to  work 
last  week  as  advertising  solicitor 
for  the  Schenectady  (N.  Y.) 
UNION-STAR,  located  his  new 
job  by  means  of  a  classified  ad  in 
Elditor  &  Publisher. 

He  told  his  story  in  six  lines  of 
copy,  running  the  ad  four  inser¬ 
tions  at  a  total  cost  of  $9.60— and 
he  landed  his  new  job  as  a  direct 
result. 

If  you  are  an  advertising  solicitor 
interested  in  getting  ahead,  why 
not  consider  use  of  our  classified 
columns  yourself?  Full  details  in 
classified  masthead. 

CLASSIFIED  DEPARTMENT 

Editor  &  Publisher 

1700  Tiaet  Tower  New  York,  N.  T. 
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Newspaper  Brokers 


handllnit.  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY,  Nashville,  Mich. 


BUYERS -SELLERS  WAITINr.?  Why 
not  get  togetherf  Cover  all  states  —  40 
vetts  experience  get  results. 

I.  I.  KINGSTON  AGENCY 

Natieiil  Newspaper  Brskers 
hcksii  Mickipaa  —  laeksaevllle.  Florida 


Harwell  ft  Fell,  Birmingham,  Alabama,  have 
for  32  years  negotiated  for  leading  U.  S. 
publishers.  Ask  for  folder — “WHY  A 
BROKER*’’ 


Help  Wanted 


Advertising  Manager  for  two  progressive 
weeklies.  Galary  and  commission.  Draft 
exempt.  References.  Apply  at  once  in 
person.  The  Highland  News,  Highland, 

Sew  York. _ 

Circalation  Manager  for  daily  in  Carbondale, 
Penna.,  where  circulation  has  been  allowed 
to  slip.  Insurance  campaign  now  start¬ 
ing.  Good  opportunity  for  right  man. 
$22.50  to  start  and  permanent  position  if 
make  good.  Applicant  must  know  Little 
Uerchant  and  want  to  stay  in  circulation. 
Phone  or  write  John  Pearce,  Carbondale 

Le^er. _ 

Classifled  adwertiaing  manager  for  Southern 
paper,  city  of  75,000  population.  Neces¬ 
sary  for  him  to  be  primarily  a  good  sales¬ 
man  with  ability  to  guide  and  plan  pro¬ 
motions.  Good  opportunity  for  right  per¬ 
son  from  South.  Give  complete  details  in 
first  letter.  Write  Box  745,  Editor  & 

Publisher. _ 

CoUege  graduaU  as  assistant  director  of 
fuilic  relations  for  Eastern  University  who 
can  handle  news,  features,  direct  mail. 
Include  photograph,  statement  of  educa¬ 
tion.  experience,  and  minimum  salary  in 
first  letter.  Box  818,  Editor  &  Pub- 

lisher. _ 

Experienced  reporter  for  long-established 
newspaper  in  New  York  area.  Should 
have  own  car.  Write,  stating  experience, 
draft  status  and  starting  salary  expected. 

Box  830,  Editor  te  Publisher. _ 

Local  Display  Ad  Salesman  Wanted  with 
broad  experience.  Must  be  draft  exempt, 
excellent  copywriter,  thoroughly  depend¬ 
able.  Prefer  man  with  experience  Anth¬ 
em  newspaper.  Give  full  information ; 
also  lowest  starting  s.alary  first  letter. 

Box  832.  Editor  &  Publisher. _ 

Mas  Interested  in  research  to  head  depart¬ 
ment  of  advertising  in  Eastern  Univer¬ 
sity.  Practical  experience  and  master’s 
degree  required:  Ph.D.  preferred.  Box 
320.  Editor  &  Publisher. 


SituatioNs  Wanted 
AdauBialrative 


A  newspaper  expecting  to  stay  out  of  the  red 
daring  war  times  must  avoid  circula¬ 
tion  as  well  as  advertising  revenue  losses. 
Haying  been  successively  advertising, 
business  and  general  manager  for  3  profit¬ 
making  papers  during  depression  and 
drouth  years,  I  believe  my  unusual  20 
wars  experience  should  attract  a  pub¬ 
lisher  needing  proven  ability.  Under  50, 
*ar  exempt.  Box  738,  Editor  &  Publisher. 

Ag»  37,  college;  now  advertising  manager 
midwestem  paper.  Compelling  person¬ 
ality — creative  idea  man  with  fine  record. 
Wants  job  on  local  or  national  staff. 
Box  824.  Editor  &  Publisher. 


Situations  Wanted 
Advertiting 


Advertising  Salesman — 33  years  of  age, 
family  man.  Fourteen  years’  executive 
newspaper  experience  with  five  large 
chain  newspapers.  Fine  record  as  pro¬ 
ducer — dynamic  salesman  I  Best  refer¬ 
ences.  'Thorough  knowledge  of  business 
— splendid  connections  with  large  na¬ 
tional  retail  chains,  manufacturers  and 
agencies.  Securely  employed  at  $150.00 
per  week  on  large  metroiiolitan  newspa¬ 
per.  Desirous  to  take  over  advertising 
department  in  competitive  market  that 
offers  possibilities  for  advancement. 
Available  on  30-day  notice  to  present  em- 
ployer.  Box  814,  Editor  &  Publisher. 
Classifled  Advertising  Manager — Fourteen 
years’  experience — desires  change.  Mar¬ 
ried,  drau  exempt.  Prefer  city  40,000- 
100.000.  Available  nowl  Box  750,  Editor 

&  Publisher. _ 

Local  or  National  Advertising  Manager. 
Fifteen  years’  experience.  Outstanding 
references.  Box  816,  Editor  &  Pub- 

lisher. _ 

National  Advertising  Sales  -  Manager. 
Splendid  record,  experience!  Now  em¬ 
ployed  as  national  manager  for  paper 
with  outstanding  linage  record.  Young, 
(in  late  twenties),  draft  exempt,  married, 
family,  college  graduate.  Excellent  char¬ 
acter,  references.  Prefer  large  paper, 

city.  Box  708,  Editor  &  Publisher. _ 

Publishers’  Representative  wishes  to  in¬ 
crease  list  of  newspapers  and  magazines 
for  representation  in  Southeast;  offices  in 
Atlanta  and  Miami;  seventeen  years’  suc¬ 
cessful  selling  national  advertising  in 
South.  Well-known  by  space  buyer.s, 
agencies  and  key  executives.  Box  831, 
Editor  &  Publisher. 


Situations  Wanted 
Circalation 


Circulation  Manager — capable ;  experienced ; 
reliable.  Good  record  I  References.  Box 

777,  Editor  &  Publisher. _ 

Circulation  Manager:  Several  years  home 
delivery  promotion  experience.  Modern, 
practical  and  economical  methods.  Ex¬ 
cellent  record  and  references.  Box  823, 
Editor  &  Publisher. 


Circulation  Manager 

Over  fifteen  years’  executive  ca¬ 
pacity  on  morning,  evening,  Sun¬ 
day  newspapers  20,000-60,000 
circulation.  Home  delivery  spe¬ 
cialist.  Sound,  efficient,  and 
economical  methods.  Excellent 
record.  Complete  details  and 
references  furnished  upon  re¬ 
quest.  Confidential.  Age  43, 

Box  788  Editor  &  Publisher 


Aggressive,  successful,  circulation  manager; 
age  32,  married;  draft  exempt.  Eleven 
years’  experience  dailj,  morning,  eve¬ 
ning;  also  weekly.  Knows  all  phases. 
Real  go-getter — can  produce  economical¬ 
ly  !  Home  delivery  expert.  Excellent 
references.  Now  employed;  seek  im¬ 
provement.  Box  810,  Editor  &  Pub¬ 
lisher.  _ 


AVAILABLE 


AVAILABLE  RIGHT  NOW 

Business  or  General  Manager — Over  20 
years  executive  capacities  with  papers 
from  45,000  to  200,000.  Experience  in¬ 
cludes  management  of  advertising,  cir¬ 
culation.  mechanical,  news.  etc.  Familiar 
with  labor  problems.  Complete  details 
and  substantial  references  furnished 
upon  request.  Confidential.  Opportunity 
to  acquire  interest  attractive.  Age  46. 
marrii'd,  good  health. 


Circulation  Manager  eighteen  year’s  expe¬ 
rience  on  Metropolitan  dailies.  Recog¬ 
nizes  need  of  strict  war-time  economical 
operations — at  the  same  time,  continued 
importance  of  circulation.  A  balanced 
operator  I 


Box  805 


Editor  &  Publisher 


Box  748 


Editor  &  Publisher 


Bonner  Scripps  manager,  with  record  of 
•'‘•'cvement,  seeks  connection  with  es¬ 
tablished  paper  ns  business  or  advertis¬ 
ing  manager — on  a  salary  and  bonus 
Oasis.  Would  apply  part  of  remuneration 
to  purehase  interest.  Married,  under  fifty, 
^rfect  health,  no  liquor,  now  employed. 
Available  on  long  or  short  notice.  South, 
»oiithwe.>it  or  west  preferred.  Box  819, 

^Editor  k  Publisher, _ 

Manager.  Now  key  executive  in  150-, 
■“il  Knows  how  to  obtain  lowest 

possible  operating  cost  and  increase  rev¬ 
enue.  Practical  operation  knowledge  of 
departments,  (particularly  revenue  and 
jnechanical).  Aggressive  and  seasoned 
oackgronnd,  gained  in  highly  competitive 
nelds.  Fifteen  years’  experience,  includ- 
™g  period  of  ownership.  Personal  rea¬ 
sons  for  contemplating  change.  Age  35, 
married  one  child.  3-A  draft.  Box  782, 

^ditor  A  Publisher. _ 

•dueral  Manager  smaU  daUj  seeks  perms- 
^nt  connection  as  business  or  advertising 
manager.  40,  family.  Twenty  years’  ex- 
^nence  all  departments  metropolitan 
dailies  Knows  costs,  taxes,  mechanical. 

Hshe"*  **”*“■ 

^kUiher’a  AaMatant.  Draft  exempt,  wide 
xnowledge  all  branches  including  cost 
control,  labor  relations.  Good  mixer, 
Publfaw’^  graduate.  Box  822,  Editor  k 


Situations  Wanted 

Editorial 

Able  news  man;  imaginative,  accurate,  ver¬ 
satile;  reliable  reporter,  feature  writer; 
knowledge  makeup,  layout,  typography; 
radio,  promotion,  trade  paper  exi>erieiice : 
New  York  area.  Box  829,  Editor  & 

Publisher. _ 

After  reporting  job — NYC  newspaper,  trade 
magazine.  Responsible  experience,  large 
Eastern  daily,  small  daily.  Woman,  age 
22,  A.B.,  good  references.  Box  833, 

Editor  &  Publisher. _ 

Alert  woman  reporter.  Age  25.  Six  months’ 
experience.  College  education,  shorthand. 
Employed.  Want  general  reporting  on 
daily.  Box  737,  Editor  &  Publisher. 
Competent  writer,  newsman,  32  (3-A); 

daily,  weekly,  creative  experience;  em¬ 
ployed  (East);  prefer  special  assign¬ 
ments,  magazine  staff,  publicity.  Box 

815,  Editor  k  Publiaher. _ 

Editor  of  one  of  the  largest  industrial  news¬ 
papers  in  nationally-known  N.E.  plant, 
three  years’  metropolitan  newsp^er  ex- 
Mrience,  competent  with  Speed  Graphic, 
Journalism  degree,  seeks  pnblie  or  em¬ 
ployee  relations  job  with  chance  to  work 
hard,  grow.  Young,  married,  go  any- 
where.  Box  821,  Editor  k  Publisher. 
Editor,  columnist,  under  40;  fifteen  years' 
all-around  experience  on  small  daily. 
College  graduate.  Hard  worker.  Deferred. 

Box  ‘784,  Editor  k  Publisher. _ 

Editor,  copTreader,  makoap  and  production 
man;  age  27,  draft-deferred.  Available 
immediately.  Box  826,  Editor  k  Pub¬ 
lisher. 


Shop  at—  the  equipment  MART  -And  Save 

New  Equipment  and  Supplies  —  Used  Machinery  Bargains 
For  the  Printing-Publishing  Field 


Mechanical  Equipment  For  Sale 


One  20-page  Junior  Stiaightline  Goss  Press, 
melting  pot,  finishing  machine,  tail  cutter, 
chipping  block,  curved  casting  box,  mat 
scorcher,  12  turtles.  12  chases,  one  heavy- 
duty  Duplex  mat  roller.  All  in  good  con¬ 
dition — priced  reasonable.  Inquire  P.  O. 
Box  1111,  Uniontown,  Penna. 


LIQUIDATION  SALE 

VINELAND  EVENING 
JOURNAL 

VINELAND,  N,  J. 

Priced  Low  for  Immediate  Removal 

Duplex  Press — 8  page.  Model  A 

1 —  SA  Intertype — 1  magazine 

2 —  $C  Intertypes — 3  magazines 

1 — eSM  Inter. — 3  mags. — 1  auzil. 
Ludlow — Water  cooled — 2  cabinets, 
28  fonts  of  mats 

Hammond  Router — Wesel  heavy 
duty  Stereotype  Saw — Wesel  Radial 
Arm  Router 

Make-up  Banks — Cabinets — Types 
Tele.  Fre.  5100  or  write 

Northern  Machine  Works 

Marshall  &  Jefferson  Sts. 
Philadelphia  Penna. 


Mechonical  Equipment  Wanted 


Duplex  Model  A  Flatbed  Press  Wanted: 
Spot  cash  for  best  buy.  Send  particulars 
with  best  price  first  time.  No  time  for 
borsetrading.  Send  sample  paper. 
MEXIA  DAILY  NEWS,  Mexia,  Texas. 


Elrod  machine,  late  model — electric  pot. 

_ Box  835,  Editor  &  Publisher 

Wanted;  Single  width  Goss  press,  13^, -inch 
printing  diameter,  21% -inch  cut-off  or 
deck  for  same.  Give  full  details  and 
prices.  Box  120,  Editor  *  Publisher. 


Cameras  and  Equipment  Repairs 


Precision  Repairs,  Speed  Graphics  specialty, 
all  synchronizers,  shutters,  range  finders, 
24-hour  service.  Now  servicing  Time, 
Life,  P.M.  Official  service  station  for 
Heiland-Sol  Synchronizers. 

CAMERA  TECHNICIANS 
521  Fifth  Ave.  (Dept.  E-4)  New  York,  N.  Y. 


Composing  Room  Equipment  For  Sale 


Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
'  stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing  room. 
LINOTPYE  MAINTENANCE  COMPANY 
496  Broome  Street  New  York,  N.  Y. 


LINOTYPES,  INTERTYPES,  MONOTYPES 
All  Models 
Linotype  and  Monotype  Mats 
Composing  Room  Equipment 
PAYNE  &  WALSH  CORPORATION 
82  Beekman  Street  New  York,  N.  Y. 


Model  8  Linotype,  in  good  running  condi¬ 
tion,  for  sale  at  low  price— cash  or  terms. 
Box  606,  Editor  &  Publisher. 


Photo-Engraving  Equipment  For  Sale 


Por  Sale  —  Reconditioned  Photo  Engraving 
Cameras  with  arc  lamps,  several  different 
types  and  size.s — some  with  lenses. 
CHEM(X)  PHOTOPRODUCTS  COMPANY 
230  W.  4l8t  Street _ New  York,  Nv  Y. 

Photo-Engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  Clark  St. 

New  York,  N.  Y.  Chicago,  HI. 


Press  Room  Equipment  For  Sale 


Hoe  64-page  Magazine  Press  with  one  extra 
color  cylinder.  4-page  insert-feeder.  Type 
page  9  X  14,  delivered  size  10'%  x  15%. 
Wire  stitch,  motor  equipment.  Boxed  De¬ 
troit  for  shipment.  Capper-Harman-Slo- 
cum,  Inc.,  1013  Rockwell  Avenue,  Cleve¬ 
land,  Ohio. 


Printing  Plant  For  Solu 


Comic,  circular,  newspaper  plant — sell  whole 
or  part.  Complete  stero,  composing,  fast 
press.  Box  828,  Editor  &  Publisher. 


Situations  Wanted 
Editorial  (Gint’d) 


Editor-desk  man,  twenty  years’  experience; 
age  40,  family,  exempt;  go  anywhere. 
Box  786,  Editor  &  Publisher. 


EDITOR,  MANAGING,  NEWS  EDITOR 
Wants  post  30,000  town  or  less.  Draft  ex¬ 
empt.  Widely  experienced.  Go  anywhere. 
Box  739,  Editor  &  Publisher. 


EDITOR,  MANAGING,  NEWS  EDITOR 
Ten  years’  experience,  draft  exempt. 
Box  837  Editor  &  Publisher 


Editor,  Managing  Editor,  Editorial  Writer 
desires  post  in  city  50,000  to  125,000 
population.  Experienced.  Honored  three 
times  past  year  for  distinguished  service. 
Box  776,  Editor  &  Publisher. 


Editor,  writer,  28,  deferred.  Newsjiaper, 
trade  paper  and  promotion  background. 
Forceful  writer.  Box  787,  Editor  ic  Pub¬ 
lisher. 


Experienced  daily  newspaperman,  28.  mar¬ 
ried.  intends  to  buy  a  country  weekly 
newspaper  at  end  of  war.  Until  then,  he 
wants  salaried  job  on  same,  with  full 
responsibility.  Newspapers  without  plants 
not  considered.  New  kork  and  New  Eng¬ 
land  preferred.  Box  760,  Editor  &  Pub¬ 
lisher. 


Experienced  editorial,  sport  and  gag  car¬ 
toonist  (New  York  JOURNAL  &  AMERI- 
CAN-BELL  SYNDICATE).  Steady  or 
free  lance.  Draft  deferred.  Box  797,  Edi¬ 
tor  &  Publisher. 


Experienced,  young  newsman  seeks  city  edi¬ 
torship  small  daily.  Handle  desk,  w-ire, 
makeup.  College,  Christian,  enthusias¬ 
tic.  Anywhere,  immediately.  Daniel  P. 
Oleksiw-,  YMCA,  Fostoria.  Ohio. 


LIVE  NEWSPAPERS  NEVER  DIE 

Here’s  a  shot  in  the  arm  for  poor  circula¬ 
tion:  Galleys  of  local  news,  pictnres.  fea¬ 
tures,  pins  reader-gettii^  presentation  of 
world  events  under  top-night  managing  or 
executive  news  editor. 

Twenty  highly  successful  years — city, 
telegraph,  night,  managing  editor  in 
towns  of  3,000  to  10,000,000.  Now  re¬ 
sponsibly  employed  in  New  York,  bnt 
seek  more  personalised  opportunity. 

Box  722  Editor  A  Publisher 


Situations  Wanttd 

Editorial  (Giut’d) 


News-Telegraph-City  Editor,  eighteen  year’s 
all  'round  experience.  Now  responsibly 
employed  large  city  —  wants  change  to 
20,000  to  100,000  population.  Age  38, 
married,  exempt.  Excellent  references. 

_  Box  827,  Editor  &  Publisher. 

Progressive  writer,  copyreader,  telegraph, 
desk,  newscaster.  Wide  experience — alert 
to  the  times.  New  York  vicinity  preferred. 
Married.  Dependable.  Box  834,  Editor 
&_  Publisher. _ 

Reporter-Feature  writer,  37,  contributor 
national  magazines  and  dailies;  special 
experience  in  entertainment  and  travel 
fields;  seeks  staff  job  anywhere  I  Draft 
exmnpt^ _ Box  825,  Editor  &  Publisher. 

Yale  graduate,  with  two  years’  daily  edi¬ 
torial  experience,  wants  editorship  of 
weekly,  preferably  in  New  England.  Mar¬ 
ried.  draft  deferred.  Box  770,  Editor  k 
I’liblisher. 

Young  woman  graduate  journalism  school. 
Reporter,  proofreader.  coi>yreador.  Av¬ 
erage  daily.  Around  $20.  Box  812. 

_ Editor  &  Publisher. 

Situations  Wanted 

Mechanical 

Composing  Boom  Foreman  or  Su^rlnten- 
dent,  with  eight  years’  experience  on 
large  daily,  desires  change;  know  every 
phase  composing  room  work.  Age  36 
(3-A)  draft.  Box  817,  Editor  &  Pnb- 

_ _ _ 

NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraisad 


All  negotiaiiont  con/Umtial 
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Uvitaaaa  aaihllibit  to  IM* 

3M  Madbea  Avo.  Now  Twfe 


32 


f  , 


EDITOR 


P  U  B  L  I  S  H  E 


I 


SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB  weaknesses)  are  already  seeking  tp 

'  remedy  the  selfish  errors  of  the  put 

EASTER  for  centuries,  under  many  ence  and  even  our  perils  may  be  nations  which  profess  the  highest  de-  decades  ^d  to  guard  against  thdr 
flags  and  many  forms  of  worship,  great.  grees  of  civilization  are  learning  that  ^  jY  want  a  world  k 

has  signified  the  Resurrection — the  re-  •  •  *  their  rejection  of  Christian  coopera-  which  men  and  womeri  can  live  aal 

birth  of  life  and  hope  THE  shocks  of  war  are  driving  the  tion  after  the  last  great  war  was  a  8*^w,  without  the  fear  that  every  g**,. 

Tkoaghtt  ^  cycle  of  free  peoples  into  each  other's  arms  tragic  mistake.  They  are  beginning  to  wu  have  to  go  to  wm  and  thk 

the  seasons  and  in  as  this  E^ter  season  passes.  Great  realize  that  whatever  the  faults  of  ^  “o*"®  mcli^ive  aad 

the  hearts  of  men.  It  Britain  will,  as  she  Mr.  Wilson’s  League  of  Nations,  it  at  destructive  than  any  Aat  went 

Easter  jg^’t  easy  to  think  in  Nations  must,  grant  India  a  least  afforded  a  start  for  international  ^  L)^®ss  some  degree  of 

those  terms  today,  .  Opawiim  larger  measure  of  cooperation  on  a  comparatively  honest  croperation  c^  be  attained 

with  millions  of  men  grinding  each  self-government  than  and  decent  basis.  The  people  in  the  those  who  look  upon  peace,  i 

other  to  rags  and  pulp  in  the  mud  of  Togathar  would  have  been  United  States  who  23  years  ago  sent  us  ^  normal  occupation 

Russia,  or  of  thousands  facing  a  fiery  thought  possible  down  the  sidetrack  of  isolationism  ^®  future  of  the  world  may 

death  on  an  oil-coated  sea.  The  day’s  three  months  ago.  Australia  and  Can-  and  kept  us  there  until  the  bombs  fell  centuriM  m  the  han^  of 

news  hardly  seems  to  lend  itself  to  ada  find  themselves  in  ever  closer  on  Hawaii,  are  now  paying,  along  with  ^  nations,  with  a  coolie  fate  far 

thoughts  of  the  Divine  conquest  of  kinship  with  the  United  States  but  the  rest  of  us,  for  their  mistake.  It  ^  °  carmot  stand  up  against  them 

the  grave,  but  between  the  lines  there  without  any  abatement  of  their  al-  may  go  down  as  one  of  the  most  ex-  r  ir 

can  be  read  the  story  of  men  still  legiance  to  the  British  Commonwealth,  pensive  mistakes  made  by  a  nation  ,  .  ,  been  few  Blaster  Sunda 
looking  forward  and  upward  from  the  Almost  a  quarter  century  late,  the  since  the  dawn  of  history.  ^  have  witnessed  so  widesp 

horrors  that  surround  them.  _  a  flouting  of  the  teachmgs  of  Hun  w 


There  are  definite  signs  that  f 
who  prized  what  was  good  in  our  pm. 
Pearl  Harbor  civilization  (and  them 
was  plenty  of  good  along  with  ik 


Tkoaghtt  hoth  m  the  cycle  of 
the  seasons  and  in 
the  hearts  of  men.  It 
Eottar  jgn’t  easy  to  think  in 
those  terms  today, 
with  millions  of  men  grinding  eadi 
other  to  rags  and  pulp  in  the  mud  of 
Russia,  or  of  thousands  facing  a  fiery 


Thoughtful  men  and  women  in  the 
United  Nations  are  already  consider¬ 
ing  the  kind  of  a  world  that  will  be 
left  after  the  guns  cool  and  people  try 
to  re-establish  a  normal  way  of  life. 
Thousands  are  convinced  that  at  last 
the  man-made  machinery  has  spread 
the  terrors  of  war  so  widely  through 


'Get  Fighting  Mad’ 


By  W.  J.  WEIR 
Copy  Director,  Lord  &  Thomas 


which  have  witnessed  so  widesp 
a  flouting  of  the  teachings  of  Him  w 
died  on  the  cross 
Prayers  far  bring  peace  and 
Peace  People.  1 

_  is  not  a  square  f 

Everywhere 

which  may  hope 
escape  some  backlash  from 


the  terrors  of  war  so  widely  through  Don’t  get  me  wrong — I’m  just  an  We  set  out  to  avenge  Belgium — not  scourge  of  world-wide  destruction, 
the  national  fabric  that  the  long-ut-  ordinary  guy.  I’m  not  trying  to  pose  just  to  remember  it.  We  made  a  vow  Prayers  for  peace  are  rising  before  th 

tered  prediction  that  it  must  eventual-  as  an  expert  on  the  moulding  of  pub-  that  we’d  reach  Berlin  or  bust.  We  altars  of  every  belligerent  land,  secret 

ly  bring  an  end  to  war  seems  possible  lie  opinion.  I’m  not  talking  big  about  toyed  with  plans  to  hang  the  Kaiser,  ly.  perhaps,  in  the  shrines  of  th 

of  realization.  Certain  it  is  that  a  what  I’d  do  if  it  was  my  job  to  whip  We  warned  the  Hun  to  “keep  your  Japanese,  the  Germans,  and  th^ 

world  which  depends  for  much  of  its  up  the  country  on  the  war  effort.  head  down,  Fritzie-boy!”  We  girded  Italians,  but  rising  none  the  less  fro 

existence  under  the  standards  we  I’m  talking  as  an  average  citizen,  ourselves  for  a  Crusade— we  didn’t  the  hearts  of  people  who  share 


have  known  upon  free  and  untram-  I’m  saying,  not  what  I’d  like  to  tell  close  the  doors  for  a  siege.  d  u 

meled  transportation  and  communica-  them,  but  what  I’d  like  to  be  told.  We  hated  the  Kaiser — we  didn’t  peace  there  carm 

tion  cannot  maintain  anything  like  Soon.  laugh  at  him.  We  printed  his  loath-  ^  unm  mtemational  thuggery  is  d 

those  standards  under  conditions  of  Because  I’m  concerned,  and  I’ve  some  physiognomy  on  toilet  paper-  We  agree  nrettv  much  with  edito 
practicaUy  world- wide  blockade.  ^een  concerned,  about  my  reaction  to  to  make  the  most  ignominious  ime  of  it.  ^  fookesii^n  wh^  ^rSa 

Not  many  of  us  realize  even  yet  what  all  that’s  been  happening.  Sure,  I’m  We  likened  his  upturned  handle-bars  the  iSimeSiatelv 

the  destruction  of  the  Malayan  rubber  buying  bonds.  I’m  paying  taxes.  I’m  ®  to  anything 

plants  and  their  seizure  by  Japan  doing  with  less  sugar.  so  harmless  and  pathetic  as  the  famous 

U>  .he  dally  m  of  almost  every  ^  Lide,  d.»„  where  “^-r  SSdTaty^' A  vS 

^erican.  To  a  far  greater  extent  jt  really  matters,  something  hasn’t  P*' '  litUe  use  to  i  in 

th^  the  average  consumer  reali^s,  taken  place  yet  that  I  feel  ought  to  children  are  ?oig  to  h^ve  Se  whol 

rubber  is  as  essential  to  the  operation  take  nlace  I’m  all  a  welter  of  con  posturings— as  we  do  today  m  ^ 

of  our  transportation  and  indi^tri^  fuLn  the^e.  It  kleps  me  scratching  puffy  strutting  We  didn’t  °  dichiT  i  SS  thing 

machines  as  ^t  is  to  a  normal  diet,  head  and  mopping  my  brow  when  ““f  ^^P®®  ^^e  defective  eye-  to  tin^ 

^  ^  ^®  ’"y  W  1  A  va  A  Newspapers  and  magazines  might 

substitute  which  IS  not  yet  m  sight  m  ^^ts.  We  planted  war  gardens  We  poured  j^^^te  more  of  their  space  than 

practical  quanUties,  we  face  changes  You  understand?  It’s  like  this:  war  chesta  We  had  gas-  ^ey  do  now  to  discussions  of  this 

in  our  economic  relationships  more  *  *  u  *  u  *  *  u  ^®“  Sundays  and  yelled  “Slacker!”  at  _ha^  of  our  war  iob  Public  ooinion 

shattering  to  milUons  of  private  lives  j  anyone  who  dared  to  venture  out  in  P  jn  have  to  be  Je^d^ated  on  the 

than  anv  nthf»r  imnact  of  the  war.  lense  oiaiupS  Or  L/eiense  OOnaS.  l  hi.c  Wmfnn  nr  TTiinmnhilo  nr  .  ..  t 


same  human  emotions  and  love  of 


meled  transportation  and  communica-  them,  but  what  I’d  like 
tion  cannot  maintain  anything  like  Soon. 

those  standards  under  conditions  of  Rpcance  I’m  oonoprnpH 

practicaUy  world-wide  blockade.  beerconLmed,  about  my 

Not  many  of  us  realize  even  yet  what  all  that’s  been  happiening. 
the  destruction  of  the  Malayan  rubber  buying  bonds.  I’m  paying 
plants  and  their  seizure  by  Japan  doing  with  less  sugar, 
means  to  the  daUy  Ufe  of  almost  every  g  .  j  j  toside.  d 


machines  as  ^t  is  to  a  normal  diet,  ^y  head  and  mopping  my  brow  when  ,°P®®  defective  eye-  through  to  time. 

^  ^  ^®  ’"y  w  1  A  va  A  Newspapers  and  magazines  might 

substitute  which  IS  not  yet  m  sight  m  We  planted  war  gardens  We  poured  ^heir  space  than 

practical  quanUties,  we  face  changes  You  understand?  It’s  like  this:  war  chesta  We  had  gas-  ^ey  do  now  to  discussions  of  this 

in  our  economic  relationships  more  *  .  u  .  u  .  .  u  ^®“  Sundays  and  yelled  “Slacker!”  at  _ha^  of  our  war  iob  Public  ooinion 

shattering  to  milUons  of  private  lives  j  anyone  who  dared  to  venture  out  in  P  jn  have  to  be  Je^d^ated  on  the 

than  any  other  impact  of  the  war.  tense  stamps  or  uetense  tsonds.  i  his  Wmton  or  Hupmobile  or  Stems-  nafum  tKow  havp 

Our  cities  have  been  built  and  reor-  want  to  be  told  to  buy  Victory  Stamps  Knight.  We  churned  one  pound  of  created  L?  we  Snk^°t  wm  M^  be 

ganized  during  the  past  20  years  on  or  War  Bonds^  ,  K  ,  butter  into  two  pounds  and  did  it  with  difficult  to  convince  AiJiericans  this 

the  assumption  that  automobile  tran-  I  want  to  be  told— not  about  the  as  much  will  as  if  we  were  tummg  out  Uvo  Kehind  a 

sit,  private  or  public,  would  be  avail-  construction  of  houses  in  Defense  ammimition.  non  ^tercourse  with  their 

able  always.  MUlions  of  dollars  in  Areas.  I  want  to  be  told  about  the  We  took  the  offensive  psychological-  neighbors  'Hiey  will  have  learned, 

real  estate  values  have  been  trans-  constmction  of  houses  in  War  Produc-  ly  long  before  we  took  it  physically,  through  expeditionary  forces  that  are 

ferred  from  once  pop^ous  city  blocks  tion  Areas.  And  if  we  hadn’t  taken  it  psycholog-  circling  the  globe,  that  Australia,  half 

to  g^den  spota  20  miles  or  more  from  i  want  to  be  told— not  to  remember  ically,  we’d  never  have  developed  the  a  world  away,  is  very  much  our  neigh- 

the  business  mstneta.  Iinmense  ton-  Pearl  Harbor.  I  want  to  be  told  to  drive  to  take  it  physically.  And  don’t  bor.  They  will  know,  when  they  can’t 

nages  of  food  are  moved  night  and  Tokio,  to  bomb  Berlin,  to  raze  tell  me  we  can’t  do  the  same  now.  get  rubber  tires  rubber  heels,  hot 

tho^^truc^  ^are  I  want  to  sing  that  today  we  control  water  bottles,  spices,  tea,  quinine,  etc., 

rtf  ^  waut  to  be  told — oot  to  do  my  our  own  destiny,  tomorrow  the  destiny  that  India,  Burma,  China,  Japan, 

KKrt  a  lirtrt  if  ic  JitrtOrtthor  rtrts  keep  NazUsm  or  Fascism  from  of  the  whole  world.  I  want  to  sail  Thailand  are  not  just  colored  spota  in 

*^i  aT4irttac  rtf  T^rtr^nl  thcsc  shorcs.  I  want  to  be  told  to  do  against  Germany,  against  Italy,  against  the  atlas  but  depots  upon  which  they 

i  P^  to  spread  Americanism  to  all  Japan.  If  they  can  saU  agairi  i^  and  depend  for  things  that  are  a  part  of 

S  is  0”  ’’•■y  can’t  we  seU  agahw,  a.elr  daily  lives.  The,  wUl. realize  te: 

railroads  will  be  able  to  shoulder  the  ^ 


I  want  to  be  told — not  to  help  keep 


terrible  tragedies  imposed  by  the 


whole  burden  of  the  tonnaee  that  now  world  and  our  way  of  life  from  I  want  to  construct  a  greater  Amer-  “scorched  earth’’  policy,  neces^  ^ 
hvThe  htohwLc  ^  being  lost.  I  want  to  be  told  to  help  ica  co-prosperity  sphere.  I  want  to  it  is  as  a  strategic  process.  And,  real- 


u.r‘woTdMhSi.'Tcze‘^‘s  o<“5i?c.“  ?sriirris,°ii£;cJ'xs,“  ShSrbcSv^cM^nmbrf 

happening  ,f  pur.1,  iocai  cony  -  I  ^  a  ^Idvc  program  ij^cad  tt/SmiS  CS  1^“”""’  S  .°gai?StS'Slr.*bSd'S 

".rSlcuSTu^rfliltSdTndt  &tW'Scl.‘a;:d"Sh5  n,  »IU.  sLg^  plataUw  ^ 

influence  will  be  marked  in  the  rents  only  something  to  fight  against.  I’m  ^  At  anv  rata  with  Requrrectiwi  the 

paid  by  stores  in  State  Street,  Chi-  hungry  for  something  to  get  pepped  ?rrU?Lr  dat’a  ^«ina  it  ta  ^ 

cago,  hth  Avenue,  New  York,  and  up  about-I’m  repelled  from  3  ^ f  trt  *^UTlr  t^  ^oi^ 

Regent  Street,  Lokdon.  Our  tre-  only  something  to  fear.  I  want  some-  S,ra«  7®1  ™®.*®^®  «  ^e 

mendous  mWacturing  power  and  thmg  to  do^ot  jurt  to  wait  for.  BteichtesgadL  ^  cent  human  relations  and  not  sub- 

our  imexampl^  ^Us  at  mal^g  ^at  It  l^n’t  been  so  long  since  the  last  bored  with  keeping  a  stiff  upper  marines  or  air  bombs  will  be  the  con 

quanUties  of  st^l  don t  count  for  their  war  that  I  forget  what  happened  then.  lip-I  want  to  develo^Tstiff  uddS?S^1  trolling  factors.  Let’s  be  sure  of  wm- 


happening  of  purely 


r  local  conse-  I  want  a  positive  program  instead  t 

failure  in  India  of  a  passive  one.  I  want  something  to  *"®  way  of  life. 

_  _ IJ  frt._r.„  ^^A  u—: _  Im  fed  up  with  singmg  plamti 


,  -4  I  remember  the  parades  and  the  rm  tired  of  being  i^ade  to  f^  ^d'  ning  this  war  our  way,  but  don’t  for 

^mort  in^itesiinal  parages  ^  inci-  ^^es  ^d  the  ringing  slogans.  i  ^ant  the  expeLnee-the  purging,  gS^that  the  business  of  living  wJ 

dental  inetata  and  vegetables  from  far  Then  we  fought  to  make  the  world  marshaling,  dr5u«  experiencSb?:  have  to  go  on  for  long  after  the  la# 

distand  lands  Ingenuity  may  over-  safe  for  demr^racy.  We  bought  Lib-  mg  madet)  feeliLd^Fighting  mad!  shot  of  this  conflict  is  fired.  It  real| 

come  some  of  the^  war-cai^ed  lacks,  erty  Bonds.  We  sang  that  the  Yanks  You  get  me'  repeat  eveif 

but  m  the  meantime,  our  mconvem-  were  coming.  *  ,3  mistake  that  has  been  made  befoij 
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